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JELD-WEN® windows and doors made with AuraLast® wood will stay beautiful and worry-free for years. AuraLast 
wood provides superior protection against decay, water absorption and termite infestation. Unlike dip-treated wood, 
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40 House Parts with a Pedigree 
By Catherine Siskos 
The business of selling antique house parts is going main- 
stream, and with it come stiff competition and new oppor- 
tunities for acquiring architectural salvage. 


46 Visions in Glass 
By Demetra Aposporos 
Whether casement or sash, windows changed in appear- 
ance at the turn of the 20th century to reflect the cutting- 
edge designs for bungalows, Foursquares, and Prairie- 
style houses. 


50 Flashing Points 
By Gordon Bock and J. Randall Cotton 
Whatever a roof is made of, flashing is critical for divert- 
ing rainwater around chimneys, windows, and dormers. 
This primer looks at the best materials and methods for 
the task as well as some expert advice for common roof 
flashing details. 


54 Cornice Master Class 
By Gordon Bock 
A project on an 18th-century house 
becomes a textbook lesson in clas- 
sic carpentry and state-of-the-art 
techniques for preservation stu- 
dents. 


ON THE COVER: 

Salvaged materials 

await reuse at the 

Historic Eastfield 

Village in East Nassau, 

New York. Photo by 

Paul Rocheleau. 

60 In Step with Trim Painting 
By the OHJ Technical Staff 
Following this classic sequence of 
steps can mean the difference 
between an average paint job that 
survives a few years and a truly 
attractive one that's longer lasting. 


62 The Dirt on Wet-Dry Vacs 
By Noelle Lord 
Before you hit the stores to buy a utility vac, our old- 
house expert explains how to evaluate different models 
to find the machine that's best for the projects you do. 


66  Old-House Living: Precipitating Preservation 
By Demetra Aposporos 
One couple's zeal for restoration ties in nicely with their 
town's goal of joining the National Trust's Main Street 
program. 


70 Style: A Tale of Three Levittowns 
By James C. Massey and Shirley Maxwell 
Levitt and Sons reinvented the house construction busi- 
ness and single-handedly changed residential architec- 
ture and urban planning in ways that still resonate today. 
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14 Letters 


19  Annunciator 
House museums find new uses for their sites; 
high-end insurance policies offer special fea- 
tures for protecting historic homes. 


23 Ask OHJ 


27 Plots & Plans 
Shed-roofed entrance. 


31 Fine Design 


35 Outside the Old House 
By Lee Reich 
When and how to mulch, along with which 
mulches to use, depend a great deal on the 
types of plants you grow. 


78 Suppliers 
111 Swaps & Sales 


114 Remuddling 
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A NEW WOOD FLOOR SHOULD BE AT LEAST TWO HUNDRED YEARS OLD 


Southern Wood Floors harvests buildings, not trees, to make antique heart pine. WOODFLOORS 


Beams and timbers of historic wood from 18th- and 19th-century structures are (888) 488-7463 
WWW.SOUTHERNWOODFLOORS.COM 


Circle no. 541 


meticulously milled for precision floors, walls and cabinet stock. A rich, noble 


wood more than 200 years old: a perfectly renewed resource for any old house. 
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New Old-House 
Journal's 2007 
Restoration Directory 


The online version of RESTORATION 
OHJ's famed print catalog DIRECTORY 
offers detailed information 2 Oo O 7 
on nearly 2,000 accipe 

suppliers of restoration 
products and services. 


Online Archive 

Go to "The Magazine" 
section for a completely 
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Period Homes 
www.period-homes.com 


Looking for a wide array 
of old-house products? 
From the publisher of 
Old-House Journal, this 
website, edited for archi- 
tects, interior designers, 
and restoration contrac- 
tors, is also a treasure 
trove of information for 
the ardent old-house 

or a free catalog ca SU00-030 owner in search of tradi- 
A ? 221721152212 O tional styles and designs. 
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SLEEK ENGINEERING, INCREDIBLE PERFORMANCE 
AND A REINFORCED COMPOSITE BODY. 


NOT THE CAR... THE UTTERS. 


Born from legendary d redible engineering and tl t jals, Atlantic Premium Shutters offer the 
kind of breathtaking beaut 


black, powder-coated stair 


Custom designed and hand-assembled from modern, proprietary composite materials, Atlantic Premium 
Shutters are fully operable, beautifully detailed front and back and finished to a museum quality level. They are 


so impressive that historic preservation committees have approved them all across the country 


With a lifetime structural warranty and a |5-year finish warranty, thanks to a factory applied two-part acrylic urethane 
automotive grade paint, Atlantic Premium Shutters have a level of performance that leaves automobiles —and other 
shutters—in the dust. 


www.atlanticpremiumshutters.com/ohj/ 
Circle no. 128 
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Housing's Oreatest Hits 


Among certain circles of architec- 
tural historians, there's a popular 
line that goes, "God must have 
loved bungalows, for he made so 
many of them.” Besides being a 
clear twist on a famous saying, 
the quip carries a bit of irony 
because bungalows are so 
obviously a product of their 
time: Americas growth spurt 
around 1910 during the Tin 
Lizzy age. 

Glance at many a newspaper or website today, and you're 
bound to read reports and updates on the housing boom of the last decade or so. Before 
you get lost in the numbers, be they up or down, it's useful to note that while the latest 
building spree may well be one for the records, it is far from the first and not even that 
exceptional when compared to the housing booms of the last century and beyond. 

Take the post-World War II boom of the late 1940s and early 1950s, for example— 
the one that spawned thousands of Capes and Ranch houses across the country and is 
exemplified by the developments of the Levitt brothers, who are the subject of the archi- 
tectural style article in this issue. Though the recent boom is estimated to have created 
some 2 million houses a year at its peak, half a century ago in 1950, builders like the 
Levitts were churning out 1.95 million dwellings, and that was without the aid of com- 
puters, lasers, or the Internet. 

Roll back the clock another few decades and you can see where all those Tudor, 
Mediterranean, and Colonial Revivals came from. The 1920s weren't called Roaring for 
nothing. They were prosperous times, with a seemingly boundless stock market, and the 
euphoria in business extended to the building and real estate industry. It rose to meet the 
needs not only of a growing population but also of one that sought individual homes in 
new automobile suburbs as an essential component of modern life. Housing starts set a 
new high-water mark for the century back in 1922 at 840,000 units, before bubbling up 
again to eclipse it three years later at 937,000 units, very nearly the million-house mark. 

Lest you think the last century—the one we all were born in, mind you—holds a 
monopoly on the records, look around at all those Queen Annes. The 1880s and '90s were 
when the Industrial Revolution shifted into top gear and America's economy first ap- 
proached world class proportions. Though there were some road bumps along the way 
in the form of a few roller-coaster recessions, all told, the times were good for house 
building, producing an estimated peak of 890,000 housing starts in 1890, and another 
topper of 840,000 starts in 1892. Both were levels not reached again until a generation 
later in the 1920s. 

I'm often asked if the house construction boom we're beginning to see at a distance 
will have any impact on the world of old houses. After looking at the record, Pd say it's 
clear that every house built today has the chance to add to the ranks of the historic hous- 


es of tomorrow. 


GORDON Bock 
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Classic wood medicine cabinet mounted. 
Cracked plaster patched. _ 

Polished nickel period light fixture installed. 
1910 cup holder hung. T 


You can never spend too much time in the bathroom. 


AEJUVENATION 


For period-authentic lighting and house parts from a company that shares your passion, 
request a free catalogue at rejuvenation.com or call us at 888-401-1900. 


The Stary on Colonial 
evivat HO 


A Kitchen Ahead of 

Its Time 

Articles about period kitchens, like those 
in your March/April issue, always interest 
me, as our 1903 Colonial Revival house 
includes a kitchen little altered from the 
original. It must have been ahead of its 
time, because we have a counter with 
drawers and cabinets underneath. Above, 
glazed solid-front cabinets extend right to 
the ceiling. On another wall, a long count- 
er that includes a large slab of marble 
also has cabinets beneath and shallow 
shelves mounted above. All of the cabi- 
nets are original and shown on the blue- 
prints. An adjacent food pantry was origi- 
nally fitted with a built-in icebox, cour- 
tesy of the man who built our house; he 
owned a company that made ice-cutting 
tools. 

John Worden 

Arlington, Massachusetts 


Foodarama 


researched iceboxes and early electric 
refrigerators (I am the author of Identi- 
fication Guide to Ice Boxes and Early 
Electric Refrigerators), the obvious choice 
would be a wood icebox converted to 
electricity. Steel iceboxes didn't appear 


until the mid-1920s. A late-1920s Monitor 


Top would also be somewhat out of place 
but nothing like the 1950s refrigerators or 
the retro-style units. If I owned a Vic- 
torian-era house (and I wish I did), I 
would want it to look Victorian. 

Craig Bryan 

Northridge, California 


I'm sorry we haven't read your book; it's 
the kind of tome my husband considers a 


must read—but I'm really sorry you didn't 


read our article. If you had, you would 
know we suggested converting a wooden 
icebox and using a separate freezer unit. 
This setup doesn't work for people with 
space and financial limitations, and in the 
world of home restoration, that's a big 
bunch of preservers. We also addressed the 
Monitor Top option and pointed out the 
problem of poisonous gas leakage—again, 
a pesky issue for any renovator or restorer 
interested in breathing. 

We mentioned that our Victorian-era 
house, when we purchased it, had a hid- 
eous, McCarthy-era (and we mean Joe, not 
Gene) collection of fake wood and For- 
mica, all lit by the fluorescent lighting you 
so rightfully abhor. So we started with a 
blank slate. Of course, we wanted our 
kitchen to have the charm of a largely ficti- 
tious bygone era. (Victorian kitchens were 
frequently dark, grim spaces populated by 


Fight 
Concerning your article 
“Cold Comparisons” in 
the March/April issue, 
call me a purist, but a 
1950s Foodarama 
would be totally out of 
place in a Victorian 
kitchen. What's next, 
fluorescent lights? 

As someone who 
has extensively 
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CEILING DESIGN ISN'T A LOST ART. 
IT WAS JUST TEMPORARILY MISPLACED. 


Metallaire" Hammered Border ceiling panels in Brass finish 


underpaid menials.) But we also live in 
the 21st century and wanted our kitchen 
to reflect some modern, decidedly non- 
Victorian conveniences, such as a dish- 
washer and smoke detectors. 

If this means I'm impure, then I 
embrace impurity. American kitchens 
have evolved with our country. A good 
home celebrates that change. 

—Celine and Tony Seideman 


Literary Wallpaper 

I was fascinated by Robert Kelly's article 
“Bold Frameworks of Design” in the 
September/October 2006 issue. As an 
English teacher, I appreciated the many 
references to literary giants such as 
Percy Shelley and Charles Lamb. What 
struck me most, though, was the vital 
part wallpaper played in influencing the 
mood in many literary works. One, in 
particular, comes to mind: Charlotte 
Perkins Gilman's short story, “The 


Yellow Wallpaper,’ published in 1892. 
Gilman describes the wallpaper as 
“one of those sprawling, flamboyant 
patterns committing every artistic sin” 
Besides providing the story’s gothic 
mechanism, the wallpaper is also a 
powerful image. The narrator states 
that the house is a Colonial mansion, 
and I can guess that the wallpaper’s 
style may date back as early as the 
beginning of the 19th century. There's 
been much speculation about who 
designed the wallpaper in Gilman’s 
work, and I have discovered only one 
source who claims that it was William 
Morris, which I find hard to believe. 
Whatever you make of it, wallpaper 


seems to have inspired more art than 
one might imagine. 

Edward N. Tabor 

Kutztown, Pennsylvania 


Compendium Source 
We just read the letter from the lady 
who wanted to know where to buy 

The Old-House Journal Compendium. 1 
believe she was looking for our compa- 
ny, Amazon Drygoods. A few books are 
for sale on our website: www.amazon 
drygoods.com. Your readers may also 
email us at info@amazondrygoods.com. 
Janet Burgess, president 

Amazon Drygoods 

Davenport, lowa 


You may send your contributions for the Letters page to OHJEditorial@restore 
media.com. Please note that, owing to the sheer volume of mail we receive, we 
are unable to respond to every letter that is submitted to us. In addition, we 
reserve the right to edit letters for content and clarity. —Eds. 


You create your dream. 
We provide the comfort. 


Guaranteed. 


Your comfort begins at 
www.unicosystem.com/ohj 
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TRADITIONAL 
BUILDING py FAs 


EXHIBITION AND 


Restore. Rebuild. Revitalize. 2007 


DISCOVER... 


hundreds of historically-accurate products. 


EW 


WHERE THE MARKETPLACE MEETS FOR TRADITIONAL PRODUCTS AND SERVICES 


Hurricanes Katrina and Rita.destroyed more than 200,000 homes and 18,000 commercial and public buildings in 
Louisiana, and countless more along the Gulf Coast, But through the resolve of'titizens, leadership from the Louisiana 
Recovery Authority (LRA) and billions of dollars in funding, the region is poised to come back stronger than ever. 


The Traditional Butlding Show will teach thousands of architects, builders, developers, and homeowners how to preserve 
the region's histürig.character while rebuilding. Learn about traditional design and-historic-architecture as we 
restore, rebuild and revitalize. 


FREE Admission to the FXxllibiis! 


The Traditional Building Exhibition and Conference offers FREE admission to the exhibit hall when you pre-re yet e October 7, 2007 : 
at www.traditionalbuildingshow.com. Or, as our special guest, bring this ticket with you to regist j te 


EXHIBIT HALL HOURS. 


Ernest N. MoniAL CONVENTION Center, New ORLE 


: THURSDAY | October 18 1 11:00ami.- 5:00% 
: FRIDAY 1 October 19 1 11:00am - 5: 


SATURDAY 1 October 20 1 11:00am - 4:0 


800.982.6247 + info@restoremedia.com * www.traditionalbuil ings T 


9600e0090e0eca022002282000005000600009 *465ses0cecces200200c00022050005205005202094 tse secs 
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May 15 or 16 

NEWBURY, NH 

Mother's Day Gift Project 
Children five and up create 
container gardens for Moth- 
er’s Day at the Fells. Tickets: 
$15. For details, call (603) 
763-4789, ext. 3, or visit 
www.thefells.org. 


May 19 

MUREREESBORO, TN 

Free Day at Oaklands 

This Italianate mansion 
waives its $7 admission fee 
for one day only. For details, 
call (615) 893-0022, or visit 
www.oaklandsmuseum.org. 


May 19-20 

ROCK ISLAND, IL 

Broadway House Tour 

Five "painted ladies" show off 
their interiors. Admission: 
$10 per person; children 
under 13, free. For details, see 
www.broadwaydistrict.org. 


June 15 

VIRGINIA CITY, MT 
Workshop Deadline 
Register for a weeklong 
workshop (July 9-13) on his- 
toric finishes, such as lime- 
based coatings and paints. 
Tuition: $425, not including 
lodging and meals. For 
details, call (303) 444-0128, 
or visit www.heritage 
conservation.net. 


June 24 

BUFFALO, NY 

Parkside Garden Tour 
Private gardens in the only 
neighborhood that landscape 
architect Frederick Law 
Olmsted ever designed open 
their gates to the public. For 
details, call (716) 838-1240, 
or see parksidebuffalo.org/ 
tours.html. 


Home Sweet House Museum 


Over the next decade, some of 
the nation’s finest historic 
houses, now open to the pub- 
lic as museums, may be sold. 
The latest example is Carters | 
Grove, the 18th-century Vir- 
ginia plantation and one-time 
house museum, which Colon- 


ial Williamsburg plans to put | | 


up for sale later this year to a 
private buyer with restrictions 
to protect the property. “It’s a 
foreshadowing of what's to 
come;'says Marcia Young, site 
manager for the David Davis 
Mansion, a house museum in 
Bloomington, Illinois. “Some 
buildings will have to be sold 
back into private hands.” 
There are more than 
8,000 house museums in the 
United States, and new ones 
continue to be created. Mean- 
while, scarce dollars, fewer vis- 
itors, aging board members, 
and a wave of retiring staff are 
making it increasingly diffi- 
cult for all of the museums to 
survive. Besides operating in 
the red, many house museums 
have no endowment to fall 
back on. “There’s no under- 
pinning for the organization 
and its future,’ says Donna 
Ann Harris, a preservation 


COURTESY OF VIRGINIA DI 'ARTMENT OF HISTORIC RESOURCES 


Carter's Grove is expected to feature a for sale sign out 
front later this year. 


consultant and author of New 
Uses for Historic Houses. 
Demographics are also 


| taking a toll. House museums, 


which often celebrate the 
achievements of long-gone 
white males, must find ways 
to become relevant to a more 
ethnically diverse population, 
a reason often cited for declin- 
ing Visitor rates. Retiring baby 


| boomers who currently serve 


as curators and administra- 


tors are yet another issue, but 
even more critical, many vol- 
unteers and board members 
are older still, often the age of 
the boomers’ parents. Busy 
schedules and younger 


COURTESY OF FAIRMOUNT PARK HISTORIC PRESERVATION TRUST 


This historic house in Philadelphia has been leased to a 


health care facility. 


retirees who are more non- 
committal with their free time 
are making it hard for muse- 
ums to find replacements, and 
that is leaving the buildings 
vulnerable at what may be 
their most challenging hour. 
While some house muse- 


| ums introduce snazzy ipod 
| tours and dig deep into the 


site’s past for historical tidbits 


| that will attract minorities, 


many more are reconsidering 
the use of their properties as 
community centers, schools, 
and even offices. The Fair- 
mount Park Historic Preser- 
vation Trust in Philadelphia 
leases ten of its historic houses 
to businesses, ranging from 
architectural firms to health 
care providers, and uses the 
money from the rents to main- 
tain the buildings. 

But the most likely sce- 
nario is for house museums 
that are no longer sustainable 


| to revert to their original pur- 


pose of private homes. That’s 
what Historic New England 
did with some of its properties 


in the 1970s. 


Harris concedes that it 
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takes a special person to buy | 
such a house, which may have 
easements for the exterior, 
interior, and even the 
grounds, but none of the 
properties sold so far, she | 


says, had difficulty attracting | 
a buyer. | 

As a result, Harris | 
believes that instead of creat- | 
ing new house museums, | 
preservationists should adopt | 


a policy often used in the 
South of revolving funds, 
whereby a historic property is 
purchased, sold for residential 
use with protective easements 
in place, and the proceeds 


used to buy and sell other his- 
toric houses. After all, she 
says, “These properties were 
originally built as homes. Why 
not just use them as such?" 

— Catherine Siskos 


Old-House Insurance Policies with the Right Stuff 


Consider this recipe for sticker 
shock. Start with a historic 
house, which poses special 
challenges to rebuild in the 
event of a catastrophe. Throw 
in post-Hurricane Katrina con- 
struction costs that are up 25% 
and skittish insurers capping 
coverage amounts in coastal 
states, and the result is too 
many old-house owners who 
are underinsured for the next 
disaster, whether a fire, storm, 
or leaking upstairs toilet. 

With its high-quality 
materials, craftsmanship, and 
period details, even a modest 
historic home can cost about 
$880 per square foot to re- 
build exactly as it was, or $1.3 
million for a 1,500-square- 
foot house, says Jim Fiske, 
vice president of marketing 
for Chubb Personal Insur- 
ance. A standard homeown- 
er's policy will only rebuild an 
old house using modern ma- 


COURTESY OF JONA HARVEY, SALVAGE SEARCH AND MANAGEMENT 


Insurers rebuilt this historic home using salvaged an- 
tique lumber after a fire destroyed part of the house. 


MATTHEW JONAS/ THE NEWS JOURNAL 


Special insurance policies will cover historic houses so 
that they can be fully restored should disaster strike. 


terials. "Most insurers want to 
give you Pergo and drywall 
instead of hardwood and 
plaster; says Brian Phoebus, 
program director of National 
Trust Insurance Services, an 
independent insurance 
agency specializing in historic 
properties. In his view, only 
three national companies— 
AIG, Chubb, and Fireman's 


Fund—sell policies that meet 
the special needs of old- 
house owners. 

These high-end policies, 
which are sold only through 
insurance brokers and also 
apply to nonhistoric homes, 
have several advantages over 
standard homeowners insur- 
ance. They guarantee to re- 
build the house using original 
materials (or the best possi- 
ble reproductions if originals 
cant be found) even if that 
cost exceeds the policy’s limit. 
Chubb, for instance, recently 
paid $3.5 million to rebuild a 
historic home in New York 
even though the amount was 
three times more than what 
the house was insured for. 
Because many jurisdictions 
require that the entire house 
be brought up to code, even 
when only a portion of it 
needs rebuilding, there is also 
built-in protection to cover 


the cost of those upgrades as 
well. For losses exceeding 
$50,000, the policies waive 
the deductible. Best of all, if 
your old house can't be repro- 
duced or youre simply un- 
willing to rebuild, the insurer 
will give you the cash value of 
the policy so that you can 
build or buy elsewhere. As 
with any homeowners policy, 
it doesn't include flood insur- 
ance, which you can only 
purchase through the federal 
government's National Flood 
Insurance Program. 

Of course, this superior 
coverage doesn't come cheap; 
the premiums generally run 
20% to 40% higher than a 


| standard policy, but there are 
| ways to keep costs down, for 


instance, by choosing the 
highest deductible you can 
afford— $5,000 or even 


| $7,500. And you do get 


brownie points for any im- 
provements that make the 


| house safer, such as adding 


an alarm system or rewiring 
the home. Chubb, for in- 
stance, awards credits of up 
to 1596 that apply toward the 
premium. As those systems 
age, the value of the credit 


| drops so that eventually, you'll 


pay the premium’s full cost. 
Sticker shock though that 
may be, at least you'll rest 
easier knowing no more 
financial surprises lie in wait 


| should disaster strike. fh 


— Catherine Siskos 


20 


OLD-HOUSE JOURNAL  MAY/JUNE 2007 


www.oldhousejournal.com 


Custom. Period. 


Furniture that fits. True custom cabinetry; 
The perfect fit for your period home. 


CROWNDDOINT 


CABINETRY 


Period styling. 
Handcrafted to the finest quality. 


800-999-4994 e WWW.crown-point.com 


If you have a standard home 
insurance policy, you can have 
serious coverage gaps. 

Protect yourself from significant 
out of pocket expenses that can 
result from even a small claim 
with a standard policy. 

The Restorationist? is packed with 
unique and enhanced coverages 
just for antique homes and the 
people who love them. 


Your antique home is unique. 
Your insurance should be, too. 


MIDDLEOAK 


SPECIALTY fot SS. SM 


Standard home insurance is not always prepared to protect the unique 
coverage needs of your antique home. 


Restorationist® provides no money limit or percentage cap guaranteed restoration cover- 
age, no money limit on outbuildings, no money limit on building code change coverage, no 
money or time limit additional living expenses, no money limit on water backup, no money 
limit debris removal, a cash out option, identity theft coverage, lost valuables coverage, land 
excavation, stabilization, or replacement, and much more. 


Promises kept. 


We understand the stress you can experience at the time of a claim. Unfortunately, that’s too 
late to realize that you have the wrong coverage or that your insurance company does not 
understand antique homes. 


Every package comes with a free professional appraisal and white glove claim service from 
an A+ (Superior) financially rated company that has been keeping promises for over 170 years. 


It makes sense to get a no obligation consultation for the only 
insurance designed exclusively for antique homes. 
Call one of our quality independent agency partners below today! 


“1 know of no other insurance carrier that provides this type of coverage. 
It's an absolute must for the protection of antique homes.’ 


Jeffry E. Muthersbaugh, CT Trust for Historic Preservation 


Policies issued by Holyoke Mutual Insurance Company in Salem - Salem, MA and Middlesex Mutual Assurance Company - Middletown, CT. 


For a no obligation consultation for the only insurance designed exclusively for antique homes, call one of our quality agencies below today! 
CT MA ME NH RI VT 
HD Segur Maclntyre, Fay & Thayer Midcoast Insurance Agency The Richardson Group Apple Valley Insurance Hickok & Boardman Insurance 
156 Knotter Drive Insurance Agency, Inc. 134 Front Street 34 Dover Point Road 528 Putnam Pike 346 Shelburne Road 
Cheshire, CT 06410 — 77 Accord Park Drive, UnitB-1 — Bath, ME 04530 Dover, NH 03820-4687 PO Box 550 PO Box 1064 


Call: 800.336.4406 Norwell, MA 02061 
www.hdsegurcom Contact: Christopher Preece 


cpreece@mftinsurance.com 
www.mftinsurance.com 


Contact: Bob Warren, CPCU, CIC Contact: Bob Silberblatt 
Call: 207.443.8400 

Call: 888.668.8000 Email: 

Email: bob@midcoastinsurance.com 


Burlington, VT 05402-1064 

Call: 603.742.1616, x130 Contact: Nancy Mendizabal Contact: Carla Boardman Smallir 

Email: Call: 401.949.0559 Call: 802.658.3500, x1639 

rdsilberblatt@richardsongroup.com Email: Email: 

www.richardsongroup.com nancy@applevalleyagency.com — restoreahbinsurance.com 
www.applevalleyagency.com www.hbinsurance.com 


Greenville, RI 02828 


Statements are subject to the terms, conditions, and exclusions contained in the policy and applicable endorsements. 


Circle no. 337 


Can you tell me any more about this 


Going Dutch 


Sears house’ It's the Puritan model and 
still contains the original kitchen cabinets 
and brick fireplace surrounded by bevel- 
glass doors. 

Karen Larrison 

Long Branch, New Jersey 


oure right. This is a Sears house 

and in a design the mail-order 

giant promoted as “the most 
modern type of Dutch colonial? More 
properly called Dutch Colonial Revival, 
such houses were inspired by 17th- and 
18th-century farmhouses of the Hudson 
River Valley, and became a popular alter- 
native to the Georgian-based Colonials 
that popped up during the 1920s and 
‘30s. Though the Dutch originals were 
usually built in stone and often with gable 
roofs in urban areas, they are remem- | 
bered for the many rural examples with 
distinctive gambrel roofs, a clever device 
that added to usable space in the attic. 

The Dutch Colonial Revival came on 

the scene just after 1900 for large, archi- 


It’s a Gas (M 
There’s a contraption in the basement of 

our 1900 Queen Anne home that's labeled 
"Springfield Gas Machine, Gilbert & | 
Barker Mfg. Pat. 1889.” Can you tell me 
anything about it? 


Kevin Caramore 
Hancock, New York 


n the late-18th century, experi- 

ments in the coal-producing 

regions of Europe, particularly 
England, demonstrated that it was practi- 
cal to burn gas made from coal for artifi- 
cial lighting, and by the 1840s, gas had 
become the first central lighting system 
in many communities in America. By the 
1870s, however, gas lighting had become 


The Puritan was among the most popular and architecturally faithful of the 
Dutch Colonial houses sold by Sears and was frequently built with an 
enclosed porch or pergola at one side. 


tect-designed residences as part of the 

vogue for upscale country houses, but after | 
World War I, it bounced back in the form of | 
affordable frame houses for the Everyman. | 
Sears took a particular shine to them, 
offering at least 10 versions over the 
decades. Charming as well as practical, the 
gambrel roof was by then an essential part 
of the style, especially with a large shed 
dormer that further increased second-floor 


living space. Though a glance at the out- 
side corners reveals how many Dutch 
Colonials are merely gable-roofed houses 
cunningly fitted with a pent roof to make 
them look Dutch, your house appears to 
be built with a true gambrel roof. Another 
authentic neo-Dutch touch is the cam- 
bered roof over the front entrance, which 
would typically shelter a pair of wood 
benches facing each other. 


achine) 


Gas generators varied in design but 
generally can be recognized by hand 
cranks connected to 
large drums (for vapor- 
izing machines) or 
hoppers (for acety- 
lene machines). 


so accepted as the modern 
illuminant that large houses and hotels 
beyond the reach of city gas mains began | 
to be equipped with their own gas gener- | 
ators. Rather than burning manufactured | 
coal gas, these systems typically either — | 
ran on vaporized fuels, such as gasoline — | 
or benzene, or acetylene gas, which they | 
produced within the generator by | 


aM, 


www.oldhousejournal.com 


OLD-HOUSE JOURNAL MAY/JUNE 2007 23 


Over 135 hardware suites, 1700 handles 
and pulls, 1200 knobs, and 500 hinges. 
Plus over 6000 other distinctive hardware 

items in our free 252-page catalog. 


To request a Hardware catalog, call or visit us online. 
1-800-683-8170 www.leevalley.com 
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Ask OH} 


| room, or off in an outbuilding some distance from the main 


| from household ingredients. Do you have any formulas? 
| Liz McCarthy 


| strength solution—say, two ounces of lye per gallon of water. 
| Test for effectiveness, and then increase concentration if 


| ly basic and will darken some hardwoods. Test first in an incon- 
| spicuous area, and rinse the surface thoroughly before repaint- 


combining calcium carbide granules and water. 

As a safety measure, the gas generator—an assemblage of 
tanks and regulators, often powered by a weight- or spring- 
driven pump—was stationed in the basement, an underground 


house. With the exception of burners and jets designed specifi- 
cally for the different kinds of gas, light fixtures were essentially 
the same for city gas. 

Though records are sketchy, the Springfield Gas Machine 
stands out as one of the more noteworthy products of its type. 
It produced gas from gasoline, and there are advertisements for 
the apparatus as early as 1868, not long after the drilling of the 
first oil well in 1859. One ad illustration shows a hypothetical 
installation in the basement of a large mansion, with the evapo- 
rating tank contained in an underground vault some distance 
from the house—a sobering acknowledgment of the explosive 
potential of so much vaporized fuel. 


I've heard that it’s possible to make paint-stripping solutions 


Bat Cave, North Carolina 


ell before today’s sea of chemical- and solvent- 
CW based paint removers flooded the market, folks set 

on stripping mixed up their own. This caustic- 
based stripper is concocted from common ingredients that cost 
next to nothing. In a nonmetallic container, such as a joint- 
compound bucket, gradually dissolve household lye (caustic 
soda) in two gallons of warm water. Start with a medium- 


desired. Make the stripper pasty by mixing corn starch and 
water in another bucket. When the water is milky, slowly blend 
it into the lye solution. 

Apply the stripper with a tampico-bristle (whitewash) 
brush. The solution is particularly practical for removing paint 
on masonry; however, like all caustic strippers, this mix is high- 


ing. Most important, work carefully while mixing and applying 
the stripper. Wear eye protection and rubber gloves, and be sure 
to rinse skin immediately if it comes in contact with the strip- 
per; caustics can cause burns. fh 
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Help make 
clogs a thing 
of the past. 


With SCOTT® Rapid-Dissolving tissue, clogs are history! 
It breaks up 4x faster so it’s perfect for low-flow toilets, sewer and 
septic systems. Clog Clinic approved for worry-free flushing! 


Visit www.ScottClogClinic.com 


Recommended By: _ROTO- 
ROOTER. 


SAVE $2.00 


On any of these SCOTT* tissue packages: 
* ONE (1)4-pack or larger of SCOTT® 
Extra Soft or Rapid-Dissolving tissue 
* ONE (1) 12-pack or larger 
of SCOTT* 1000 tissue 


Septic Safe 


CONSUMER: May not be sold or auctioned or otherwise transferred or 
reproduced. Limit one coupon per purchase as specified above. Any 
other use is fraudulent 

RETAILER: Your redemption certifies compliance with K-C's Coupon 
Refund Policy (copies available upon request). K-C will pay you face 
value (actual retail price, or maximum value if indicated, if “free” offer) 
plus $.08 handling fee per coupon. Send coupons and requests for policy 
to Kimberly-Clark, PO. Box 880148, El Paso, TX 88588-0148. Void where 
prohibited or restricted. Cash value 1/20 cent. Good only in the 50 United 
States. ® Registered Trademark and TM Trademark of Kimberly-Clark 
Worldwide, Inc. © 2007 KCWW. BAD-2557 C-006323 


DUET 


Subscribe 

to Old-House 
Journal 
Now! 


Call us at 800.234.3797 
or visit us online at 
ww w.Ooldhousejournal.coi 


JOURNAL r 


When you subscribe to Otp-Houst JourNAL, you'll discover ace 
how to blend the elegance of yesteryear with today's 2 
modern amenities. Step-by-step instructions, expert "how- 
to's,” and unique insight will help you to recapture your home's 
personality and promise. An authority on homes of every style and every era, OLD- 
House Journal provides cost-saving tips, beautiful interior schemes, and resources 
for authentic and reproduction architecture in every issue. 

Best of all, Otp-House JourNAL Chronicles the real-life successes of fellow restorers. 
Their advice for living in an ever-changing renovation environment, and a subscription 
to Otp-House JourNAL means you're never alone. Together, we'll work to give your older 
home a brand-new beginning. 


Plots & Plans 


Shed-Roofed Entrance 


— DRAWINGS BY ROBERT LEANNA 


ften, the most difficult historic-construction information to find is not the 

details for stylistic highlights, such as porches or cornices, but the prosaic 

parts of everyday houses of the past. There was a time when any successful 

carpenter knew from experience the customary ways to build steps or serv- 
ice structures with a little tasteful flair, and like making an omelette, these simple 
designs were such common knowledge they rarely made it into the instruction hand- 
books of the time. A happy exception is the shed-roofed entrance presented here. 
Based on a drawing-manual design from the 1920s, it is a good example of a func- 
tional shelter for a side or back door with a little period personality that would fit with 
many house styles from the early 20th century. 
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Though the entrance appears no-frills at first glance, the draw- 
ing reveals a surprising amount of period detail. The shed roof 
is framed with conventional stud lumber, yet along the rake 
and eave, it is nicely finished with a simple crown moulding. 
The door casing, while basically flat, also sports a backband 
moulding to add interest, and the raised stoop below is 
trimmed with a bull-nosed edge on three sides and dressed 
with a bed moulding underneath. The support brackets, of 
course, are the primary decorative flourish and though garden 
variety in design, could be adapted to match other elements on 
the house—in an Arts & Crafts vein, for example. All dimen- 
sions are nominal and subject to the requirements of modern 
building materials and standards. fà Bracket 


Crown 
moulding 


Backband 
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our lawn and 


our newspaper.’ 


- member report #12737 


“Their 
reputation is 
as spotless as 
their work? 


- member report 45178 


*Afence 


“even a neighbor 


- could love..." 


_- member report #10101 


*They 
worked like 


bees and did an 


excellent job? 


- member report # 7371 


*.,..it was also 
. tough to get 
the deposit 
back." 


," member report #2636 


*Grandpa did 
the estimate... 


Pa and son did 


the work." 


- member report #5789 


*...he couldn't 


disinterested 
in the job..." 


- member report #31257 


( 


“1 offered to pay 
him something 


additional, but 
he refused." 


| - ." member report #6543 


“Got the 
response 

‘I don't know’ 

a lot.” 


“A first - 


- member report #15672 


ass job by first 


“He’s a 
cat hater” 


- member report #11222 


“We kicked 


them out before 
something else 


happened." 


- member report #3425 


“What a mess!” 


- member report #1737 


“they were 
Johnny on 
the spot..." 


- member report #7477 


*| had to hire 
someone else 
to redo half 
the job." 


- member report #10232 


“These 


have been more | employees love 


what they do 
and it shows.” 


- member report 46942 


“They never 


showed up and 


never called..." 


- member report #8765 


“_..quote was 


reasonable and 
the actual price 


was lower." 


- member report #6479 


“the whole 
place turned 


niit inst the wav 


“The workers 


mm RENS 


Both times? 


- member report #5678 


: = “Don’t - 
expect him to 
— negotiate” 


- member report 43462 


*| wish every 

home project 

would go this 
smoothly." 


- member report #2319 


*...clean shaven 


and most 
professional 
looking..." 


- member report 42737 


“I can't believe 
how great it 
looks and how 
inexpensive 


- member report #9273 


*They were 
here two hours 
and charged 


me $840” 


- member report #9323 


were an hour 
_ late, but did 
_ great work.” 


_= member report $8900 


“The end result 
was first rate— 
cosmetically 


was a miracie 


- member report #10100 


“No pressure. 
Just honest and 
professional.’ 


= member report #4160 


wanted him to 
stay for dinner.’ 


- member report #17852 


“Made me feel 
like | was their 
only client” 


- member report #9832 


“They did it 
in just a couple 


- member report #13772 


*...make sure 
you ask for the 
discount..." 


- member report #11357 


Educate your guess: 
Angie's List provides thousands of detailed reports on service 
companies in your area. From plumbers to auto detailing, 
reviews come directly from the experience of our members. 


Angies list. 


AngiesList.com / 888-944-5478 


were friendly, 

and even let 

my daughter 
pretend to 


- member report #31455 


*...great quality 
and attention 


s in good 
hands’? 


- member report #47872 


*...the price was 
excellent given 


the detail 
involved..." 


“He respected 


my time, opinion 


and privacy." 


- member report #1313 


*There 
was a very 


hard language 


barrier..." 


- member report #4567 


“They will help 
you lift things 


out of your car 


and so on.” 


“We waited 
almost two 

weeks for our 
appointment? 


- member report #6783 


*...destroyed 


part of my lawn 


by leaving 
equipment 
on it..." 


= member report #8721 


“She did 
not charge 
because she 


when they 


- member report 412342 


- member report #11454 


*Absolutely 
outstanding: 


- member report #2011 


“Went to small 
claims court — 


- member report #1099 


electrician to 


have pets?’ 


- member report #12222 - member report #1313 


*He treated 
my house like it 
was his own!" 


- member report #4592 


because he has 
kids of his own 


*...he even 
helped me 
with a *word 


write DI 


grea 


- member re 


*The 
came i 
ovel 
estim 


- member rı 


*...a CC 
like th 
rare: 


- member r 


“Tr 
excee 
expect 


- member r 


“I nev 
rushed 
a dec 


> member r: 


**... evel 
corne 
bump 
ther 


- member r 


“NO i 
how c 
job i: 
still : 


- member r 


“Show 
kid fr 


- member 


“At le 
provid 


ZA YL LV 


GO MEANY 


Carriage House doors are meticulously handcrafted to your specifications and are made from the finest materials 
available. Exceptional workmanship, superior woods and professional hardware are standard features, ensuring 
long-lasting beauty, reliable performance, and low maintenance. Each door in our extensive collection will bring an 
added dimension of beauty and value to your home. To locate the dealer nearest you, please call us toll free. 


West Coasr: 866-890-1776 * 1421 Ricuarps Bivp * SACRAMENTO, CA 95814 
East Coast AND Mipwesr: 877-668-1601 * 1571 East Mam St/Hwy 7o * Orp Fort, NC 28762 


Circle no. 124 «. www.arriagedoor.com — 


Icon of Streamline Design 

In the 1930s, the sleek lines of Streamline styling were 
all the rage, and one of the style's biggest exponents 
was the Austrian designer Paul Frankl. Design Amer- 
ica's Flight 1 chair is an authentic reproduction of a 
design that Frankl made famous in 1931. All of Design 
America's chairs are made to order in a variety of fab- 
rics and leathers. As pictured in two-tone leather, the 
Flight 1 retails for around $2,300. For more information, 
visit www.designamericafurniture.com, or call (305) 
490-1867. Circle 11 on the resource card. 


— Fine Design 


Planting Mid-Century Ideals 

The Case Study House Project—that illus- 
trious experiment in mid-century modern 
dweilings—spawned a cottage industry of 
household items. This outdoor planter 
from Modernica is copied from a 1950s 
design typical of the spare furnishings 
that decorated the project’s original hous- 
es. Made of teak to withstand the great 
outdoors, the Case Study planter has a 
high-fired ceramic pot that comes in char- 
coal (shown), white, or sage, and in 10" or 
12" sizes, retailing for $149 or $189. The 
planter can be ordered through Modern- 
ica's showrooms, which are listed at 
wvvvv.modernica.net. Circle 10 on the 
resource card. 


Scandinavian Seating 
Throughout the 1950s, Scan- 
dinavian furnishings vvere pop- 
ular in ranches and every man- 
ner of modern house. The Sca- 
landia indoor or outdoor bench 
from Pier 1 is designed with the 
same compact, clean lines that 
made the original furniture so 
appealing to 1950s consumers. 
Made of hand-woven rattan 
and banana leaf over a wooden 
frame, the sofa retails for $399, 
and a matching chair is avail- 
able as well. For more informa- 
tion, call (800) 245-4595, or visit 
www .pierl.com, where there 
is also a store locator. Circle 12 
on the resource card. 
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For more than 14 years, Vintage Shades has created sumptu- 
ous Victorian-styled lampshades layered in rich, muted colors. 
The Tea Garden shade pictured features metallic mesh and vel- 
vet fabrics lined in pure silk, and bears a custom-dyed fringe 
studded with acrylic and glass beads. Because all work is cus- 
tom-made, prices vary (the Tea Garden retails for $575; the 
antique finial at its top is $25). To order call (712) 523-2804, or 
visit www.vintageshades.com, where you can also view their 
many designs. Circle 13 on the resource card. 


Tread on Me 
The heyday of cast iron was the late- 
19th century, when decorative foun- 
tains, benches, and welcome mats 
made of the metal were omnipresent 
outdoor accessories. The Ornate Cast 
Iron Rectangular Door Mat from Brit- 
ish manufacturer Willow & Stone is 
true to that time, with scrollwork and 
an antique finish designed to with- 
stand the elements. The 23.5" x 13.5" 
mat sits on rubber feet so that it 
vvon't scratch floors and retails for 
£29 (about $57), plus shipping. Order 
online at www.willowandstone.co.uk. Cir- 
cle 14 on the resource card. 


Faucets with late-19th-centu- 
ry styling are hard to find, but 
the Victorian Collection from 
Delta boasts antique lines 
appropriate for the era. The 
Roman tub and hand shower 
faucet combination shown is 
a four-hole 8-16" installation 
available in eight finishes (pic- 
tured in Venetian Bronze). 
Retailing for around $770, 
the faucet is sold at Lowe's 
and Home Depot stores na- 
tionwide. For more informa- 
tion, call (800) 345-3358, or 
visit vvvvvv.deltafaucet.com, 
which provides a store loca- 
tor. Circle 15 on the resource 
card. 
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You cant put just anything in a well-designed home. 


Nindows and doors are defining features in any room. Now you can define yours with 
rly intinite possibilities are meticulously brought to life in a broad array of 


rdware options and divided lite patterns. Specialty woods 


ior clad colors, stylish ha 
ahogany, Douglas Fir, Cherry and White Oak elevate the simplest shapes. Call 


n more at marvin.com/thedifference 


r lear 


n9 
MARVIN. 
Windows and Doors 


Built around you: 
Circle no. 323 


Natures Finest Siding 


Get the look and color you want, and No outside wall treatment, natural or man- 
the durability and protection your project 
needs with Cedar Valley Shingle Panels. 

Our shingle panels are handcrafted 


made, protects better. See your nearest 


Cedar Valley dealer or our website for 
, complete warranty details. 
using 100% western red | 


cedar, one of nature's 


most durable, insect É. E ) ! 
resistant construction woods. ( ) ) A "n VA | | E Y 
Handcrafted Shingle Panels 
Nature's Finest Siding 


And, with two coats applied by our 
factory-authorized stainers, your project 


will be beautifully protected for 35 years! | 


E 


www.cedar-valley.com * 1-866-202-9809 


Circle no. 183 


Outside tbe Old House 


Proper 
mulching 
is critical 
for healthy 
gardens, 
with some 
mulches 
more 
suitable 
for old 
houses. 


ARTICLE AND PHOTOS 
BY LEE REICH 


Spreading 
mulches ina 
uniform thick- 
ness around 
plants, no mat- 
ter what you 
grow, delivers 
maximum bene- 
fits. 


— 
ue m 


Digging into Mulches 


y over bare soil with 
anything from 
straw to rocks to 
wood chips, and 
that material is considered 
mulch. While mulch isn’t 
particularly old-fashioned, 
it can be a beneficial addi- 
tion to any garden, old or 
new. Mulching discourages 
weeds, adds nutrients to 
the soil, and protects it 
from both wind and rain. 
Here, then, are what you 
should know about choos- 
ing mulch and what you 
need to consider before 
adding it to your garden. 

Among historic gar- 
dening books, there’s no 
mention of mulch before the middle of the 20th century, except for dust mulch—the sur- 
face layer of loose dirt left after the soil has been worked over with a hoe. Dust mulch was 
believed to conserve water by slowing evaporation from deep down in the soil, but there’s 
no proof that it works. 

Modern mulching got its biggest boost from Ruth Stout, a popular author and early 
proponent of organic gardening who is now considered the grande dame of mulch. On the 
back cover of her 1955 bestseller, How to Have a Green Thumb Without an Aching Back, 
Stout visually demonstrated one advantage of mulching in her author's photo: She's pic- 
tured reclining on a thick pile of straw mulch, with no weeds in sight. 

While smothering weeds is one dramatic dividend of mulching, there are others. Dust 
mulch aside, blanketing the ground with a layer of straw, pine needles, or other mulching 
material slows water evaporation from the soil surface. The fluffy covering also keeps the 
soil loose and ready to absorb rainfall so that plants 
will need less watering from you. 

Mulches offer less obvious advantages, too. 
Organic mulches, for instance, are made from mate- 
rials that were once living and that decompose over 
time, releasing plant nutrients such as nitrogen, 
phosphorus, and potassium. Those decomposing 


complex organic chemical compounds that helps 
plants absorb nutrients, fight disease, and keep soil 
loose and moist to promote good root growth. In 
addition, mulches are insulators that moderate 
temperature. They keep the soil from becoming too 
hot in summer or too cold in winter, and retain the 


materials also create humus, a witches brew of 


Mulches enable 
gardens to 
thrive by provid- 
ing nutrients 
and protection, 
but they can 
add visual inter- 
est, too—such 
as the compost 
and wood chips 
seen in this lush 
landscape. 
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| ORGANIC MULCHES 


Mulches are weed-free except where noted. One-third of a cubic yard | 
covers 100 square feet. — 


| 

| 

| 

| Bark chips Long lasting; moderate water conservation and weed smothering; 

low nutrients. Coarse appearance is unsuitable for small plants. 

Compost Excellent water conservation and weed smothering; Ea did 

texture is suitable for formal and informal settings. 

| Grass clippings Excellent water conservation and weed sotrana nutrient- 

rich. Green color turns to light brown; fine texture. i 

Hay Contains weed seeds (except for salt or marsh varieties); excellent water 

conservation and weed smothering; moderate nutrients. Coarse texture and 

light-brown color; best in informal settings. 
Hulls and shells (peanut, rice, buckwheat, etc.) Moderate water conservation 

| and weed smothering; low nutrients. Fine texture is ideal for formal settings. 
Leaves and leaf mold (decomposed leaves) Excellent water conservation and. 
weed smothering; moderately rich in nutrients. Leaf mold resembles soil and is. 
suitable for all gardens. Leaves are coarse; best for informal settings. — . 
Pine needles Moderate water conservation and weed smothering; low in nutri- 
ents. Distinctive appearance can be an asset in any garden. 

| Sawdust and wood shavings Excellent water conservation and weed smother- 


Grass clippings grounds warmth in the 


from your own 


autumn, giving roots 
yard are free | 8 8 


and make more time to grow. ing; low in nutrients. Fine texture but light-colored, so consider visual effect. 
excellent, Straw Excellent water conservation and weed smothering; moderately rich in 
PULGSN THIEN Mulching Mechanics | nutrients. Coarse texture and light-brown color; best in informal settings. 
mulch. 


Although Stout kept the Wood chips Moderately good water conservation and weed smothering; low in 
| nutrients. Fine texture and medium-brown color are suitable in all settings. 


L 


ground permanently 
blanketed with hay, you'll 
get better results by fine-tuning the placement of mulch to the types of plants you grow. 
Because annual flowers and vegetables need to put down roots quickly in their one-season 
growing time, organic mulches should be spread around them in spring once the weather 
has turned reliably warm. Otherwise, the insulating properties of mulch will delay soil 
warming and root growth. Leave a little breathing space between the mulch and young plant 
stems, or they are likely to rot. During the winter, the mulch can remain where it is, provid- 
ed that you remove or pull it back by early spring to let the sun warm the soil where you 
intend to plant. 

Perennial flowers, on the other hand, have roots that endure year after year, so you can 
leave mulch tucked around them all year long. In areas where plants need additional pro- 
tection from winter weather, you can also toss organic mulch right on top of perennials after 
the soil has frozen about an inch deep. Covering plants before then or leaving them covered 
after the spring growth begins to 
peek through the mulch can cause 
leaves, stems, and roots to rot. 

Trees and shrubs also benefit 
from mulching. After all, in the wild, 
each year's leaf drop is, in effect, a 
mulch. Observe two points when 
mulching trees: First, don't pile 
mulch right up against trunks or 
woody stems, because rot could 
result. Second, take precautions 
against mice, as mulch provides a 
nice home from which they can 


Muiches can 
cover perenni- 
als such as 
hellebores year- 
round, but once 
plants begin 
sprouting in 
the spring, be 
sure to pull 
mulches away 
from any new 
growth. 
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Endura Stone Columns are the product of choice by 
homeowners, builders, and contractors, who demand 


longevity, elegance, and an overall excellent value. 


Each Endura- Stone Column is manufactured from the most 
advanced building material in the construction market. Composite 
elements allow Cour Stone Columns to last a lifetime without 

warping, cracking, or any type of deterioration, while offering load- 
bearing capacities well above industry standards. 
Cudurag- Stone Columns are manufactured following the classic architec- 
tural dimensions, or may be ordered with any custom combination of height 


and width. This guarantees the exact fit for your project requirements. 


QUICKSHIP 


NATION WIDE 


We now offer a convenient, quick way of shipping columns. With 


distribution centers throughout the nation, we can ship out specific sized 


"CM columns within three business days after receiving your order. 


(800) 294-1098 


www.PAciFICCOLUMNS.COM 
Circle no. 354 


The right mulch 
can comple- 
ment the land- 
scaping. Here, 
the unusual, 
fine-textured 
buckwheat 
hulls dress up 
this formal knot 
garden. 


gnaw on a trees bark. Always keep mulch a 
few inches back from trunks, and on 
younger plants, you should also use cylin- 
ders of hardware cloth or tree protectors to 
act as an additional buffer in winter. As with 
perennials, mulch can remain in place year- 
round. 

Mulches are especially useful in helping 
new trees, shrubs, and perennial flowers 
through their first winter, when the freezing 
and thawing of soil can heave plants right up 
and out of the ground before they are firmly 
rooted. The insulating properties of mulch 
help prevent the wide swings in soil temper- 
ature that lead to heaving. 


Manic for Organics 


Except for pea gravel, which looks just right in rock gardens, I only use mulches based on 
organic materials because of the plant nutrients they provide. Not all plants have the same 
nutritional needs, something you should consider when selecting a mulch. Compost, for 
example is rich in nutrients, so I use it in my vegetable garden beds and around flowers such 
as delphiniums, monkshoods, and roses that are hungry feeders in need of lots of nutrients. 


Flowers that thrive in less fertile soils, such as coneflowers, liatris, and 
yarrow, get mulched with wood chips or autumn leaves, which are rel- 
atively poor in nutrients. 

Another bonus of organic mulches is you can obtain many of 
them free. I have a standing request with local arborists for wood 
chips, which they dump at no charge in a corner of my garden. 
Which mulch looks best depends upon your taste and style of gar- 
den, but I don't think artificially colored mulches, landscape fabrics, 
or plastic films look good anywhere. The latter especially don’t offer 
any nutritional benefits and can even deprive soil of oxygen. 

Finely divided organic mulches, such as shredded leaves or 
various kinds of hulls and shells, are best suited to formal gardens. 
Rougher materials, including straw and wood chips, are better for 
informal gardens. In old-fashioned gardens, the best mulches have 
a fine texture and include 
compost, buckwheat hulls, 
leaf mold, and shredded 
leaves. They provide nutri- 
ents and protection but 
remain unobtrusive, keep- 
ing the spotlight shining on 
your old-house garden, 
where it belongs. 4È 


Lee Reich writes about 
mulching in his book Weed- 
less Gardening (Workman 
Publishing, 2001). 


Trees look best 
when accompa- 
nied by rough- 
looking mul- 
ches, such as 
leaves, straw, 
pine needles, or 
the wood chips 
pictured. 


@ Mont FROM 
OLDHOUSE- 
JOURNALCOM 


For related stories 
online, see “Garden 
Designs for Historic 
Homes” and 
“Playing Garden 
Sleuth.” Just click to 
“The Magazine” 
section, and go to 
the alphabetical list 
of recent features. 
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Stone Coated Steel Roofing Systems 


1-877-GO-DECRA | www.decra.com 
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Parts 


with a 
Pedigree 


The opportunities for acquiring architectural salvage have never been better, but 


old-house owners can expect stiff competition for those materials. 


or nearly three decades, the cus- 

tomers at Steve Drobinsky’s 

architectural salvage store con- 

sisted primarily of dyed-in-the- 

wool preservationists intent on 
restoring a period home down to its au- 
thentic 19th-century shutter dogs. Then, in 
recent years, along came an entirely new 
breed of customer: suburbanites looking to 
replace hollow-core doors, aluminum win- 
dows, and bland cookie-cutter light fix- 
tures in their new houses with something 
more solid, something with pizzazz. “There 
was just this huge shift in appeal,” says 
Drobinsky, owner of Ohmega Salvage in 
Berkeley, California. 

The architectural salvage market- 
place, once the sole province of old-house 
owners and a curiosity to nearly everyone 
else, is going mainstream in a big way. 
Today’s salvage and antique lumber deal- 
ers (more than 300 strong in the United 
States and Canada) are just as likely to sell 
to architects and owners of new houses as 
they are to those with period homes. For 
old-house owners, that has implications 
for everything from inventory to pricing as 
the industry responds to the demands of 
its newest patrons. Whether you find bar- 
gains or heavy markups when shopping 
for salvage depends a great deal on the era 
and style of your old house. In some ways, 
the eccentric nature of old houses, with 
their nonstandard sizes for doors, fixtures, 
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COURTESY OF ARCHITECTURAL SALVAGE OF GREENSBORO. 


and hardware, works in your favor as you'll 
have less competition for some merchan- 
dise and more bargaining power over the 
price. Best of all, though, fixing up old 
houses has given you the skills to capital- 
ize on another growing trend, that of do-it- 
yourself salvage, by harvesting architec- 
tural elements directly from the source, 
often houses that are the latest victims of 
the teardown or remodeling craze. Bob 
Falk, co-author of Unbuilding: Salvaging 
the Architectural Treasures of Unwanted 
Houses, calls this trend “preservation in 
pieces,” the next best alternative when the 
building itself can't be saved. 


By CATHERINE SISKOS 


From columns 


and cornices (op- 
posite page) to 
glass doorknobs 
(above), architec- 
tural salvage is 
diverse. While 
high-end dealers 
are making sal- 
vage shopping 
more convenient, 
nonprofit stores, 
whose proceeds 
typically benefit 
local preservation 
efforts, often 
have the best 
prices. 
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The Seamy Side 

of Salvage 

Architectural salvage is often haunt- 
ed by the spectre of architectural 
theft. While most salvage dealers 
come by their inventory legitimately, 
typically by obtaining it directly from 
buildings slated for demolition, no 
national laws regulate the industry. 
Unlike pawnbrokers, salvage dealers 
are not required by federal law 
to keep records, such as driver's 
license numbers and addresses, 
about the people from whom they 
obtain merchandise. 

That infuriates old-house own- 
ers such as Laurie Klinger, whose In- 
dianapolis neighborhood of Crafts- 
man and Foursquare houses has 
been targeted by thieves who stole 
porch lights, doorknobs, and wood 
trim from several historic homes. “I 
believe these architectural elements 


are sold to stores all the time," says . 


Klinger, "but the police can't track it." 
Fed up with the crime spree, Klinger 
lobbied for a state bill introduced in 
January that, if passed, would require 
Indiana salvage dealers to keep de- 
tailed records, including thumbprints, 

. of anyone who sells them architectur- 

. al materials, and to hold on to sus- 
pected stolen goods for up to 20 days, 
while the case is investigated. Critics 
contend that local laws only drive cri- 
minals to sell stolen goods out of 
state and that to be effective, laws 
regulating architectural salvage must 
be national in scope. 

While a national law has yet to 
be proposed, consumers who are 
concerned about stolen goods should 
buy only from reputable dealers that 
local historic preservation groups 
recommend. In addition, ask the deal- 
er about an item's origins. While the 
lack of a response doesn't mean the 
item is hot merchandise, salvage 
dealers who work closely with demo- 
lition crews to replenish inventory 
should be able to tell you the location 
and the type of building the materials 
came from. 
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Two trends in salvage are becoming 
more common. Do-it-yourself salvage 
(above), such as removing tin ceilings 
for reuse, eliminates the dealer as 
middleman, and entire rooms (right) 
sold with blueprints for reassembly 
are simplifying old-house additions. 
This 1920s room (roughly 17' x 18' x 
10?) includes four built-in bookcases, 
oak paneling, a window seat, carved 
moulding, and a fireplace for $37,500. 


Shop Smart 

Although preservationists bemoan the loss 
of the distinctive buildings that supply the 
inventory for salvage yards, the greatest ap- 
peal of architectural salvage for consumers 
is the chance to acquire house parts with a 
pedigree."People like to point to an antique 
mantelpiece or flooring and say that it 
came from an old shoe factory" says Rich 
Ellis, the founder and publisher of Archi- 
tectural Salvage News." They like the stories 
behind the piece.” 

While you'll have to take the salvage 
dealers word for where the piece came 
from (see sidebar on this page), you can be 
more discerning about other matters, par- 
ticularly the item's suitability and condi- 
tion. Falk likens shopping for salvage to 
buying a used car. "You want to walk 
around and kick the tires a little, he says. 
Given that most salvaged house parts are 
made of wood, consider if the species, pa- 
tina, and finish are a good match for your 
own home. Any painted wood probably 
contains at least some lead-based paint 
and all the health hazards that accompany 


COURTESY OF ARCHITECTURAL ANTIQUES 


it. In fact, many salvage dealers won't carry 
painted wood for that reason. As for condi- 
tion, if youre buying, say, exterior doors 
and windows, check how weathered they 
are and that all parts move easily. “With 
doors and flooring, see how many nail 
holes have been pounded into the wood, 
says Falk. “Have the floorboards been re- 
sanded, and if so, how many times?” One 
more sanding may leave you with nothing 
but the tongue and groove underneath. 
Look for any breaks, splits, or signs of rot- 
ting wood, and consider if the sizes, espe- 
cially the thicknesses of older floorboards, 
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fit your space. Most importantly, check for 
missing pieces. For instance, “you can 
always find parts for the interior workings 
of an antique light fixture, but the orna- 
mental bits are hard to match? says Falk. 

Once you find what you want, try 
negotiating a better price. "Some people 
will say bargaining isn't done, but our goal 
is to sell the item? says Scott Anderson, 
owner of Architectural Antiques in Minne- 
apolis, which has semiannual sales to move 
merchandise. Salvage dealers loathe items 
that hang around too long, occupying valu- 
able space in warehouses and on storeroom 
floors. Consequently, you'll have the most 
sway over stock in architectural styles that 
are out of favor or in unusual sizes that 
wont fit a new home. These days, Art Deco 
is a good buy, as is "anything from the 
1940s, which you can’t even give away,’ says 
Drobinsky. And as tough as it is to track 
down a door 42 by 75 inches that fits, say, 
an 18th-century house, consider how much 
harder it is for the salvage dealer to find a 
customer who wants it. “The likelihood 
that you'll find doors in nonstandard sizes 
is great,’ says Jona Harvey, a personal sal- 
vage shopper and the owner of Salvage 
Search and Management. "The salvage 
guys are just sitting on that inventory 
because new-house owners, whose houses 
have to meet modern building codes, can't 
really use those doors.” On the other hand, 
expect to pay top dollar for anything Arts & 
Crafts, Queen Anne, or Tudor, all hot archi- 
tectural styles right now. Antique brick and 
lumber, the fastest growing areas of the sal- 
vage industry, are also in great demand and 
fetch steep prices. 


The Home Depot Effect 
One consequence of architectural salvage’s 
broader consumer appeal, particularly at 
high-end stores, has been to make shop- 
ping easier and more convenient for every- 
one, regardless of a house' age or style. 
Some upscale salvage dealers now sell mer- 
chandise in complete sets, instead of every- 
thing a la carte, saving you the trouble of 
hunting down each piece individually. An- 
derson, for instance, only sells salvaged 
doors with the jambs. “Home Depot has 
spoiled a lot of people because you'll get a 
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COURTESY OF ARCHITECTURAL ANTIQUES 


The inner workings of vintage lighting 
are often easily repaired, but any 
missing decorative elements on the 
exterior may be impossible to match. 


Antique house 
parts sometimes 
make great con- 
versation pieces. 
These Art Nou- 
veau lampshades 
are made from 
signed art glass 
from Frederic 
Carder's Steuben 
Glassworks, a 
rival of Louis 
Comfort Tiffany. 
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This exquisitely 
carved door was 
salvaged from a 
building in Turkey, 
and gives a 
whole nevv mean- 
ing to the phrase, 
Turkish bath. 


Anyone who re- 
pairs old houses 
also has the skills 
to dismantle 
them. In addition, 
fewer tools are 
needed for the 
job as you're 
mostly pulling 
and prying apart 
pieces, such as 
the oak base- 
boards here. 


Foralistof | 


see page 78. | 
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door in the jamb, he says. The same prac- 
tice applies to antique doorknobs, which 
Anderson sells with the matching hinges 
and mortise locks. 

Perhaps the biggest change in salvage 
is the sale of entire rooms— from the wood 
paneling to the French doors to the marble 
fireplaces—that have been dismantled 
from old houses and come with detailed 
blueprints for reassembly. Anderson sold a 
walnut-paneled Georgian room from the 
Morton Salt estate for $75,000. Although 
architects often buy the rooms and incor- 
porate them into the design for a new 
house, they also have potential as one-stop 
shopping for anyone enlarging an old 
house with a period-sensitive addit 
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No More Middleman 

At the other extreme from high-end stores 
lies a different kind of one-stop shop- 
ping—laying claim to architectural ele- 
ments in houses slated for demolition or 
remodeling. Salvage dealers do it all the 
time, but on a much larger scale, by buying 
the salvage rights to a building, a practice 
that is prohibitively expensive for the aver- 
age person who wants to acquire only one 
or two pieces. An individual, however, can 
approach a homeowner, contractor, or a 
demolition company and come to some 
arrangement about removing only the 
items desired for hundreds of dollars, even 
for free, says Falk. For a quality mantel- 
piece, which can retail at a salvage store for 
$1,500 or more, the savings can be signifi- 
cant because you eliminate the middle- 
man. Instead, you dismantle the item and 
haul it away yourself, often on short notice. 

To spot opportunities for “deconstruc- 
tion,” as it's known in the industry, keep an 
eye on redevelopment in your community, 
where the houses are likely to be of a simi- 
lar age and style as your own and a good 
match for salvaged material. Find out from 
neighbors about upcoming or ongoing 
remodeling projects, or make friends with 
the staff in your local building department. 
“When permits for demolition come up, 
contact the contractors, who can save mon- 
ey if you do some of the work for them? 
says Falk. Then get everything in writing. 
Specify on paper what you will and won't 
do and by when, and make sure all 
parties sign it. 

In a handful of cities, some companies 
secure the rights to salvaging properties, 
some of which are old homes, and then 
hold public auctions on site for buyers to 
bid on the architectural features. The win- 
ning bidder removes and takes away the 
piece that day, and "the buyer can get some 
real deals, too, says Falk. Chicago-based 
Murco Recycling helped pioneer the con- 
cept more than a decade ago and is consid- 
ering expanding the business nationally. 
Whichever approach you choose, extract- 
ing the items yourself assures you of pieces 
whose provenance you know, as well as the 
stories of what it took to save them for 
reuse in your own home. fè 
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COURTESY OF JONA HARVEY, SALVAGE SEARCH AND MANAGEMENT 


The kitchen in this log cabin uses salvaged antique brick—an especially desirable 
commodity—arranged in an original 1714 pattern found in historic buildings. 


COURTESY OF OHMEGA SALVAGE 


Salvage stores 
supplied the 
clawfoot tub and 
its distinctive 
hunter-green 
backdrop of 
antique wainscot- 
ing. To the right 
of the tub, the 
panels conceal a 
laundry chute 
door. 


COURTESY OF JONA HARVEY, SALVAGE SEARCH AND MANAGEMENT 


Don't overlook salvage yards as a 
resource for finding the architectural 
accents that were once common in an 
old-house garden, such as statuary, 
stone pedestals, and cast-iron fences 
and gates. 


MORE FROM 
OLDHOUSE- 
JOURNAL.COM 


For a related story 
online, see "Several 
Sides of Salvage." 
Just click to "The 
Magazine" section, 
and go to "Salvage" 
in the list of recent 
features. 
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Visions in 


By DEMETRA APOSPOROS 


At the turn of the 20th century, window designs took off in 
new directions to fit the cutting-edge houses of the day. 


PHOTOS HERE AND TOP: COURTESY OF MARVIN WINDOW: 


writers 


or centuries, have 
compared the windows on a 
house to the eyes of a person, 
and rightfully so. Windows 
are much more than functional ports for 
admitting light and air into a building; they 
are important architectural elements that 
in many instances showcase the new ideas 
and creative thinking popular at the time. 
Take the turn of the 20th century as an 
example, an era when new directions in 
housing—as exemplified by bungalows, 
Foursquares, and Prairie-style homes— 
were coming into vogue. A close look at the 
ways in which these new breeds of win- 
dows differed from those in the previous 
century can aid owners of post- Victorian 
houses who plan to restore or add on to an 
existing building. As luck would have it, 
now more than ever, a host of modern win- 
dow manufacturers are creating historical- 
ly accurate products or, at the very least, 


The Prairie-lined sash windows on this 
Chicago bungalow (left) are new. In 
recent years, modern manufacturers 
have begun offering windows with 
classic, turn-of-the-20th-century 
muntin patterns, including these simi- 
larly styled sashes (top left). 
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new interpretations of originals that are a 
good fit for these houses. 


Creative Casements 

The dramatic popularity of casements is 
one example of how windows changed at 
the turn of the 20th century. Because case- 
ment windows were hinged on one side like 
a door, they opened more fully to offer bet- 
ter ventilation and an unhindered view of 
the outdoors. Perhaps that helped fuel their 
popularity within the Arts & Crafts move- 
ment, which touted bringing the outdoors 
in as a major theme. 

Casements were also viewed as a fresh 
step away from sash windows. Stephen 
Calloway writes in Elements of Style, "In the 
early years of the Arts and Crafts move- 
ment sash windows were associated with 
iniquitous, modern plate glass.” Of course, 
in addition to being a modern, less formal 
window treatment, casements afforded 
some nice decorative options, too. Because 
they presented a continuous stretch of 
glass unbroken by sash, they could display 
muntin patterns designed to produce a 
bigger impact. 

In fact, muntins appeared in a variety 
of shapes on early 20th-century casements 


Queen Anne windows were popular 
from the 1880s into the 1900s and are 
now made by several window manu- 
facturers. 


and were used with great creativity to add 
to a building’s overall warmth and charm. 
Ina 1902 issue of The Craftsman, Irene Sar- 
gent writes, “The English home-feeling can 
be inspired by muntined windows with 
quaint shutters.” That may be why so many 
bungalows feature vernacular, decorated 
wooden casements. Typical lights could 
include diamond shapes, which tweaked 
designs that originated on medieval build- 
ings, and lozenge shapes—elongated rec- 
tangles ending in a point—which were 
new and unique at the time. 

Designers of the day offered a ration- 
ale for the new trend in window design, 
with none more influential than Gustav 
Stickley. In his 1909 book, Craftsman 
Homes, he writes, “Another feature of typi- 
cal Craftsman construction is well illustrat- 
ed in the windows used in this house. It will 
be noted that they are double-hung in 
places where they are exposed to the 
weather and that casements are used when 
it is possible to hood them or place them 
where they will be sheltered by the roof of 
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COURTESY OF ANDERSEN WINDOWS, INC. 


Frank Lloyd Wright's designs (below) 
appear on new sash, casements, and 
fixed-frame windows. An early 20th- 
century bungalow (right) boasts original 
windows with 3/1 and 6/1 sashes. 


Peer 


COURTESY OF ANDERSEN WINDOWS, INC. 


the porch.” The accompanying illustration 
shows a house with a combination of 9/1 
sash windows and casements divided into 
15 lights. Even Stickley’s own house in 
Parsippany, New Jersey, was built with dia- 
mond-patterned casements. 

Much has been written about the 
Prairie school’s preference for horizontal 
lines, a design idea that clearly extended to 
windows. While individual windows were 
usually tall casements, they tended to be 
grouped together in long banks, or rib- 
bons, that dramatized the building’s hori- 
zontal nature. If you think of the Prairie 
style, the venerable Frank Lloyd Wright 
probably comes to mind. Wright helped 
pioneer new uses and placements for case- 
ment windows. Karen Sweeney, the restora- 
tion architect for the Frank Lloyd Wright 
Preservation Trust, says, “Ribbon window 
placement was an important part of 
Prairie-style architecture that tried to cre- 
ate buildings with horizontal lines. There's 
no doubt that Wright’s use of ribbon win- 
dows inspired other people to use them, 
too” These window banks also allowed for 
a wide-ranging outdoor view from an 
inside vantage point, especially when they 
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continued around the corner of a building. 
“Wright used ribbon windows to break 
open the box and open up rooms so they 
seem bigger,’ says Sweeney. “Wrapping 
windows around a corner helped.” 

Of course, ribbons of casements af- 
forded plenty of decorative opportunities, 
and new muntin patterns appeared here as 
well. One of the best known is a pattern of 
simple lines that places squares in each 
corner of the window. While no one can say 
for sure where this pattern came from, per- 
haps the inspiration lies in the ubiquitous 
Queen Anne sash that predated it—which 
boasted a large, clear pane ringed by a bor- 
der of squares. If you clean Queen Anne 
sashes up a bit by removing the middle 
squares, they form a pattern that closely re- 
sembles this nine-light Prairie window. 

Despite their horizontal groupings, 
most Prairie-style casements were defined 
by vertical details, either a series of narrow 
lights or, in more high-style examples, the 
incorporation of intricate leaded designs. 
Wright took these designs to their zenith. 
As stained-glass expert and author Julie 
Sloan explains, *He called his windows 
"light screens; a term that evoked Japanese 


shoji screens, which were arranged in 
bands as his windows were. In Wright's 
buildings, inside and outside were joined 
by these large expanses of glass. The intri- 
cately patterned lines of lead maintained 
the boundary of the buildings structure 
and sometimes echoed its silhouette, but 
the sparkling glass made the openings per- 
meable, almost diaphanous.” 
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As recently as a decade ago, it was 
impossible to buy Prairie- and cottage- 
style casement windows (above and 
right) off the rack. 
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A New Style of Sashes 

By the 1890s, just when technology made 
large, single-light sash windows affordable 
for everyone, designers and homeowners 
alike became increasingly enamored with 
decorative patterns, particularly for the top 
of the window. “Plain windows with small 
lights above and a single, large light below 
are always practical,’ pronounced architect 
Charles B. White in 1914. “The upper sash 
can be divided into six or eight equal lights, 
with small lights at the side and larger 
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lights in the center" A similar trend is noted 
in Calloway’s Elements of Style: A popular 
arrangement was “to pair an upper sash 
bearing small rectangular lights with a sin- 
gle paned lower sash.” 

Such windows differed substantially 
from those based on Georgian models for 
popular Colonial Revival houses. Instead, 
these new picturesque windows were ahis- 
torical (as well as horizontally asymmetri- 
cal) patterns created for a new effect. Along 
with stock design, art glass windows, they 
were the stuff of mass-market, post- 
Victorian bungalows, Foursquares, and 
Prairie-style houses. 

Manufacturers’ catalogs grouped the 
scores of inventive patterns under some 
basic headings. Double-hung windows 
with equal-sized sash were variously called 
"divided top,’ “fancy top,” or “cut top” win- 
dows. When the meeting rail was propor- 


With top-heavy windows, muntins didn't have to be elabo- 
rate, as the simple 4/1 pattern of these modern windows 
shows. 


tioned above center in a double-hung win- 
dow or the same appearance was built into 
a single sash, the result was a “cottage front” 
window or sash. 

Roberts Illustrated Millwork Catalogue, 
a compendium of products from Chicago's 
E.L. Roberts & Co. at the turn of the centu- 
ry, shows a variety of sash windows with 
decorated upper panes. There are windows 
patterned with large harlequins and those 
bearing 36 small, square lights, as well as 
windows with a large diamond shape 
flanked by trapezoids, and others with a 
cirde in the middle surrounded by various 
squares and rectangles. Homeowners of the 
day had a lot of leeway for choosing win- 
dows, and these selections were just the 
standard offerings; special orders could be 
had for a premium, too, which just goes to 
show, that at the turn of the 20th century, 
options were everything. fk 
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SUPPLIERS, 


Millwork catalogs from 1910 feature sash windows with diamond or har- 
lequin shapes (left), the lozenge patterns often seen on bungalows (cen- 
ter), and three-light top-heavy sashes—ail popular designs at the time. 
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Bv GORDON BOCK AND 
J. RANDALL COTTON 


Paying attention to good installation methods in the sheet metal junctures of roofs and 
walls helps avoid some common problems. 


PHOTOS BY STEVE JORDAN EXCEPT WHERE NOTED 


Roof-to-wall junc- 
tions are com- 
mon flashing situ- 
ations where 
reglets come into 
play. These 
grooves in ma- 
sonry must be 
the right depth 
and crafted to 
hold the metal 
securely. 
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oofs and walls are most vulner- 

able to water intrusion at their 

joints. Though the task of 

diverting rainwater is most 
critical in complex areas around chimneys 
(which penetrate the roof) and valleys 
(which are the intersections of roofs), that 
job falls on a relatively simple material: 
sheet metal flashing. Flashing’s engineering 
is straightforward, yet one of the most over- 
looked features in an old house. Many 
times when roof and water problems arise, 
undermaintained or poorly installed flash- 
ing are the weak link in an otherwise sound 
roof drainage system. Here, then, are some 
common problem areas seen by experts 
and the proper ways to deal with them for 
healthy flashing. 
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Metals and Fasteners 

@ Choose appropriate metals. During the 
19th century, lead, copper, terne (steel coat- 
ed with a lead and tin mixture), and galva- 
nized steel were used for roof flashing, and 
may still be present on some old houses. 


Adding width to 
valley flashings 
toward the eaves 
allows them to 
handie the 
increase in water 
volume. 
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Today, the selection has expanded to in- 
clude aluminum (once a precious metal), 
lead-coated copper (a visual stand-in for 
lead), and terne-coated stainless steel (a 
proprietary product known as TCS II), with 
copper remaining among the most versa- 
tile flashing metals for historic buildings in 
terms of balancing durability, workability, 
and traditional appearance. 


@ Make sure the metals in the fasteners 
and the flashing are compatible. With cop- 
per flashing, this means using copper, 
brass, bronze, or stainless-steel nails. Each 
metal has a position on the electromotive 
series, a scale that ranks it from noble (least 
corrosive) to base (reactive). The farther 
apart two metals are in this series, the more 
potential there is for galvanic corrosion, an 
electric current that occurs between two 
metals in the presence of an electrolyte, 
such as rainwater. In such cases the more 
base metal will corrode—aluminum gut- 
ters, say, in contact with copper flashing. 
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@ Use ring-shank or barbed-shank nails to 
fasten flashing components that dont 
move, such as cleats and some base flash- 
ings, to wood. Unlike smooth-shank nails, 
which can work their way out of wood 
through seasonal changes, the protrusions 
on ring-shank and barbed-shank nails 
hold the 
stays secure. 


nail in the wood so the flashing 


@ Don't nail valley flashings to the roof 


deck. Nails won't permit the metal to ex- 
pand and contract, which it can do signifi- 
cantly over long runs, and that movement 
can slot holes in the metal, creating aven- 
ues for water to penetrate. Instead, use 
clips, which allow the valley flashing to 
move, reducing the chance that the metal 
will buckle. Cleats are typically 2" wide, 
nailed to the deck, and formed to lock into 
the flashing while still allowing movement. 


@ Use the appropriate thickness of metal. 
Sheet copper thickness is measured by its 


GORDON BOCK 


Most old-house chimneys (left) are 
made of porous brick or stone. In qual- 
ity work, they are built with through- 
wall flashings to block moisture, and 
any new flashing (below) should be 


added so as to work with this system. 


Cleats at 
fold 
18" 0.C. MAX. \ 
— —-— 3/4" lock 
Continuous — alternative 
copper lock sp methods 


strip, soldered 


Standing-seam roofs should not be 
attached directly to valley flashings 
but instead connected using either a 
continuous lock strip (left) or double 
fold. The valley is cleated to the roof 
deck and overlapped by the roof by a 


minimum of 6". 
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Anchoring valleys with cleats formed 
from metal strips (below) allows large 
flashings to move and doesn't punc- 
ture the metal. Standing-seam roofs 
(left) must be integrated with flashings 
to allow for expansion and contraction. 


2" APPROX. 


1/2" MIN. 


weight in ounces per square foot. Valley 
flashings, in particular, are subject to the 
scouring action of water, and for valleys 
flashed in copper, experts recommend a 
minimum of 20-ounce copper and up to 
24-ounce copper. For through-wall flash- 
ings, where the metal extends into the ma- 
sonry (such as in chimneys or brick- 
veneered walls), use at least 16-ounce cop- 
per. Especially in brick walls, detail the 
masonry with weep holes above the flash- 
ing to allow moisture to escape. 


Q Ensure there is galvanic separation 
between copper header flashings and gal- 
vanized-steel lintels over windows and 
other openings. Aluminum and zinc are the 
metals with the most potential for prob- 
lems when in direct contact with copper, 
and steel is galvanized with zinc. Use a 
coating that is compatible with both met- 
als, such as bituminous paint. 


@ If you use sealants with copper, make 
sure they're compatible compounds, such 
as elastomerics, butyl, or polyurethane. 
Avoid acrylics, neoprene, and nitrile-based 
sealants, which can corrode copper. 


Common Conditions 

@ Ensure that appropriate flashings are 
used for appropriate roof slopes. Flashings 
designed for steep roofs where neither sol- 
der nor sealants are required will not per- 
form reliably on low-slope roofs. 


@ Make valley flashings wide enough. The 
exposure—the portion of the valley not 
covered with roofing—should be at least 4" 
wide (2" on either side of the roof joint) 
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LEAD 
WEDGE 


SEALANT 
© 4 
o ~ coPPER 
< COUNTER- 
FLASHING 
A 
o 
A 
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Reglets are grooves (also called rag- 
gles) that hold flashing in masonry and 
should be a minimum of 2"deep. Note 
the V-fold behind the lead wedge. 


and extend under the roofing by at least 6" 
on either side. For long or steep slopes, in- 
crease the exposure by %4" per lineal foot of 
flashing to accommodate the larger vol- 
umes of water that gather in the lower por- 
tions of the roof. 


Q Make sure that reglets—grooves made 
in masonry to accept flashing—are de- 
tailed properly. The flashing should be at 
least 2" deep and should be folded to form a 
V to anchor it into the reglet. The flashing is 
then secured in front with folded lead or 
copper strips and sealant. 


@ In some parts of the country, flashings 
should be designed to minimize the poten- 
tial for line corrosion. For valley flashings, 
especially, incorporate a cant strip (a fea- 
ture having a sloping surface) into either 
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side of the valley so that it lifts overlapping 
slate or wood shingles off the metal. The 
prevalence of acid rain east of the Missis- 
sippi means that this acidic runoff has a 
tendency to migrate between shingles and 
valley flashings through capillary action, 


and can prematurely deteriorate copper yg 

over time. Adding cants raises the roofing 

material enough to remove the conditions 

for capillary action. Line corrosion is less of 
COPPER CANT 

a concern at the eaves, because of the steep 

roof slope and rapid water runoff. : 
COPPER 

@ Where valley flashings form the junction FLASHING "—- 

of roofs with unequal slopes, incorporate a 

baffle or splash rib in the form of an invert- 12 


Incorporating a 
baffle in the mid- 
die of valley 
flashings be- 
tween unequal 
roofs (above) 
helps stops rain- 
water from 
washing under 
roofing on the 
opposite slope. 


CONTINUOUS 
WOOD 
CANT STRIP 


COPPER STRAP 
SOLDERED TO 
FLASHING 


The baffle for a valley flashing can be formed into the 
metal, as shown here, or fabricated from a folded strip and 
then soldered on. Note the construction of the wood cant 
strip, an alternative method. 
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rd This detail for 


M 


flashing a change 
in roof slope illus- 
trates how to 
make a cant that 
raises the roofing 
off the metal. 
Here, the cant is 
an inverted V, 
formed directly 
into the flashing. 


For a list of 


ed V about 1 7^" high into the center of the 
valley. This baffle reduces the potential for 
fast-moving water to wash over from one 
roof to the other and underneath shingles 
on the opposite slope. Also, crimp over the 
flashing edges about /", not only to accom- 
modate cleats but also to block water from 
creeping over the edge. 


@ On standing-seam metal roofs, do not 
lock the pans of the roofing to the valley 
flashing. Instead, attach the roof metal to 
the valley flashing using either a continu- 
ous locking strip soldered to the valley, or a 
double fold in the flashing that receives the 
ends of the roofing. 


6 Do not cut off old through-wall chim- 
ney flashing and then install new flashing 
at a higher level using reglets. Because 
most traditional masonry is porous, this 
condition creates the potential for moisture 
migrating down the chimney masonry 
where it is blocked by the old through-wall 
flashing. The moisture then finds its way 
to the outside of the chimney, behind the 
new flashing, and enters the building. In- 
stead, try to lock new flashing onto the old 
through-wall flashing using a folded seam. 
Or, if possible, install reglets just under 
the level of the through-wall flashing, and 
then use the existing metal as a counter- 
flashing. fà 


Special thanks to Wayne Seale and the folks 
at the Copper Development Association, 


Inc., for technical help with this article. 
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A wedge-shaped 
Dutchman patch 
shows clearly as 
class members 
fit a repaired fas- 
cia board back 
into the cornice. 
Carefully remov- 
ing and repairing 
original materials 
such as this not 
^ only helps pre- 
serve historic 
building fabric, it 
also aids in re- 


By Gory Bock ^ Repairs to an 18th-century roof become a learning 


PHOTOS BY JON CRISPIN 


laboratory for restoring early exterior carpentry with 
modern materials and preservation techniques. 


Building the scaf- 
folding that cov- 
ers the front of 
the 1796 Thomas 
Whitney House 
was just the first 
phase of the proj- 
ect for the North 
Bennet Street 
School carpentry 
class. From here 
the crew re- 
stored the 48 '- 
long classical cor- 
nice while also 
reinstalling and 
improving the 
slate roof. 


onsidering that a major proportion 

of historic building preservation is 

based upon the trade methods and 

knowledge of the past, where then 
do the traditional carpenters of the future 
come from? One answer is the preservation 
carpentry department at the North Bennet 
Street School in Boston, which, under the 
direction of creator and department head 
Robert Adam, has been turning out the 
next generation of preservation practition- 
ers for two decades now. On the occasion of 
the program's 20th anniversary, Old-House 
Journal jumped at the opportunity to catch 
up with Adam and his class on a typical 
project that became a textbook lesson in a 
variety of carpentry skills, as well as a dem- 
onstration of state-of-the-art approaches 
to some common vintage building prob- 
lems and conditions. 


The Cost of Changes 

The Thomas Whitney house northwest of 
Boston is the centerpiece of the historic 
district in Shirley Center, Massachusetts. It 
was built in 1796 by the town’s first minis- 
ter’s son and architecturally represents a 
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Modern tools have their place in pres- 


ervation, too. A pneumatic nailer at- 
taches the bed moulding under the 
(removed) modillions with less shock 
to the building than a hammer. Stain- 
less-steel nails are both durable and 
datable, so future historians will recog- 
nize the early 21st-century repairs. 


transition from Georgian to Federal style. 
The house's construction is a bridge, too, 
showing the shift from the heavy timber 
framing of the 18th century to light timber 
framing that became common in the 19th 
century. When Robert and his students first 
worked on the house about 10 years ago, it 
was in rough shape, and since then they 
have been periodically rebuilding the roof 
and cornice, one face at a time. 

Though the house was originally pro- 
tected by wood shingles, around 1900 it 
was reroofed in Black Monson slate from 
Maine, a material of legendary durability, 
but also far heavier. The extra weight had 
taken its toll over the ensuing decades, 
causing pronounced sagging in the 
roofline. More insidious, however, were the 
effects of hit-or-miss maintenance over the 
past 25 years. Neglected trees overhanging 
the building resulted in storm damage 
from dropped limbs and debris, which led 
to stopgap repairs, such as the liberal use of 
asphalt roof mastic. These repairs in turn 
led to leaks in the roof and deterioration 
along the full classical cornice—a combi- 
nation of crown moulding, fascia board, 
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and modillions attached to a deep soffit 
running just under the eaves. 
Understanding the construction of 
the hipped roof was integral to analyzing 
the cornice’s repair. When the house was 
reroofed in slate more than a century ago, 
the owners beefed up the roof framing by 
adding conventional 2x6 rafters in the bays 
between the original timber common raft- 
ers. Roof framing members called tie girts 
also extend over the plate at the top of the 
wall to become the supports for the rich 
cornice composed of a 6"-wide crown 
moulding sitting on a 1"-thick fascia board 
that is rabbeted into a soffit board of 1" 
pine. The modillions that appear every 10" 
sit on a very large bed moulding. On top of 
this, the carpentry used to construct the 
cornice is a late-18th-century technique 
known as single-sided work—that is, com- 
posed of 1"-thick pine boards that have 
only one finished face. The backs of all 
boards are left rough sawn, and then 
rabbeted on this hidden side to bring 


Next, the class 
cuts both 
boards (right) at 
the same time 
with a hand or 
saber saw, typi- 
cally in a wedge 
or arc that 
allows old and 
new wood to 
mate in a snug 
fit when glued. 
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the finished 
face into the 
same plane with 
other boards. 
Adam and 
his student crew 
began the project 
by removing all of 
the existing Mon- 
son slate for later 
reuse and then add- 
ing a new plywood 
deck to the roof. The 
plywood sheets help- 
ed take a 3"-to-4" droop out of the eave line 
while stabilizing the structure and creating 
a much better nailing surface for reattach- 
ing the slate. All the sheets were screwed in 
place so that they could be removed at a 
later date if desired, and then covered with 
an ice-and-water shield product to ensure 
another layer of protection under the slate. 


Back in the 
department 
wood shop, 
Robert Adam 
(left in photo) 
shows the class 
how to set up 
the Williams & 
Hussey moul- 
der-planer to 
shape new 16' 
lengths of 
crown mould- 


When these two 
knives are boited 
in the moulder- 
planer (above), 
they rotate to cut 
the profile of the 
crown moulding. 


Once the roof deck was closed in, the crew ing. 
turned to the cornice. 


Making a 
Dutchman 
patch in a sec- 
tion of fascia 
board (left) 
starts with 
lining up the 
damaged area 
over stock of 
the same thick- 
ness and grain 
orientation, and 
then picking a 
patch shape. 
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Sensitive 

Deconstruction 

Because many elements of the cornice 
needed to be repaired, carefully removing 
the historic materials intact became an im- 
portant early phase of the work. Says 
Adam, "Its much easier to keep track of 
and work on whole boards than a lot of 
little pieces, and its much better for the 
building? In places where the trim is 
attached with cut or hand-wrought nails, 
Adam and his crew prefer to pry boards 
off, not with metal tools and prybars, but 
with long tapered wedges. These wedges 
are 1" to 2" thick at the butt end, tapering 
down to nothing, and cut from a soft, 
strong wood such as spruce. The spruce is 
softer than the original pine and can take a 
beating, protecting the historic material 
from jaw and pinch marks. Though the 
students will sometimes use a hacksaw 
blade to cut nails from behind, they never 
use, say, cat's paws or a puller that can dam- 
age the wood. With wedges, Adam says, 
"You need to exploit a point of least resist- 
ance,’ placing wedges, say, every 24" or so, 
and applying constant pressure. Once the 
board and nails move beyond the area of 
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corrosion and maximum girth on the nails, 
the boards tend to simply pop off. Then it’s 
a simple matter to pull nails through the 
board from the back using nippers and 
protecting the wood with shingles. With 
cut nails, in fact, it's usually possible to just 
snap them off because, unlike wire nails, 
the grain of the metal runs perpendicular 
to a cut nail's length. 

Patching comes into play when work- 
ing on historic finish trim, such as this cor- 
nice, and rebuilding the localized rotted 
areas in the fascia board are a good exam- 


As it comes out 
of the moulder- 
planer, the 
freshly cut 
crown moulding 
(left) still has 
square edges. 
The fast step is 
to rip the 
moulding on a 
table saw to 
make two 45- 
degree bevels. 


ple of the efficient methods and conserva- 
tive approach the program teaches. After 
examining the area to be repaired, Adam 
and the team select a piece of repair mate- 
rial of the same thickness, species, and 
grain orientation and lay it over the dam- 
aged area. Next, they make a cut in a patch 
shape—typically, a wedge or curve—that 
will yield a tight-fitting, mechanically lock- 
ing patch, which is then cut through both 
boards at the same time. When the cut is 
complete, it has both excised the damaged 
area and created a patch identical to the 
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With the new 
crown moulding 
in place, the crew 
begins to install a 
fillet strip over 
the edge of the 
new roof deck— 
an addition to the 
historic cornice 
that finishes the 
plywood and 
helps visually 
straighten the 
eave line. Note 
the slate starter 
strip just above it 
on the ice and 
water mem- 
brane. 


negative space. What's more, because they 
chose a wedge or open curve, the patch will 
fill the slight space and the loss of material 
resulting from the saw kerf, making for a 
tight-fitting patch. Adam and the team 
simply glue most patches in place. For this 
project, they used water-resistant or water- 
proof aliphatic carpenter’s glue because it 
requires only reasonable clamping and will 
be relatively protected from the weather. In 
some cases, however, they will also add 
small brads in strategic places to help key 
the patch in place while the glue sets up. 
They also use epoxy adhesives, which re- 
quire minimal clamping but have a signifi- 
cant setup time. (Durable, weather-resist- 
ant polyurethane glues are tricky to use for 
such a project because as they cure, their 
foaming tends to push pieces apart.) 


Crowning Touches 

Though the bulk of the cornice compo- 
nents could be repaired and reused, the 48' 
run of crown moulding was all severely rot- 
ted across its top and had to be replaced. To 
make new moulding, the team returned to 
the class shop where they ran 16' lengths of 
heart wood eastern white pine through a 
moulder planer fitted with knives specially 
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Examining the end of the new crown moulding reveals how the edges are 
beveled so that the board springs from the vertical fascia to the angled 
eave. Adding a nailer ripped from 2x4s just under the roof deck is a mod- 
ern approach the crew used to increase support for the moulding. 


ground to match the historic moulding 
profile. Because the crown moulding has to 
attach to the fascia board at an angle, the 
last step was to rip each piece at a 45-de- 
gree bevel on a table saw. 

To cut compound, outside miters for a 
cornice crown moulding, the crew always 
makes a miter box specifically for the job, 
with sides high enough to allow the mould- 
ing to rest in its installed position, except 
upside down. This practice reduces orien- 
tation mistakes, which are easy to make 
with compound cuts, and helps ensure ac- 
curate angles. The box is cut with slots for 
left and right miters as well as square cuts. 

When working with miters, Adam 
teaches the team to always cut the 
moulding a little long (say, ^4"). Once the 
mouldings are tacked in place, they can go 
back and hand-saw the miter by running 
the blade between the two boards. This 
trick cuts each of the boards slightly, 
bringing the finished faces of the boards 
into a tight joint. 

In cases where Adam and the class 
have to join mouldings in a long run, they 
usually butt-joint them. While traditional 
practice and historic examples advocated 
splicing mouldings in a lapped miter or 
scarf joint, in Adam's experience this 
method, which is supposed to make a joint 
less prone to opening up, in fact allows the 
boards to slide, making the joint more 
apparent. Sometimes, however, the team 
does back up their moulding butt joints 
with a block, screwing one board to one 
side and then attaching the mating board 
to the other. 

Sprung mouldings, such as 
this cornice moulding, are 
typically only nailed at 
the bottom along the y 
fillet, and allowed to 


float free at the top. As part of this project, 
however, there is a 1"-thick wood starter 
strip along the edge of the eave to support 
the first course of slate shingles (to simu- 
late a previous course of slates). 

In installations such as this, the crew 
also nails a strip, rabbeted at the back, to 
the edge of the roof sheathing or decking 
that both creates the 
starter strip and hides 
the edge of the decking. 
Sometimes, if there is 
no sheathing edge to 
hide, Adam and the 
crew make a full- 
length backer block, 
ripped at the angle of 
the crown moulding 
and attached at the 
eaves. This strip, 
while not a historic 
construction detail, 
becomes a secure 
nailing surface for 
the upper edge of the crown 
moulding and “keeps everything straight?” 
according to Adam. 

Its yet another example of a histori- 
cally sensitive approach that updates time- 
honored carpentry techniques for today’s 


conditions with the goal of allowing his- 
toric buildings to function as designed for 
many decades to come. 2h 


Special thanks to Robert Adam and the 
North Bennet Street School. For more infor- 
mation about the preservation carpentry 
program, visit www. nbss.org. 


The cornice miter box (above) is cus- 
tom-made to fit the height and projec- 
tion of the crown moulding. Finessing 


the joint with a Japanese saw (below) 
brings the mouldings into a tight miter. 


-—— 


IN STEP WITH. 


Trim Painting 


pring brings the outdoor 

painting season, and one 

of the keys to an attractive 

job is sharp trim colors. 
Given that exterior trim comprises 
the visual frames for doors and win- 
dows on a facade, investing the time 
to make trim paint look smooth and 
like new leaves the rest of an old 
house appearing that much better. 
The trouble is trimwork takes an ex- 
ceptional beating, leading to peeling 
paint, checks in wood, and other sur- 
face defects that undermine a shiny, 
smooth job. The solution is good 
prep work and painting, for which 
there's no secret formula, just careful 
attention to details in materials and 
methods, plus a few time-honored 


By THE OHJ TECHNICAL STAFF 


PHOTOS BY ANDY OLENICK 


Assess 

conditions 
Carefully inspect 
the existing paint to 
determine which 
areas are failing; 
problems will only 
re-occur if you sim- 
ply paint over them. 
For example, for 
paint peeling be- 
tween coats (a sign 
of poor earlier prep) 
or alligatoring (ex- 
cessive paint), you 
will have to remove 
failing paint. To 
prep the area, wash 
the surface with a 
sponge dipped ina 
solution of TSP, 
Spic ‘n Span, or a 


old-house tricks of the trade. Here, nonphosphate 

then, are the classic steps. th alternative. 

Pee may Apply 

@ More From paint First 
poe prime wood with an 


For related stories 
online, see “Choosing 
Exterior Paint,” “Get 
up to Speed on 
Steam,” “Going with 
the Flow,” “Looking 
Out for Lead Paint,” 
“Making Sense of 
Paint Strippers,” and 
“The Changing 
Landscape for 
Household Paint.” 
Just click to “The 
Magazine” section, 
and go to “Painting & see page 78. 
Paint Colors” in the lé 
list of recent features. 


For a list of 
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oil-based primer. 
Tinting the primer to 
match the top coat 
improves appear- 
ance. Then choose 
a quality brush with 
tapered, flagged 
bristles (technically, 
split ends), and 
apply the top coat, 
brushing it out in 
long strokes and 
working from the 
wet edge. 
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Perform 
bandage test 
To see if seemingly sound 
paint is truly adhered well, 
attach one flap of an adhe- 
sive bandage, burnishing it 
down with your thumbnail, 
and then rip it off. If the paint 
stays put, you have a good 
surface for repainting; if it Sand 
lifts, the paint will soon fail. to bright wood 
Exposed wood that has weathered to grey 
is actually a mat of loose cellulose fibers 
that won't hold paint for long. Sanding to 
the bright sound wood underneath lets 
paint bond directly to a stable surface. 


Fill defects Putty nail heads, 


wood checks, and other imperfec- 


tions with an epoxy filler, especially in 
Featheredge craters Sanding into paint edges creates a transition 


between existing, sound paint and bare wood, so that they will appear as a 
smooth surface under the new coat. Use at least two grades of sandpaper. 


weather-prone areas such as sills and 
headers. Then sand smooth until flush 


with the rest of the wood. 


Apply pre-prep Where bare wood is exposed and weath- 

ered, brush on a pre-prep mixture of traditional oil varnish thinned 
as needed with turpentine or other thinner. Repeat until wood stops 
absorbing, and let dry 24 hours. 
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The Dirt on 


et- 


Vacs 


You need more than your trusty Electrolux to tackle shop duty. Fortunately, today's 
utility vacuums are equipped with more features than ever before. By Nore Lorn 


he wet-dry vacuum is our bar- 
rel-shaped friend—a personal, 
practical R2-D2 from Star Wars, 
rolling along behind us as we 
clean up after repairs. Whether it's picking 
up paint chips and sawdust or absorbing a 
springtime basement flood, old-house 
owners can't imagine living without it. 
Industrial- or commercial-grade vac- 
uums come in various sizes with many fea- 
tures, but with prices ranging between $79 
and $1,000, how do you pick from the 
many models and brands available to find 
the right one for you? Which features will 
facilitate the jobs youre doing, and which 
components will make your project site 
safer? You don't have to be a professional to 
consider investing in a quality vacuum that 
will last as long as your old house has proj- 
ects for you to work on. 


Wet, Dry, or Both? 
First, consider what youll be vacuuming. 
I count on my utility vacuum to come to 
the rescue when my clothes washer over- 
flows as much as I do for cleaning up after 
plaster repairs. That's not the case for 
everyone. Many utility vacs are made only 
for dry use and come in compact sizes and 
light weights—a great option for home- 
owners who never need to work with water. 
If, however, you want your vacuum to 
double as a basement sump pump every 
spring, you need something with a large 
capacity. A five-gallon tank, for instance, 
fills up in seconds, whereas a 20-gallon 
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COURTESY OF BOSCH POWER TOOLS 


tank sucks up more water. That unit, of 
course, is also bulkier, heavier to lug 
up stairs, and trickier to store. Vacuums on 
wheels are easier to move around when 
heavy with water and should have a drain 
convenient for easy emptying. Be sure 
it has a check valve or electronic shut- 
off to protect the motor from water splash 
and overflow. 


Airflow and Water Lift 

Vacuum strength is rated in two ways: 
Airflow and water lift. A vacuum’ airflow— 
the speed at which it pulls in air through an 
unobstructed hose—is measured as CFM 


(cubic feet per minute). Water lift refers to 
the machines suction capacity as deter- 
mined by a manometer, a device that calcu- 

lates both pressure and suction strength. 
Vacuuming takes a combination of 
airflow and water lift: Part of the hose 
opening is unrestricted, allowing air to flow 
and pull into the vacuum, and part of the 
opening is under pressure, sucking and 
lifting debris. Strong airflow allows the 
vacuum to pull fine dust from many inches 
away, and high water lift enables the ma- 
chine to grab particles out of cracks and 
inhale large pieces easily. Look for vacuums 
with an airflow CFM rating of over 112 and 
a water lift of at 


least 80. 


Filtration 

Theres a lot more 
to filtration than 
meets the eye, and 
it should be high on 
your list of pre- 
ferred vacuum fea- 
tures because of the 
potential hazards of 
some old-house re- 
pairs. The dust we 
cant see is the most 


Many of today's 
utility vacuums 
are designed with 
portability in 
mind. 


www.oldhousejournal.com 


BOSCH POWER TOOLS 


gonomic innovations that make trans- 
porting vacuums up stairs and around 
obstacles less onerous. Many compa- 
nies now offer models with these fea- 
tures, including Bosch (left), Ridgid 

(right), and Mastercraft (above, right). 


Well-placed handles and wheels are er- 


Modern utility 
vacuums come in 
many shapes and 
sizes, and with 


increasingly so- 

| phisticated abili- 

| ties. HEPA mod- 
els, like this one 
from Delta (left), 
are capable of 
lifting extremely 
fine particles and 
4 are well suited 


A for lead abate- 
ment jobs. 
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COURTESY OF MASTERCRAFT 


$ E 
COURTESY OF BOSCH 


COURTESY OF RIDGID TOOL CO. 


> 


Long hoses make it easier to vacuum hard-to-reach places, 


such as ceilings. 


Power tools can be connected to 
many vacuums so that they can col- 
lect dust before it hits the floor. 


dangerous, and if you own a house built 
before 1978, you should assume it contains 
lead paint. When working ‘around lead 
paint debris, HEPA (high-efficiency partic- 
ulate air) filters—with many thick, dense 
layers to trap tiny particles—are essential, 
as is a well-sealed unit. Vacuums for lead 
abatement must be rated for fine filtration 
with a 99.97% efficiency for particles of 
0.3 micron. 

For non-HEPA vacuums, filter shape, 
size, style, and configuration all contribute 
to a vacuums effectiveness. The best vacu- 
ums have multiple stages of filtration, 
stopping large particles with their outer- 
most layer while passing minute particles 
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With wet vacs, some filtration often must be removed for 


the machine to suck up water. 


through several filters before capturing 
them in a finer, more expensive cartridge 
or filter. 

Once filters get clogged, CFM drops 
dramatically. Cone- or V-shaped filters 
tend to clog fast and are hard to clean 
because they trap debris in the narrowest 
points. The best vacuums are designed so 
that large debris enters the machine and 
drops away from the filters to maintain 
unrestricted airflow. 


Power 

Unfortunately, there's a lot of leeway in how 
manufacturers measure motor perform- 
ance. Motors may be rated by amperes 
(amps), horsepower, wattage, or some 
combination of the three. Amperage is the 
amount of electric current flowing through 
the motor, and when multiplied by the line 
voltage (120 volts in North America), it 
yields the wattage—a measure of the 
amount of work (by the standards of 
physics) that the motor can perform. Watt- 
age has a direct relationship to horsepower. 
Upon starting, electric motors briefly ex- 
hibit surge horsepower, called peak horse- 
power. This number is often used to pro- 
mote a vacuum's power, but it may not 
equate to overall running performance be- 
cause the power being touted isn't neces- 


sarily used to generate airflow and suction; 
less efficient (and cheaper) models may 
consume the same power as high-quality 
vacuums but be less effective. That's why 
it's important to factor in CFM and water 
lift. Ratings of 1,000 watts to 1,350 watts 
are fairly standard in quality machines. 

Another feature to consider is how 
many amps the vacuum requires as you 
don't want to risk blowing a fuse. Because 
older buildings commonly have 15-amp 
circuits, it's best to stay between 8 and 12 
amps. Many vacuums now allow attaching 
power tools, such as sanders, to contain 
dust before it hits the floor, making amp 
considerations even more essential. 

Motor design is another concern. 
Vacuums create suction using fans and are 
classed by stages or the number of fans 
used. Most machines have one or two 
stages, but three-stage models are becom- 
ing more common. Additionally, motors 
can be either "through-flow; using the 
same air that runs the vacuum to keep the 
motor cool, or “bypass,” using only fresh air 
to cool the motor and separate fans in 
order to generate airflow and suction. 
Through-flow motors should have a ther- 
mal cutoff control to keep the motor from 
burning out when a hose is clogged. Be- 
cause bypass motors have air traveling 
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along several paths, study the CFM ratings, 
which can drop on lower quality machines. 
Vacuums that suck water always have by- 
pass motors. 


Body Design 

A lot of thought goes into designing a good 
vacuum. Small, lightweight models maneu- 
ver better in tight spaces, and unlike older, 
top-heavy models, vacuums with more bal- 
anced bodies are pulled around easily. 
Handles help a lot, too. 

When shopping, test the vacuum by 
pulling the hose to see how the machine 
handles. The wheels should be well spaced 
to prevent tipping, as well as large and soft 
enough to keep them from damaging his- 
toric floors. 


Noise 

There’s a reason why your dog heads under 
the bed when you turn on a utility vac. In- 
expensive vacuums are notorious for emit- 
ting noise above acceptable decibel levels, 
and even 15 minutes of use a day can dam- 
age your ears. Look for a vacuum with a 
decibel rating of 70 or less (though it’s still 
advisable to wear ear plugs). 


Accessories 

The largest hose you can use is determined 
by the machine’s input hole, but adapters 
allow you to attach smaller hoses, which 
reduce hand fatigue at the expense of air- 
flow. A big hose increases the airflow but 
sacrifices water lift. If youre picking up lots 
of large debris, look for a machine that can 
take a large-diameter hose (standard diam- 


Utility Vacuum Connection 


Manufacturer Contact 


Bosch 


www.boschtools.com 


eters are 1 / and 2 / inches). While a long 
hose allows you to climb stairs or a ladder 
and leave the vacuum below, it will cut air- 
flow slightly. Because old houses are famous 
for having few outlets, a longer cord is a 
helpful feature, too—ours lets us plug in 
the vacuum wherever it's convenient so that 
we don't have to mess with extension cords. 


The Bottom Line 
When it comes to tools and equipment, you 
get what you pay for. A quality machine 
usually incorporates a thoughtful design 
with fewer features to drive you crazy, such 
as unmanageable cords, latches that won't 
stay shut, accessories that fall off, and a 
body that tips over whenever the wheels hit 
a good bump. We didn't skimp on our utili- 
ty vac, and so far it's clocked nearly 100,000 
hours in 13 years of almost daily use. 
Consider your needs carefully, and 
then pick the most powerful machine you 
can find (we prefer the highest water lift) 
that is relatively quiet and has a bypass 
motor capable of suctioning fine dust par- 
ticles without burning out. HEPA filtration 
is highly recommended. Do your home- 
work and scout out local retailers for advice 
and the peace of mind that comes from 
knowing a resource is nearby to service 
your vacuum, should you need it. t% 


Noelle Lord and her husband Peter operate 
Old House C.PR., Inc., a business that spe- 
cializes in the care of old buildings. She 
writes from her own old house in Limington, 
Maine, and can be reached at www.old 
housecpr.com. 


Resource Card 


(877) 267-2499 Circle 16 


Some newer models, such as Bosch's 
Power Broker, let you adjust amps to 
prevent circuit overloads. 
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Delta www.deltavacuums.com 
Fein Power Tools www.feinus.com 

Festool www.festoolusa.com 
Makita www.makita.com 
Mastercraft www.mastercraftusa.com 
Minuteman www.minutemanintl.com 
Oneida www.oneida-air.com 
Ridgid www.ridgid.com 
Shop-Vac Corp. www.shopvac.com 


(352) 317-2357 
(800) 441-9878 
(888) 337-8600 
(714) 522-8088 
(800) 835-7812 
(630) 627-6900 
(800) 732-4063 
(800) 474-3443 
(570) 326-0502 


Circle 17 
Circle 18 
Circle 19 
Circle 20 
Circle 21 
Circle 22 
Circle 23 
Circle 24 
Circle 25 
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HEPA filtration systems use several 
layers of filters and bags to remove 
debris in stages. 
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|d-House Living _ 


Precipitating . 
Preservation 


Meticulously f 
refinished Victor- 


ian details such 
as bracketed cor- 
nices and win- 
dow crowns, as 
well as the use of 
era-appropriate 
paint colors, set 
off the Armusiks’ 
Italianate house. 


PHOTO, INCLUDING INSET: COURTESY OF ERIC ARMUSIK 


Before rebuilding 
the front steps, 
Eric tested his- 
toric designs 
using 3-D 
computer graph- 
ics to identify the 
best fit. 


With a stack of skills and a 
passion for history, one young 
couple helps stoke a preser- 
vation fire in their town. 


By DEMETRA APOSPOROS 


hen Eric and Rebekah Armusik bought a fixer- 

upper house in 2000, they had big plans. Like 

many old-house aficionados falling for broken 

buildings, the Armusiks dreamed of putting all 
the pieces back together. But for this couple, the vision involved 
more than their own 1860s Italianate townhouse—they fantasized 
about breathing life back into their entire adopted home of Ham- 
burg, Pennsylvania. “We heard that the town was going to apply to 
the Main Street program of the National Trust for Historic Pres- 
ervation, and it became the reason we decided to move here,’ says 
Eric. “We really wanted to be involved with getting the program off 
the ground.” The program uses historic preservation to help revi- 
talize business districts in communities all over the country. 

Both Armusiks caught old-house fever early. Eric’s dad was a 
carpenter who put his son to work restoring houses during sum- 
mer vacations and on school breaks beginning when Eric was 11. 
Eric’s experiences left him in awe of the amount of labor that went 
into creating a fine old house. “It’s hard for us to comprehend how 
much effort and craft went into building a house 150 years ago? he 
says. “Compared to modern construction, it is just so much work” 

Yet, because he is so enamored with the end results, Eric 
doesn’t mind taking the time to re-create original elements for his 
house. “I guess I appreciate both the aesthetics and the amount of 
labor involved because of my profession,’ he says, comparing his 
work on his house to his work as a fine artist who paints tradition- 
al portraits, a process that takes months. 

Rebekah's love of old houses began with her grandfather, 
an upholsterer by trade who left a big impression on her. “I 
remember sitting and watching in amazement as he carefully 
sewed everything by hand,’ she says. “I could stay there all day 
long. I knew from an early age that I wanted to live in an old house 
filled with antiques.” 

When the Armusiks found the house that would become 
theirs, it had been sublet for years to a passel of college kids and 
was in sorry shape, with every ornamental detail stripped away. 
There had originally been seven fireplaces; all were boarded up and 
missing mantels. Rebekah traces this loss to the advent of oil heat 
in Hamburg around the 1930s, a time when people stopped using 
their fireplaces to avoid being labeled too poor to buy oil. Re- 
fashioning the mantels has been a favorite part of their old-house 
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Eric and Rebekah pose with daughters Nadija (left) and Milla 
on their stairwell. The banister’s design was one of the 
main clues used to date the house. 


An upstairs hallway was decorated with a traditional diaper 
pattern, an effect Rebekah painted by hand. 
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Much of the 
Armusiks' hard 
work is on dis- 
play in the living 
room woodwork, 
where the cou- 
ple refinished 
floors, added 
crown mould- 
ings, and created 
an elaborate, 
fireplace mantel 
with overmantel. 


PHOTOS COURTESY OF ERIC ARMUSIK 
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Me 


Eric’s volunteer 
efforts for the 
town of Ham- 
burg include cre- 
ating 3-D graph- 
ics of potential 
restoration 
work, His mock- 
ups help busi- 
ness owners 
compare before 
(left, top) and 
after images 
(left, bottom) to 
better visualize a 
project’s impact. 


project. Eric has re-created three elaborate, 
double-level Victorian-styled mantels by 
hand. For the one in the living room, Eric 
learned how to use a lathe to turn the 
impressive support columns; they are in- 
terspersed with store-bought mouldings 
and ornate, hand-carved elements. The 
completed piece leaves visitors convinced 


the mantel is original. For the fireplace in 
the master bedroom, Eric found a discard- 
ed harpsichord in a junk shop and sawed it 


in two, using the pieces as the main mantel 
supports. The couple has added other 
striking era-appropriate woodwork, in- 
cluding crown moulding and ceiling 
beams, and refinished more than 2,500 
square feet of wooden floors. They brought 
back many pieces of antique furniture the 
same way—stripping, refinishing, and 
reupholstering them by hand. 

When the two talk about the hamlet 
that is Hamburg, you can hear the content- 
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ment in their voices. “I love living here? 
says Rebekah. "This area is so family- 
oriented. We have a town full of adopted 
grandmothers and grandfathers nearby? 

"You can walk to the supermarket, 
walk to the post office or a movie, or get on 
a nature trail and go to the river,’ says Eric. 
"Better yet, people trust you. They'll say, 
"You need to get drywall? Take my truck!" 

Eric explains that many of the town's 
amenities stem from its past as a canal and 
rail center for goods. It was also a stopover 
point for several cities in close proximity: 
Reading is 15 miles to the south; Allentown 
is 20 miles east; and Philadelphia is just 
an hour away. 

The Armusiks appreciation for all the 
town has to offer sparked their involve- 
ment in the Our Town Foundation (OTF), 
Hamburgs Main Street revitalization ef- 
fort. “The town needed a little TLC, and 
people started brainstorming about how 
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we could renew the luster and appeal it had 
in its prime,’ says Eric. “We decided bring- 
ing the historic integrity back might stim- 
ulate the town's economy? And so the idea 
of using Hamburgs history to hype its 
downtown shopping district was born. 

Putting his art background to work, 
Eric created a logo, Historic Hamburg, to 
reference the town's architectural treasures 
and rich past. "The logo really identified us 
right away,’ says Eric. 

"The logo features a window from 
one of the historic properties downtown,’ 
OTF program manager Deena 
Kershner. "It represents a window of 
opportunity, and a window of growth? The 
design beams from highway billboards as 
well as brochures and pole banners that 
promote the town. 

Eric also manages a website of the 
same name highlighting the town’s history 
and encouraging tourists to visit, but those 
havent been his only contributions to his 
crusade to bring back the town's spark. 
People often have a hard time envisioning 
the benefits historic restoration can bring, 
so for many projects under consideration 
Eric puts his graphics design background 
to work creating before-and-after images 
in 3-D that clearly show the end results. “It’s 
a really nice service, Kershner says, “be- 
cause if a business owner wants to improve 
their property and cant visualize how it 
will look, Eric can give them a mockup” 
Several of the images have helped secure 
Main Street funding and approval. 

Rebekah’s done her part too, lobbying 
for and organizing a holiday tour of some 
of the town’s historic buildings. The first 


says 


Nadija’s room 
boasts a late- 
19th-century 
Eastlake-style 
bedroom set; 
much of the 
house's antique 
furniture was 
refinished and 
reupholstered by 
the Armusiks. 
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tour took place last December, and was ac- 
companied by a brochure detailing the his- 
tories of the various houses featured. She's 
also working on a summer event that will 
fuse building and garden tours with music 
to promote local artists. 

As a fire warms the living room, the 
Armusiks young daughters Nadija and 
Milla run gleefully around the house, 
bounding onto Eastlake furniture and 
spilling drinks on velvet-upholstered 1890s 
settees and antique rugs. “People think 
we're crazy to live like this with children,” 
says Rebekah, “but we wouldn't have it any 
other way? 

“I feel so fortunate to live in a house 
like this” says Eric. “Every night I go to 
sleep thinking how lucky we are.” tè 


For Tickets contact the 

a aN! jl 

+ Our Town Foundation at 610-562-3106. 
Tickets also avaitahle at 


* Loibeasnerger’s 
+ Necessities: 
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The Historic 
Hamburg logo Eric 
created appears 
on all material 
promoting the 
town—from wel- 
coming highway 
billboards and 
streetlight signs, 
to brochures 
detailing archi- 
tectural and 
holiday house 
tours. 
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When Levitt and Sons turned Long Island potato fields into the 
first of three mammoth developments, they reinvented the 
business of building construction while setting the look and 


scale of the postwar residential landscape. 


Tale 


By JAMES C. MASSEY AND SHIRLEY MAXWELL 


he year was 1947, 24 months 
after the official end of World 
War II, and 12 million Ameri- 
can veterans had made their 
way home from Europe and the Pacific. 
The problem was most veterans had no 
real home of their own. A decade of eco- 
nomic depression followed by four years of 
war had created a shortage of jobs and 


Levittown, Long 
Island, the most 
famous of the 


Hoop HOME, ZI -- 
~- STILL INTACT.- 
communities, is 
also known for 

its illustrious na- 


<1 SPENT ALL AY 
TEEN ANGST 
: YEARS IN THAT 
tive sons: musi- 


cian Billy Joel 
and cartoonist 
Bill Griffith. The 
cartoon’s irrev- 
erant Zippy the 
Pinhead charac- 
ter visited the 
town around its 
50th anniver- 
sary. 


BILL GRIFFITH 
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4 E EN 
THERES MY CHILD _.. SIGH... 


LEVITTOWN 
d MUST'VE BEEN 
-.. & UNIZEMODELED- Sucu A ROMANTIC 


PLACE TO GROW 


housing so severe that it threatened not 
only to renew the Great Depression but 
also to crush the great American dream of 
homeownership for the common man. 
Ex-GIs tucked themselves and their 
families in wherever they could find a few 
unoccupied square feet—in tiny rented 
apartments, spare rooms, unfinished base- 
ments, barns, and occasionally, even chick- 


ROMANTIC ? Sure, 


HOMES ARE ROMANTIC- 


> CHARACTER -AND 

» 1 LONGED vot 

i A CHARACTER -- 
[G.S 


of Three 


evItto 


NO CHARZAC- 
ic You THINK TACT | TER? THATS} 
LIKE SANING ven 
... LEVITTOWN HAD NO / warp CLEAVER | E 
KAD NO 
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en coops—and kept on dreaming. As 
Americas returning heroes were soon to 
discover, however, some dreams really do 
come true. 

The building boom that ignited the 
late-1940s economy introduced a new 
breed of mass-merchant builders with 
houses that sprang up by the thousands, 
creating whole communities in remote 


[. suu. wow can Y ong WHIFF ex] | 
1 BE SO NOSTALGIC) p RICE KRISPIE 
A PLACE | SQUARE AND 
PERATELY WANTED ) You'Re GONE“! 
To ESCAPE FROM”: , 


‘Bil Griffith. World rights reserved. Distributed by King Features Syndicate 
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PHOTOS BY JAMES C. MASSEY EXCEPT WHERE NOTED 


rural places. While there were many of 
these new builder developers around the 
country, particularly on the West Coast, 
perhaps the best-known today is the leg- 
endary New York-based family firm of 
Levitt and Sons, the creators of the fabled 
Levittowns in Hempstead, New York, and 
Tullytown, Pennsylvania. 


On-Site Assembly Lines 
Prewar developers had been lucky to turn 
out 100 new homes a year, but fortunately, 
banks and builders started preparing for 
action long before the war ended, lining up 
lawmakers' votes for new roads that would 
support not just the automobile industry, 
the economic engine of the postwar econ- 
omy, but also new far-flung suburbs. 
Changes in building and lending regula- 
tions were rushed through legislatures, 
making it easier to erect and sell houses 
cheaply and quickly. 

The Serviceman’s Readjustment Act 
of 1944, the so-called GI Bill of Rights, 
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Built in 1943 as rental homes for 
Navy personnel, Oakdale Farms 
in Norfolk, Virginia, is a little- 
known predecessor of the 
famous Levittowns. Today, it 
remains an attractive, well- 
maintained neighborhood. 


Some of the Oakdale Farms houses have a masonry screen in front and an ad- 
joining carport, a valuable amenity in the heat of Tidewater Virginia. The small 
window in the slab door moves beyond the traditional six-panel format. 
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For the postwar Long Island Levittown, this simple Cape Cod was the original 
basic design. With only 750 sqaure feet, it recalls vvartime austerity. 


assured veterans of access to job training 
and higher education, as well as long- 
term, low-interest, no-down-payment, 
fully amortized mortgage loans guaran- 
teed through the federal government's Vet- 
erans Administration (VA). All that was 
missing were houses. 

Founded in 1929 by Abraham Levitt, 
a real estate lawyer, Levitt and Sons was 
pushed to the front of the pack by his sons 
William, the firm's power mover, and 
Alfred, its designer. The Levitt firm started 
before the war with custom-built houses, 
a practice they found slow and not very 
profitable. In 1942 the company won a 
contract to construct Oakdale Farms: 750 
small, frame, rental houses for U.S. Navy 
personnel in Norfolk, Virginia. Interest 
within the construction world at the time 
was focused heavily on adapting industri- 
al assembly line methods to homebuild- 
ing. The Norfolk project employed many 
such cost- and time-saving techniques, as 
well as community development princi- 
ples garnered from Federal Housing Au- 
thority (FHA) Technical Bulletins and 
construction and architectural journals. 
The advice must have been sound, as the 
Norfolk houses still stand today, largely 
unchanged, on FHA-approved, family- 
friendly, curving streets. 

During the war, William Levitt served 
with the Navy's Seabees as a builder, taking 
advantage of his wartime experience to 
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refine his use of factory methods in 
homebuilding. When the war ended, the 
Levitts were ready to take on the pent-up 
housing demands of peacetime buyers. 
They had already acquired several parcels 
of land—former rural potato fields rav- 
aged by beetle infestations—on Long 
Island near the town of Hempstead, New 
York. Here, they would adapt the assembly 
line procedures of automotive manufac- 
turing to building houses, more than 
17,000 of them, at the astounding rate of 
one every 16 minutes. To do this, the Lev- 
itts divided the work on each house into 
discrete operations—26 separate tasks, 
with 26 workers, each doing just one task. 
In this case, however, the product (the 
house) was stationary, while the workers 
(carpenters, plumbers, electricians, and 
roofers) moved quickly from site to site, 
using precut, preassembled, uniformly 
sized building parts that were waiting for 
them on the site. William Levitt unabash- 
edly pronounced Levitt and Sons the “GM 
of the Building Industry.” 

The Levitts’ initial Hempstead hous- 
es in 1947 were rental units, which would 
later be sold. In June 1949, however, they 
began building houses for immediate sale. 
The first homes contained only 750 to 
1,000 square feet, but they were well laid 
out and well equipped. Because wartime 
austerity measures combined with war- 
time employment had left a bit of cash in 


people’s pockets, many buyers made im- 
provements and additions later. 

The Levitts offered five different 
styles that were variations on two themes: 
a Cape Cod-like cottage (1947) and a 
“modern” (1949), similar to a ranch house. 
The differences mostly involved changes in 
the rooflines and the direction the gables 
faced, to the front or side. All had two bed- 
rooms and one bath, and were constructed 
slab-on-grade (no basement) to cut costs, 
with unfinished “expandable” attics. The 
purchase price, beginning at $7,500 for the 
Cape Cod, the cheapest model, included a 
60' x 100' lot. 

The new town had curving streets, a 
modicum of landscaping on each lot, and 
nine community swimming pools, but no. 
schools, sidewalks, or sewers. (Septic tanks 
were provided.) The customer response 
was instant and overwhelming. Families 
camped out at the sales office, waiting for 
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In contrast to 
the Cape Cod, 
this larger 
house has unex- 
pectedly mod- 
ern lines. It 
included space 
on the second 
floor for addi- 
tional bed- 
rooms, and 
there were 
modern sliding 
windows and a 
carport. 


Most Levittown houses expanded as 
families grew. Here, additions include a 
carport and a dormer-like half of a sec- 
ond storey that extends across one 
side of the gable. Compare this to the 
then-new model shown in 1949 with 
its lucky family posed in front. 
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the doors to open. First-day sales for the 
1949 model totaled 1,400 houses. 


Emerging Communities 
From Long Island, the Levitts moved west 
where they built another 17,000 homes in 
Bucks County, between Philadelphia and 
Trenton; Levittown, Pennsylvania, opened 
in 1952. Again, there were five different 
styles: the Pennsylvanian, the Country 
Clubber, the Levittowner, the Jubilee, and 
the Colonial. The Pennsylvanian carried a 
$14,500 price tag that included a 70' x 100' 
landscaped lot (other lots were 100' x 
120"), and it featured four bedrooms, an 
all-electric kitchen, and a garage (rather 
than the carport found in earlier Levit- 
town houses), and of course, a picture 
window and double-paned Thermopane 
insulating-glass sliding patio door. 

On the first weekend the houses were 
open, 50,000 people toured the models in 
the then-remote Pennsylvania farmland. 
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At nearby Bristol Pike, there would arise a 
large, open shopping center and a new sta- 
tion for commuters on the Pennsylvania 
Railroad (the other Levittowns had access 
only by automobile). Today, like the Long 
Island Levittown, the community remains 
well maintained and popular, although 
many of the houses have been enlarged. 
When the next big Levitt community 
was begun, in New Jersey, residents decid- 
ed to eschew the Levittown name and call 
their new hometown Willingboro. Also 
located between Philadelphia and Trenton, 
Willingboro was started in 1958. It 
featured several updated models from 
previous Levittowns and offered the 
first. full-sized, two-storey, traditional 
Colonials. Willingboro was divided 
into neighborhoods with alphabetically 
arranged street names. Each neighbor- 
hood opened onto a broad, landscaped 
parkway that led to a major shopping cen- 
ter on the main highway, as well as to small 


For the 1952 
Pennsylvania Lev- 
ittown in Bucks 
County, Levitt 
added a ranch 
house design, the 
Levittowner, com- 
plete with car- 
port, picture win- 
dow, and high, 
small bedroom 
windows. Im- 
proved site de- 
sign included 
sidewalks and 
paved driveways. 


The Bucks 
County design for 
the Jubilee is 
reminiscent of 
the earlier mod- 
ern model in Long 
Island, with an 
expandable 
second-floor car- 
port and a picture 
window at the 
rear. 


neighborhood shopping centers, churches, 
and schools. Today, it is the least altered of 
the Levittowns. 

In the 1960s the Levitts built a num- 
ber of other developments but none so 
well-known as their Levittowns. The 
brothers were not the only or even the na- 
tion's first big postwar builders. Some Cal- 
ifornia builders, such as Joseph Eichler, 
were more distinctive, and others, like 
David Bohannon, had larger businesses. 

The Levitts had their share of criti- 
cism, some of it justified. The houses were 
admittedly small. They also shared, at least 
when they were new, a striking likeness to 
one another. Not surprisingly, architects 
hated them. Social critics such as Lewis 
Mumford warned that the Levittowns nur- 
tured a dangerous conformity in the “in- 
escapable” isolation of “an incipient slum.” 
On the other hand, one prominent sociolo- 
gist, Herbert Gans, wrote a bestselling 
book about his own life as a New Jersey 
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Levittowner, concluding that the people 
who lived there thought it was just swell! 


By 1955 there were 4.3 million homes 
with VA mortgages, and the Levittowns ac- 


counted for a relatively small number of 


them. Yet, the very name, Levittown, has 


come to symbolize an era when dreams 
actually did come true. tè 


The largest Willingboro house was the popular two-storey Colonial, 
now with a two-car garage and large paired windows. As the 


Thermopane ad shows, Levitt used this quality insulated glass in his 
updated "picture windows” of sliding glass doors. 
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ADVERTISEMENT 


Cabinet-Leve 


Accenting a TE AVE E E 
kitchen cabinet | ; | @ 
delivers a custom- 
crafted look 


The rules of kitchen design 
tend to favor cabinets all in a 
row. but the beauty 
of rules is that they 

can some- 
z^ times 


P d 
4 be bent 


for the sake 


Z of style, without 


ee compromising function. 


and that's exactly what hap- 


pened in this kitchen. The long 
row of oak cupboards was nice 
enough to look at, but in a pre- 
dictable sort of way. 
All it took was some 
small changes to 
have them stand 


out, literally. 


In the middle of 


the cabinet row, a nicely designed 


cupboard was easily removed so 

it could be stripped and prepped for a new stain and topcoat. Before the cabinet got its new color, the oak 

was treated with Minwax® Water-Based Pre-Stain Wood Conditioner. Then it was stained with Minwax* 

Water-Based Wood Stain Verdigris. one of the 68 custom-mixed decorator colors now available. The final 

topcoating was done with Minwax* Polyerylic® Protective Finish in a semi-gloss sheen. But instead of simply 

putting the cabinet back where it was. wood spacer blocks were fastened to the wall to make the unit protrude 

about four inches. To create the look of a traditional breakfront. oak beaded board and decorative brackets 

were installed underneath. Up top. new crown molding was installed along the entire row to tie it all together 
and further enhance the traditional style. The result of this bit of rule-bending gave the 


— —À 


MINWAX MINWAX kitchen a new contour and a beautiful focal point. 
Water-Based | ), cec UPS 
visa Re 


Makes And Keeps Wood Beautiful? 


p= <4 a 


MINWAX WiPI ÜN MINWAX MIWA = 
WY P PAN Y 
hiuc | <2 POY | Polyerytic | HELMSMAN 


THE BEST ARCHITECTURAL SALVAGE FOR YOUR HOME 


RESTORED ] STAINED ARCHITECTURAL 
LIGHTING MANTELS GLASS DETAILS 


FIXTURES 


aterials Unlimited 


VW. Michigan Ypsilanti, MI 48197 800.299.9462 10- 


Circle no. 98 


Experience the beauty and 
durability of one of our 
reproduction architectural 
designs, factory built 

with exquisite detail to be 
shipped directly to your 
home site. 


HOMES 


802-382-9082 
connorbuilding.com 
connorbuilding@connc buildi ng.com 
Middl lebury, Vermont 


Circle no. 394 
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Listed below are a number of resources and 
suppliers for the old-house restorer. For an in- 
depth compilation of companies serving the old- 
house market, go to the “Restoration Directory" 
on oldhousejournal.com. 


Flashing Points, page 50 
Copper Development Assoc. Inc. 
260 Madison Ave. 

New York, NY 10016 

(212) 251-7200 
www.copper.org 

Circle 26 on the resource card. 


Follansbee Steel 

State St. 

Follansbee, WV 2603 

(800) 624-6906 
www.follansbeeroofing.com 
Circle 27 on the resource card. 


Revere Copper Products, Inc. 
One Revere Park 

Rome, NY 13440-5561 

(800) 448-1776 
www.reverecopper.com 

Circle 28 on the resource card. 


House Parts with a Pedigree, page 40 
Adkins Architectural Antiques 

3515 Fannin St. 

Houston, TX 77004 

(800) 522-6547 
www.adkinsantiques.com 


American Salvage 

7001 N.W. 27 Ave. 

Miami, FL 33147 

(305) 691-7001 
www.americansalvage.com 
Circle 30 on the resource card. 


Architectural Accents 

2711 Piedmont Rd. 

Atlanta, GA 30305 

(404) 266-8700 
www.architecturalaccents.com 
Circle 31 on the resource card. 


Architectural Antiques 

1330 Quincy St. NE 
Minneapolis, MN 55413 
(612) 332-8344 
www.archantiques.com 
Circle 32 on the resource card. 


Architectural Antiques Exchange 
715 N. Second St. 

Philadelphia, PA 19123 

(215) 922-3669 
www.architecturalantiques.com 
Circle 33 on the resource card. 


Architectural Antiquities 

52 Indian Point Lane 
Harborside, ME 

(207) 326-4938 
www.archantiquities.com 
Circle 34 on the resource card. 


Architectural Heritage 

2807 Second Avenue, S. 
Birmingham, AL 35233 

(205) ) 322- 3538 
www.architecturalheritage.com 
Circle 35 on the resource card. 


(continued on page 80) 
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AMERICAN MADE. 
AMERICAN TOUGH, 


THE ARROW? T50? STAPLE GUN TACKER. 

You won't find any cheap, breakable, plastic parts in this 
heavy duty staple gun. Made right here in the U.S.A. 
of 100% steel, this gun is rugged, durable and 
100% reliable. An easy squeeze mechanism 
helps make your job easier too. And 
it's from the company that's been 
making staple guns for over 
75 years. No wonder it's 
America's favorite. 


Birchwood 


Frieze 


The latest addition to 
our Arts & Crafts II 
collection: 
Birchwood Frieze 
in the Rookwood 


colorway. 


Samples available at 
www.bradbury.com 


707.746.1900 


Bradbury “Bradbury 


Circle no. 125 


Historic Architectural Shutters & Millwork, 


soU sque a 


Beautifying Homes for over 30 Years 
Restoration * Renovation 


New Construction 


Mahogany Shutters 
Hand-forged Hardware 
Custom Moulding & Trim 
Screen Doors 
Entry Doors * Mantels 


Wainscoting * Balustrades 


Call for Catalog 877°618°3587 


www.ArtifexShutter.com 


e-mail photos or plans to photos@artifexshutter.com 


or fax to 843937699279 


Artifex is a division of Withers Industries 
Circle no. 286 
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Made in the U.S.A. 


Architectural Salvage 

5001 N. Colorado Blvd. 
Denver, CO 80216-3117 

(303) 321-0200 
www.salvagelady.com 

Circle 36 on the resource card. 


Architectural Salvage of Greensboro 
PO Box 13136 

Greensboro, NC 27415 

(336) 389-9118 
www.blandwood.org/archsalvage.html 
Circle 37 on the resource card. 


Architectural Salvage Warehouse 
53 Main St. 

Burlington, VT 05401 

(802) 658-5011 
www.greatsalvage.com 

Circle 38 on the resource card. 


Brass Knob Architectural Antiques 
2311 18th St. NW 

Washington, DC 20009 

(202) 332-3370 
www.thebrassknob.com 

Circle 39 on the resource card. 


Building Materials Resource Center 
100 Terrace St. 

Boston, MA 02120 

(617) 442-8917 
www.bostonbmrc.org 

Circle 40 on the resource card. 


Caravati's Architectural Salvage 
104 E. 2nd St. 

Richmond, VA 23: 

(804) 232-4173 
www.recentruins.com 

Circle 41 on the resource card. 


Country Road Associates 

63 Front St. 

Millbrook, NY 12545 

(845) 677-6041 
www.countryroadassociates.com 
Circle 42 on the resource card. 


Historic Houseparts 

540 S. Ave. 

Rochester, NY 14620 

(888) 558-2329 
www.historichouseparts.com 
Circle 43 on the resource card. 


Materials Unlimited 

2 W. Michigan Ave. 

Ypsilanti, MI 48197 

(800) 299-9462 
www.materialsunlimited.com 
Circle 44 on the resource card. 


Ohmega Salvage 

2407 San Pablo Ave. 

Berkeley, CA 94702 

(510) 204-0767 
www.ohmegasalvage.com 
Circle 45 on the resource card. 


(continued on page 82) 
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WoodEpox 


LiquidWood 


5501-95th Ave., Dept. OH, Kenosha, WI 53144 Tel: 262-653-2000 1-800-445-1754 Fax: 262-653-2019 
Website: www.abatron.com ISO 9001:2000 Registered Circle no. 228 


mmm 


www.shutterblinds.com 


BAY WINDOWS ARE MADE FOR SHUTTERS 


AUTHENTIC DESIGN * FREE MEASURE GUIDE * FREE BROCHURE 


SHOW OFF YOUR WINDOWS WITH LOW MAINTENANCE HIGH QUALITY CUSTOM 
FABRICATED LOUVERED SHUTTERS DELIVERED TO YOUR DOOR READY TO 
INSTALL IN 4TO 6 WEEKS. CALL FOR DETAILS AND COST 


Circle no. 85 


Old House Parts Co. 


Li 
Metal Spirals Oak Spirals 


from 3 from 


425 $1575 


¢Diameters | *Diameters 
3'6" to 7'0" z [ 
i 


J] 4'0"to 6'0" 
3f eCast Aluminum 
Construction 


4'0" to 6'0" 
eKits or Welded = All Oak 
Units E: 


; Construction 


The best lection, quality, and prices! 


Since 1931, The Iron Shop has enjoyed a reputation for outstanding design and fabrication of spiral 
stairs. Today, we utilize computer-aided technology throughout our production process successfully mixing 
state-of-the-art manufacturing with Old World quality. Offering the largest selection, highest quality, and 
lowest prices in spiral stairs—we make sure that you get the right spiral to meet your needs, available in 


any height and BOCA/UBC code models. And our spirals are still made with pride in the U.S.A. 
Call for the FREE color Catalog & Price List: 


1-800 -523 -7 42 7 Ask for Ext. OHJ 


or visit our Web Site at www.ThelronShop.com/0HJ 


Installation Video featuring 
“The Furniture Guys” 


Main Plant & Showroom: Dept. OHJ, P.O. Box 547, 400 Reed Rd, Broomall, PA 19008 
Showrooms / Warehouses: Ontario, CA * Sarasota, FL * Houston, TX * Chicago, IL * Stamford, CT 


HE IRON SHOP’ = 


The Leading Manufacturer of Spiral Stair Kits® 
Circle no. 340 


— ' 


"The Furniture Guys" is 
a registered trademark 
belonging to Ed Feldman 


and Joe L'Érario ©2004 The iron Shop 
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SUPPLIERS 


1 Trackside Dr. 
Kennebunk, ME 04043 
(207) 985-1999 
www.oldhouseparts.com 


Sylvan Brandt 

651 E. Main St. 

Lititz, PA 17543 

(717) 626-4520 
www.oldhousestuff.com 
Circle 47 on the resource card. 


Urban Archeology 

143 Franklin St. 

New York, NY 10013 

(212) 431-4646 
www.urbanarcheology.com 
Circle 48 on the resource card. 


In Step with Trim Paint, page 60 
Abatron 

5501 95th Ave. 

Kenosha, WI 53144 

(800) 445 1754 

www.abatron.com 

Circle 49 on the resource card. 


Benjamin Moore & Co. 

51 Chestnut Ridge Rd. 
Montvale, NJ 07645 

(800) 826-2623 
www.benjaminmoore.com 
Circle 50 on the resource card. 


Fine Paints of Europe 

PO 419 

Route 4 West 

Woodstock, VT 05091 

(800) 332-1556 
www.finepaints.com 

Circle 51 on the resource card. 


Hyde Tools 

54 Eastford Rd. 

Southbridge, MA 01550 
(800) 872-4933 
www.hydetools.com 

Circle 52 on the resource card. 


Visions in Glass, page 46 
Andersen Windows & Doors 
100 Fourth Ave., North 
Bayport, MN 55003 

(888) 888-7020 
www.andersenwindows.com 
Circle 53 on the resource card. 


Hurd Millwork Co. 

575 S. Whelan Ave. 
Medford, WI 54451 

(800) 223-4873 
www.hurd.com 

Circle 54 on the resource card. 


Jeld-Wen Windows & Doors 
PO Box 1329 

Klamath Falls, OR 97601 
(800) 535-3936 
www.jeld-wen.com 


(continued on page 84) 
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Work-Saving Breakthrough for Homeowners: 


Homeowner Problem: 
ORDINARY GUTTERS REQUIRE 
CONSTANT CLEANING 
because they clog with 
leaves then overflow! 


HOMEOWNER SOLUTION! 


RAINHANDLERS NEVER NEED CLEANING | 
because they CAN'T trap leaves! | 


Rainhandler has no troughs or downspouts so there's nothing 
to clog or clean. Ordinary gutters m—— 

freeze in winter and cause ice dams. 

Rainhandlers don't hold water, can't 

cause ice dams, and are warranted 

against winter damage. EASY Installation! 


* Self-Cleaning louvers can't trap debris — leaves simply 

blow or wash away! 
* Can't Clog because there are no troughs or downspouts. 
* Maintenance-Free because there's nothing to clog or clean. 
* Precision-Curved Heavy Duty aluminum louvers can't rust. 
* Recycles Rainwater onto your lawn and perimeter plantings. 


* Prevents Erosion caused when you have no gutters or when 
gutters overflow. 


* Beautifies Your Home because they're nearly invisible in place. 
* Easy Installation for homeowners and handymen. 


* Keeps YOU Safer because you'll never again climb ladders to 
Clean gutters or pay someone else to do it. 


* SATISFACTION GUARANTEED for a full year; warranted for 25 years! 


mount in place of ordinary gutters ee 


and receive rainwater running off : AE p ; GET YOUR FREE 
your roof. 7 precision-contoured «^ CA 1 INFORMATION PACKI 


louvers “slice & dice” the stream CALL TOLL FREE 


into thousands of harmless droplets | i 7 \ | i i 1 -800-942- 004 


and redirect them out onto your ; 2 ; [| ormail this coupon or visit www.rainhandler.com/oh l 
lawn and perimeter plantings. : ES : In Canada, visit www.rainaway.ca 

l C YES! Rush me complete Rainhandler information and special 

I LIMITED-TIME SAVINGS & FREE GIFT OFFER! 


ep ti Dept OH0507, 2710 North Ave. 
DLEA Bridgeport, CT 06604 


gA 


SAN FRANCISCO, CA 
415-8647813 


LOS ANGELES, CA 
310-855-0594 


SEATTLE, WA 
206-938-3778 


RSNNSSNNNSNNNNNSNNNNNNNSNNS. 


EN 


Superior Clay fireplaces, based on Count Rumford’s 
200-year-old design, are cleaner, more efficient and easier 
to install than conventional fireboxes. To learn more, visit 
| us at www.superiorclay.com. 


The Rumford fireplace design creates a stronger draft, allows 


the fire to burn cleaner and drives more heat into the room. 


740.922.4122 * 800.848.6166 


P.O, BOX 352 Uhrichsville, Ohio 44683 
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WALNUT CREEK, CA 
925-210-1042 


NEWPORT BEACH, CA 
949-650-2200 


BOYNTON BEACH, FL 
561-742-0200 


Circle no. 538 


LOS ALTOS, CA 
650-559-8900 


858-259-1343 


800-553-5811 


Circle no. 368 


€ Superior 


SOLANA BEACH, CA 


For distinctive applications, 
natural slate creates a 
permanent impression. 
Whether designing 
warmth and richness 

or requiring bold, stark, 
contrasting elements, 
slate creates a permanent 
image of unrivaled quality 


and style. 


American 
Slate 
Company 


The Experts in Slate? 


EAST COAST/ MIDWEST 
www.americanslate.com 


Loewen 

77 Highway 52 West 

Box 2260 

Steinback, Manitoba 

Canada R56 1B2 

(800) 563-9367 
www.loewen.com 

Circle 56 on the resource card. 


Marvin Windows and Doors 
PO Box 100 

Warroad, MN 56763 

(888) 537-7828 
www.marvin.com 

Circle 57 on the resource card. 


Pella Corp. 

102 Main St. 

Pella, IA 50219 

(800) 374-4758 
www.pella.com 

Circle 58 on the resource card. 


Zeluck Inc. 

5300 Kings Highway 
Brooklyn, NY 11234 

(800) 233-0101 
www.zeluck.com 

Circle 59 on the resource card. 


Orp-HousE JOURNAL'S RESTORATION 
Directory is an annual compilation of 
more than 1,700 companies offering 
restoration products and services. OLD 
HOUSE JOURNAL'S TRADTIONAL PRODUCTS 
is a yearly compendium featuring hun- 
dreds of four-color photos showing 
hard-to-find period products, along 
with complete background info on each. 

To order a copy of either the 
RESTORATION DIRECTORY or TRADITIONAL 
Propucts ($9.95 each, plus $5.00 for 
shipping and sales tax, if applicable), 
call (202) 339-0744 ext. 101,9 a.m. to 5 
p.m., Eastern Time, Monday through 
Friday. Or simply make out a check for 
$14.95 to OLp-Houst JOURNAL, and mail 
it to OLp-HousE JOURNAL'S RESTORATION 
Directory, 1000 Potomac St., NW, Suite 
102, Washington, DC 20007. 
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The original source 
of wide plank floors 
since 1966. Family, trust, 
quality. A wide variety 
of design options 

| to fit any style of home 
and any budget. Call for 


. your free portfolio. 


800-595-9663 


If American tradition has a home in your soul, then surely the 
shutters of days gone by must also. As Shuttersmiths, shutters are 
our passion. We know them. We custom make them by hand... 
historically and architecturally accurate...and faithful 
to the age-old craft. For those who know. 


L Wide Plank Floors 
Finely crafted. Trusted for generations. 


ATLANTAGA DENVERCO 
STODDARDNH 


y, r 
Call 888-631-8191, HeapHouse 
Or visit us at SQUARE 


Carlisle" Eastern White Pin 
arii DUI IHE PAR www.HeadHouseSquare.com CUSTOM SHUTTERS 


Circle no. 288 


Featuring: 


HOME FASHION FOR LIFE 


e Shop Online at LightingUniverse.com Li h í 
* Over 500,000 ers " Ig t ng 
* Over 300 Manufacturers " 
- FREE Shipping » 
e Project Management Tools 1-888-404-2744 


LightingUniverse.com | FixtureUniverse.com 
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RAISED PANEL 
WAINSCOTING 


Sensational results 
with a premium, 
custom-made 
panel at an 
affordable price. 
EASY to...Design, 
Order & Install! 


Up to 12 foot in a single, 
seamless panel 


Available through select dealers or direct. 
Visit www.intrig.net or call 1-800-797-8757 


Circle no. 361 


® Custom Mailboxes 
® Address Plaques 
® Bronze Markers 


® Weathervanes 


® Street & Golf 
Course Signs 


800-265-0041 


www.mailboxes.info 


f Custom HOME, ] 


ACCESSORIES 4 


Circle no. 561 
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eee 
EXTERIOR SHUTTERS & SHUTTER HARDWARE 


They'll look beautiful 
LONGER THAN YOU WILL 


Historically accurate, custom handcrafted «g 
cedar shutters from Timberlane. With our d o 
hand-forged period hardware, they'll make' 


your home shine. Call us for your free catalog. 


800.250.2221 EXT. 1513 * TIMBERLANE.COM/1513 
—ÓM— ——————————————————ÁÀ 


Circle no. 205 
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rom Insects 
ind Fungi 


'ONTROLS 
Jecay Fungi 
‘arpenter Ants 
Vood Boring Beetles 
ermites 


Repels Termites 


Easy, water soluble application 


Kills wood boring insects and decay fungi 


Penetrates into logs & timbers for deep protection 


afe: low toxicity for people, animals and environment 


?reservation Resource Group 
Your source for Products, Tools, Instruments & Books for 
Preservation and Restoration 


100-774-7891 www.PRGinc.com 
Circle no. 270 


Classic Subway Tile 


‘The Gamble House, Pasadena, CA - 1909 


ng the standard 
for traditional tilework 


subwayceramics.com 


Circle no. 217 
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1.866.404.1634 * 
Circle no. 276 


Pattern 2409 - Burnt Mahogeny 


Filler 2444 - Burnt Mahogeny 


bickspiuhes e door insets » moldings * wainscoting © medallions e fireplace accents 


Circle no. 342 


Maki y your restordtor 
peueausiful.. naturdlfA 


THE ORIGINAL EARTH PLASTER" 


PATENT PENDING 


NON-TOXIC 
EASY TO USE 
EASY ON THE HANDS 
40 COLORS 
THREE FINISHES 


é  /Pattern-1204 - "Antique 
Wetton 2462 - Antique 
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NEW 
YANKEE 


= 


>= = 
Circle no. 126 


HAHN’S WOODWORKING COMPA 


MANUFACTURER OF 
TRADITIONAL WOODEN GARAGE DOORS 


CARRIAGE HOUSE BARN DOORS ° CUSTOM ENTRY DOORS is 


Simply the Best Since 1984) d 
Quality, Innovation & Experie 


181 Meister Avenue, Branchburg, NJ 08876 2 
Phone 908-722-2742 * Fax 908-722-2736 
info@hahnswoodworking.com " 
Showroom Hours: 7-12 and 1-4, M-F 


www.hahnswoodworking.com 
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QA 


Od & New 
P frea Seedin, 


grol 
HOUSEPARTS 


swa 
CTTI a 7 


ARCHITECTURAL SALVAGE 
& RESTORATION SUPPLIES 


VAAN 
ed, aa 
elakt] 
540 South Avenue 
Rochester, NY 14620 
585.325.2329 


YURETHAN 


Floors www.historichouseparts.com 
— 
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If it were any more authentic, 
it wouldn't be a reproduction. 


rking Contyeny, dt 


rH 


HOUSE OF ANTIQUE HARDWARE 


Over 7,000 pieces of original and reproduction 
hardware. Visit HouseofAntiqueHardware.com 
or call (888] 223-2545. 


Circle no. 495 
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GARDEN 
TABLES 


for HisTORIC PROPERTIES 


Twelve mortice, five plank. 
Six or eight feet long. Dining 
or potting. Brown mahogany, 
bronze hardware. Will deliver 
regionally or ship anywhere. 


FRENCH GARDEN CHAIRS AVAILABLE 


PASTORAL 


Furniture Company 
Tel 717.766.8305 


www.pastoralfurniture.com 


Circle no. 395 


Grilles & Registers 
Made to Last a 


Lifetime 


The finest quality and largest 
selection of sizes and materials 


The Reggio Register Co. 
Dept. D7705, 31 Jytek Road, 
Leominster, MA 01453 


39288134381 
3838823138! 
23288803138! 
PTT 
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STEPTÜE'STAIRCASES 


Intricate historic design e Since 1972 
Straight stairs in 4’ or customized width 
Spiral stair modular kits in 4’ & 5’ diameter 
Rugged cast iron construction 

Brass or steel handrail e Easy assembly 


N ? : 
AE STEPTOE WIFE 


ARCHITECTURAL RESTORATION PRODUCTS 
90 TYCOS DRIVE, TORONTO, ON M6B 1V9 
TEL: (416) 780-1707 * (800) 461-0060 

info@steptoewife.com + www.steptoewife.com 
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THE REPORTS ARE IN. 
COPPERCRAFT PRODUCTS 
PASSED THE TEST 


s also 


me 
ration- 


Meets ASTM 


requirements. 


1-800-486-2723 
www.coppercraft.com 
Circle no. 387 


AF | VixenHill.com 
800-423-2766 


Vixen Bil | 


Dept. OHJ7 
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Pasied ven alton. 
lighting and hardware. 


* Our own full line of antique 
reproduction fixtures 


> Replacement shades 


and accessories 
> Hardware 
> Replacement 


ANTIQUE * REPLICATION * RESTORATION 
BUILDERS' HARDWARE 
42 Spring Street, Newport, RI 
401.849.8515 
Toll Free 800.850.8515 
www.antique-lighting.com 
Catalog available online: www.antique-lighting.com 


OLD-HOUSE JOURNAL MAY/JUNE 2007 89 


90 


OODWI 


Heart Pine Company 


THE RICHEST, MOST BEAUTIFUL WOOD IN THE WORLD. 


800.336.3118 * www.He 


River Recovered ® is a Registered Trademark of Goodwin Lumber, Inc. © 2006 
Goodwin Lumber, Inc./DBA Goodwin Heart Pine. All rights reserved Printed in U.S.A 
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OLD-HOUSEJOURNAL MAY/ 


Designed for 
yesterday, built 


for tomorrow. 


Premium Wood 1821 Exterior Door 


At JELD-WEN, we offer many 
Craftsman-inspired styles and 
options, so our windows and 
doors will be as authentic as 
they are reliable. In fact, they'll 
stay beautiful, energy efficient 
and worry-free for years. 
To learn more, request our 
Craftsman brochure by calling 
1.800.877.9482 ext. 9869, or 
visit www.jeld-wen.com/9869. 


WINDOWS & DOORS 


| JELE WEN 


RELIABILITY for real life’ 


www.oldhousejournal.com 


^s 
— 0 EP 
Traditional Ce ee R., a A aise 
Chandeliers & Sconces PLATERS 


Catalog $6. 336.623.6188. crystal@chandelier.com : 
Dept. OJ, PO Box 667, Eden NC 27289 


ZNew High Point Showroom - Open to the Public 
y Furniture Avenue Galleries, Suite 122 
Business 85, Across from FurnitureLand South. 336.882.3138 
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QUALITY 
Loa Home ¢Aaz 
DRODLHETI 


9 Backer Rod € Chinking ® Preservatives 

€ Blacklron Cleaners * Restoration Products 
* Books * Fasteners @ Sealants 

* Cast Iron @ Finishes $ Tools 

* Caulking @ Foam Sealants Wood Treatments 


Circle no. 484 Circle no. 114 
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65.000: Decorative 


Building 
Products 


Interior/Exterior 
Architectural Mouldings 
& Millwork 


Period & Contemporary 
Hardware 


Brass Tubing & Fittings 


Kitchen & Bathroom 
Accessories 


Columns & Capitals 


Lowest Prices.. 
Widest Selection... 
All From Stock! 


Fireplace Surrounds 


Knobs & Pulls 
Wall Coverings 
Wainscoting 
Balustrading 
Lighting 


Wrought Iron 
Components 


Furniture & Cabinet Components 
Stamped Steel & Polymer Ceiling Tiles.... 
And So Much More 


Please Call 1-888-772-1400 For Our FREE Master Catalog! 


NATI fitectural> Products by Outwater LLC. 


Tel: 1-800-835-4400 Fax: 1-800-835-4403 
New Jersey * Arizona * Canada 
www.outwater.com 


Circle no. 285 


Put it on. Take it off. Use it again & again! 


Removes lead-based, oil and 
latex paint as well as varnish, 
stain and other finishes in 
one application! 


patent pending 


Use on exteriors & interiors 
No neutralizing required 
No methylene chloride 
Non-caustic 


American Building Restoration Products, Inc. 
www.abrp.com 


OHJ 2007 
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ubbles, Reams, 
Seeds & Waves. 


It's Perfect! 


Restoration Glass? from Bendheim. 


The world's finest mouth-blown window 
glass found in our country's most 
prestigious restorations, including the White 
House, Mount Vernon and Monticello. 


Subtle imperfections allow historically 
accurate detailing of homes, buildings and 
furniture. 


Made exclusively for Bendheim by 
Germany's Glashiitte Lamberts — Europe's 
premier ‘manufacturer of mouth-blown 
glass. Each sheet is hand selected to ensure 
only the finest quality. 


| No other glass compares to Restoration 
Glass? - available in two levels of 
obscuration. 


Look for the label — your guarantee of 


authenticity. 
” Mg 


: www.originalrestorationglass.com 
i BENDHEIM 
since 1927 


Bendheim East 
B 800-221-7379 


Bendheim West 
888-900-3064 


TrA 


ote E "a 


ardware.com/ohj 


1.866.475.9711 


tree catalog signatui 


-5 


Circle no. 596 


www.oldhousejournal.com 


Circle no. 336 


Finest Quality Reproduction 
JRASS & IRON HARDWARE 


Since 1933, Ball and Ball 
has been manufacturing the 
highest quality reproduction 
furniture hardware, builders 
3 hardware, lighting fixtures, 
and fireplace accessories 

E. available. 


Call for our newly expanded lighting catalog 
featuring hundreds of exciting new products 
463 W. Lincoln Highway (Rt. 30) 
Exton, PA 19341 
ME 610-363-7330 © Fax: 610-363-7639 
1-800-257-3711 
www.ballandball.com 


= 
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EYE CATCHING QUALITY 
RED CEDAR SHUTTERS 


Delivered Right To Your Door! -Aiii 
FI 4CLOL 
HHO tk 
46742 
Mv 
K+ ied 


Call for free brochure and assistance with your project. 
Many shutter types available. Endless cut out possibilities! 


Shuttercraft, Inc. Call (203) 245-2608 
Madison, CT www.shuttercraft.com 
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inspired by a 


ature 


Introducing our new 
Cobblestone Lane Series. 
Order our Catalog. 


Visit our website. 


EN a 
c 
“OLD CALIFORNIA 
LANTERN COMPANY 
975 N. Enterprise St. Orange, CA 92867 
Where History & Architecture Come to Light™ 
800-577-6679 * www.oldcalifornia.com 


Thin brick veneer tile 
made from authentic 
reclaimed brick. 

For information on our 
complete line of 

antique brick products call 
1-800-VINTAGE or visit 
bricksalvage.com 


Circle no. 393 


OLD-HOUSE JOURNAL MAY/JUNE 2007 93 


CAPITAL 


800-442-4766 


CRESTINGS 


AMERICA'S LEADING FABRICATOR 
OF ROOF CRESTINGS 
AND FINIALS 


FAx: 570-296-4766 


WWW.CAPITALCRESTINGS.COM 


THE BEST IN .., 


Unusual Fancy, 

Pull Chain Toilets, 
Claw Foot Bathtubs, 
Pedestal Lavatories, 
Showers, Foot Tubs, 
Sitz Baths, Kitchen Sinks, 
Rare Parts, 


a ALL OLD : 

= BOUGHT & SOLD 9645 Sylvia Ave., 

= CRATED & Northridge, CA 91324-1756 
SHIPPED ANYWERE (818) 772-1721 


Sighting by p MES 


FINE PERIOD 
LIGHTING 


* Top quality materials 
* Completely hand-crafted p cet 
* Custom work available 


Specializing in Early American, Craftsman styles, and unique courtyard 
lighting, sign lighting, lanterns, sconces, chandeliers and hand-forged 
hardware. Send $5.00 for 2 color catalogues to Lighting by 
Hammerworks, Dept.OHJ, 6 Fremont Street, Worcester, MA 01603. 
508-755-3434, 603-279-7352, 800-777-3689. www.hammerworks.com 


for information, call or write 


www.vintageplumbing.com 


Everything You Expect From 
OLD-HOUSE JOURNAL... And 
More 


Dedicated to restoring America’s treasured old 
houses, OLD-HOUSE JOURNAL Online is 


your best source for restoration and renovation 


products, how-to information, house plans, 


industry news, and community chat. 
Old House 


me | tet 


<www.oldhousejournal.com> 


RESTORE . Old:House 


MEDIA, LLC JOURNAL 
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GLASS INTERIOR 


Storm Windows 


* Maintain the charm & beauly of your 
existing windows 

* Eliminate drafts completely 

* Greatly reduces outside noise 

* Custom sizes 

* Perfect for enclosing screen porches 

* Easy no tool snap in & out 


WINDOW SYSTEMS 
the better alternative 
1-800-743-6207 * FAX (860) 651-4789 


www.stormwindows.com 
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www.customforgedhardware.com 


Kayne and Son 
Custom Hardware, Inc. 
Dept OHJ 
100 Daniel Ridge Road 
Candler, N.C. 28715 
(828) 667-8868 or 665-1988 
Fax: (828) 665-8303 


* Reproductions & Restorations 

* Builders/Architectural Hardware 
* Custom Forging 

* Cast Brass & Bronze 

* Custom Hinges & Thumblatches 
* Fireplace Tools & Accessories 
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15 Herman Drive , Simsbury, CT 06070 


+ Reduce heating & cooling bills up to 30% 


Catalogs $5.00 


TIN ROOF 
RESTORATION 


The Space Age Solution 


for Weatherproofing 
Historic Roofs 


Acrymax' Coatings and 
Systems help you restore, 
beautify, and protect a 
variety of historic roof 
types, as well as masonry 
and stucco walls. A long- 
lasting, environmentally 
safer alternative to other 
systems. Acrymax systems are easy to apply 
and come in a variety of colors. Call today for 
a free brochure on the Acrylic system tough 
enough to stop leaks cold. 


PRESERVATION 
PRODUCTS, Inc. 


Protecting America’s heritage, 
one landmark at a time. 


1-800-553-0523 


221 Brooke Street € Media, PA 19063 
610-565-5755 * Fax: 610-891-0834 
Www. preservationproducts.com 


Exercise & Therapy Pools 


Now you can swim for miles without 


moving an inch. Ideal for 
swimming, water aerobics, 
training, rehabilitation 
and fun. 


The 8' x 15' Endless 

Pool? fits into existing S$ 

spaces such as basements, 

garages, decks and patios. No 

crowded pools, no heavy chlorine, no flip-turns. 


Already own a pool? Ask about the FASTLANE 


Call for a FREE DVD or Video: 
800.233.0741 ext. 5243 


Circle no. 185 Circle no. 253 


NOT ALL CHIMNEY LINERS 
ARE CREATED EQUAL. 


Home restoration experts know the difficulties involved in making old chimneys 
into sofe and structurally sound chimneys, while maintaining their historic integrity. 
That's why more and more people are calling on GOLDEN FLUE. We're the castin- 
place masonry liner experts with America’s most fire retardant chimney lining mixture. 
Poured and hardened right in the chimney, GOLDEN FLUE even increases the 
strength of the original structure. 
Before you settle for a stainless steel liner, tile liner, 
or GOLDEN FLUE “look-a-like” call the experts who started I ( OLDEN | 
it all for a free brochure and the name of an authorized === FUE 


GOLDEN FLUE dealer in your area. The Cure for the Flue’ 
www.goldenflue.com 


Call For A FREE Brochure Today. 800-446-5354 


Circle no. 159 


evelop your appreciation 
for traditional craftsman- 


workshops. Our award-winning 
curriculum is a rigorous 


ship, and the built and natural 
environments while learning 
to apply preservation theory 
in real life situations. Get hands- 
on restoration training at our 
1846 Federal style field lab 
house and in our preservation 


www.oldhousejournal.com 
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examination of theory balanced 
by practical applications of 
specialized construction and 
craft techniques. To learn more, 
please contact the Building 
Preservation Program for 
further information. 


Handcrafted in the USA 
Quality Since 1930 


SINCE 1930 


WINDOW SHADE CO. 


Toll-Free (877) 588-5200 


www.zwickshades.com 
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For the highest 
quality surface prep 
tools made, be sure 
to look for this 
label. This HYDE? 
tool is guaranteed 
forever! 


For the 
HYDE*? 
retailer near 
you, call 


800-USA- 


A m unio: qnt 


afilada 


Sd 


IS Rs protectora 


For a better finish, 
start with HYDE. 


www.hydetools.com 


©2007 Hyde Tools, Inc. All rights reserved. 14832 
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LAND COUNTRY— 


coy 


PLUS = MANY OTHER 


Architectural, flecents 


Sy y Designer Details 


-for- 


INTERIOR & EXTERIOR 


FREE 
144 pg. MASTER 
CATALOG 


Over 90 usage photos in color 
plus lots of valuable how-to 
info. The largest direct supplier, 
due to our old-fashioned val- 
ues, small-town friendliness, 
and exceptional quality! Elegant & functional 


. . SCREEN / STORM DOORS 
Our huge variety of for lasting first impressions. 


Porch, Gable, and Ps 


Eave decorations 
4 Pir 


ro 


will transform your 
home’s exterior! 


Likewise, our vast 
choice of Brackets, rÀ 
Cornices, Spandrels, 
Mouldings, Corner 
Beads and Fretwork 
(plus much more) 
will create magic 
inside your home! 


170 BRAC ei A 
are just the beginning! 


Custom-length 
SPANDRELS add 
a new dimension. 
Factory-direct 
pricing, expert 
shipping, & your 
satisfaction guar- 
anteed! Order our 
printed Catalog (or 
go online) and we 
will prove it to you! 


BRACKETS, 
HEADERS, 
CASINGS, and 
CORNER BLOCKS 
will transform your 
plain openings. 


Architectural De details \\ 


Free 144 page 
Master 


| CATALOG 


Also available - 208 page 
| Porch Design Book 
—— How to design, build, and 

© VWW decorate your dream porch! 

2007 Only $695 

: Optional 

Priority 

Mail 54 


PO Box 39 MSC 4441 
Quinlan, TX 75474-0039 
903-356-2158 


~~ Established 1978 ~ 
www. vintagewoodworks.com 
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NU-WAL- 


RESTORATION SYSTEM 


Make Walls 
and Ceilings 
Like New! 


* Cost effective 
* One day 


application 
* Remove no T4 IN 


SPECIFICATION CHEMICALS, INC. H 
E 


www.nu-wal.com 
800-247-3932 
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AMERICAN RESTORATION TILE 


Manufacturer of Custom Historical Tile 


o oaths 


1" Hexagon, 3/4" x 3/4" Square, 
3/4” x 19/18” Subway, Basketweave, 
Spiral and All Other Historical Sizes 


501.455.1000 


www.restorationtile.com 
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Solutions for Paint Removal 
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Strip GREEN Strip SAFE Strip FAST 
Remove paint, putty and varnish in just seconds, 
using The Speedheater System™ from Sweden. 
Our NEW UL approved Speedheater, hands free 
attachments and unique professional scrapers is 
the best solution for the toughest paint stripping 
problems. 


hl eR 
www.planithardware.com, CA, # 800-359- 9914 
www.eco-strip.com, VA, # 703-476-6222 
www.westernwooddoctor.com, WA, # 206-935-6764 


Nacht bach sila dabbled op ipsae: 
www.speedheatersystem.com 
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from your laptop to your door step | 


Please browse our Web site where you can view 
a full line of doors with matching sidelites and 
transoms. Our proprietary Door Quote 
Wizard™ is your entry to simple step by step 
instructions to building your dream door! 


Visit us anytime at 
www.craftsmandoors.com 


toll free 866.390.1574 * fax 425.390.1643 


Reproduction 
1910-Style 


"Lydia" 
Water Closet 
NEW! 1.6 GPF 


PLUMBING 


for your 
ANTIQUE 
BATH 


Original & Reproduction 
Fixtures & Decor 
Hard-To-Find Parts 


BATHROOM MACHINERIES 
209-728-2031 * www.deabath.com 
495 Main Street e Murphys, CA 95247 
Quality and Service since 1976 
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Plumbing - Lighting - Hardware 


Faucets 

Sinks 

Bathroom Fixtures 
Lighting 

And More! 


Guaranteed Low Price 


Call 877-613-8147 
or visit wWww.faucet.com/OHJ 


coupon code: FCOMRD 


K 


NANNAN 
ADAMS 


ARCHITECTURAL 
WOOD PRODUCTS 


Custom Made! Quick Turnaround! 


Traditional Storms, Screens, Storm 
Doors, Combinations, Sash, Units, True 
Divided Lites, Mortise and Tenon. 


1-888-285-8120 
300 Trails Road * Eldridge, IA 52748 
www.adamsarch.com 
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Sundial Wire 


Cloth-Covered Electrical Wire 


most are — to Sundial 

all wire made in USA 

413-582-6909 FAX 413-582-6908 
custserv@sundialwire.com 


Circle no. 261 


/all-, Ceiling 
GF ER Wall-, C 1 
1s - Bollards & more - Quality craftsmanshi p 
D Cl h |] (1 Cs g\ cus Custom design - Custom colors - Authentic castings 


& Personal service 
Vintage European Lighting PREZ ON RESIS 


Get More 
Lighting 


Make your House stand out 


& Post-Mounted Lights - Mailboxes 


877-92-LIGHT 


à Mie Call for a 
"Www. thaus-Lighting.com Free 
Showroom in Brooklyn NY Catalog. 


The PaintShaver® Pro 


of lead or regular paint 
A from clapboards, shingles, 
| or any flat surface 


while collecting 
the debris into any vacuum. 


“Dust-Free” 
Paint Stripping 
American International Tool and Sanding Tools 
Cranston, RI USA 
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www. BeautifulRadiators.com 


Elegant custom-made radiator enclosures 
in 3 classic grill styles and 6 standard 
powder-coated colors! 


Unlimited custom colors and 
custom features, too! 


It’s the “finishing touch" to any room — 
and the easiest part of any renovation! 


Brighten your rooms with 


beautiful radiator enclosures! ‘BeautifulRadiators.com 


Or, call... 800.543.7040 


EXCLUSIVE! TT posce 
Secure on-line ordering! BE VISA, DISCOVER 


Best enclosure prices! 
= > Div. of ARSCO Mfg, One of America’s Most Trusted 
Serving homeowners since 1934! Radiator Enclosure Manufacturers. (Since 1934!) 
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| 
For Direct Access to each advertisers | 
website & to order brochure online, | s = 
logonto: | 
http:/Avww.oldhousejournal.com/lit | 
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Abatron 228 
See our ad on page 81 

Products for restoring, strengthening, and 
repairing deteriorated wood; concrete 
patching, resurfacing compounds. Free lit- 
erature. 800-445-1754; www.abatron.com. 


Adams Architectural Wood 
Products 

See our ad on page 97 

Custom made wood window units, replace- 
ment sash, true divided lites, bent glass, 
restoration. glass. Call for literature, $5. 
888-285-8120; www.adamsarch.com. 


Al Bar- Wilmette Platers 
See our ad on page 91 
Door hardware cleaning, restoration & 
plating. Large collection of salvage door 
hardware and lighting. Custom door hard- 
ware casting, machining & finishing. 
Specializing in custom and historic metal 
finishing. Free literature. 866-819-7331; 
www.albarwilmette.com. 
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Allied Trade Group 

See our ad on page 85 

700,000 products-300 brand name manu- 
facturers. Free literature. 888-404-2744 
Allied Window, Inc. 78 
See our ad on page 101 

Invisible Storm Windows. $2.25 color 
brochure. 800-445-5411 


American Building 
Restoration Products, Inc. 
See our ad on page 92 
Specialty restoration. products including 
masonry cleaners, wood restorers, & 
preservatives. Free literature. 


565 


| 414-421-4125; www.abrp.com. 


American Clay 276 


See our ad on page 87 


American International 
Tool Industries 

See our ad on page 97 
Free literature. 800-932-5872: 
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| www.paintshaver.com. 


American Restoration Tile 268 


See our ad on page 96 


American Slate 
See our ad on page 84 


| ORDER BY MAIL 

|. Please circle the corresponding numbers on 
|... the card and mail it today. If payment is 

| required, please put the completed card in 

| 


the address on the card. 


an envelope with your payment and mail it to 


ORDER BY FAX 
- Fax your completed 
card to 888-847 -6035 


Circle no. 
Angie's List 

See our ad on page 29 

Educate your guess. Angie's List provides 
thousands of detailed reports on service 
companies in your area. 
www.angieslist.com. 


Architectural Grille 
See our ad on page 107 
Bar grilles & perforated grilles. Free liter- 
ature. 718-832-1200 


76 


Architectural Iron 
See our ad on page 94 


Architectural Products 
by Outwater 

See our ad on page 92 
Outwater offers the widest selection of stan- 
dard and innovative decorative buildiing 
products at the lowest price. Free literature. 
888-835-4400 


285 


Armstrong World Ind. 

See our ad on page 15 

Armstrong Floor Products, which includes 
Bruce®, Armstrong™ by Hartco® and 
Robbins®, offers hardwood, resilient, lam- 
inate, ceramics, and Genuine Linoleum™. 
888-ARMSTRONG 


Arrow Fastener Company 

See our ad on page 79 

Staple guns & staples, nail guns & nails, 
rivet tools & rivets, glue guns & glues & 
steel rule tape measures. Free literature. 
ARSCO Manufacturing Co. — 120 
See our ad on page 97 

Metal radiator covers and enclosures for 
steam and hot-water heating systems. Free 
literature. 800-543-7040; 
www.arscomfg.com. 
Artifex Custom Shutters 286 
See our ad on page 80 

Historically accurate raised panel, flat 
panel and one-of-a-kind hand-forged hard- 
ware. Free literature. 
www.artifexshutters.com. 
Atlantic Shutter Systems 128 
See our ad on page 11 

America's premier manufacturer of hand- 
crafted, fully functional, historically acu- 
rate composite shutters. Free literature. 
866-288-2726; 
www.atlanticpremiumshutters.com. 


Circle no. | 


308 


AZEK Trimboards 

See our ad on pages 6, 7 
AZEK Trimboards is the #1 brand of trim. 
Available at your local lumberyard. Once 
you look, it's all you'll see. 
877-ASK-AZEK; www.azek.com. 


Ball & Ball 

See our ad on page 93 
Victorian hardware. $7 catalog. 
610-363-7330; www.ballandball-us.com. 


243 


Bartile Roofs, Inc. 167 
See our ad on page 4 
Bathroom Machineries 510 


See our ad on page 97 

Original and reproduction bathroom fix- 
tures. Clawfoot tubs, high tank toilets, 
pedestal sinks, and many unusual items. 
Free literature. 209-728-2081: 
www.deabath.com. 

Belmont Technical College 122 
See our ad on page 95 

Assoc. degree in building preservation. 
Free literature. 740-695-9500 x4006; 
www.btc.edu. 


Bradbury & Bradbury 
See our ad on page 80 
Hand silk-screened wallpaper in Neo- 
Classical, Victorian, and Arts & Crafts 
styles. In-house design service available. 
$12 catalog. 707-746-1900; 
www.bradbury.com. 


125 


Carlisle Wide Plank Floors 
See our ad on page 55 
Traditional wide plank flooring. Free liter- 
ature. 800-595-9663; 
www.wideplankflooring.com. 


127 


Carriage House 

Door Company 

See our ad on page 30 
Free literature. 866-890-1776; 
www.carriagedoor.com. 


124 


Cedar Valley Shingle System 183 


See our ad on page 34 
Ceilings Magnifique 196 
See our ad on page 110 

Decorative, polymer ceilings and mould- 
ings for interior and exterior use. 
Residential and commercial applications. 
Free literature. 318-929-7398; 
www.ceilingsmagnifique.com. 
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Product Literature from Old-House Journal's Advertisers 


FAST ON-LINE SERVICE! 
For Direct Access to each advertisers 
website & to order brochure online, 
log on to: 
http//www.oldhousejournal.comylit 


ORDER BY MAIL : 
Please circle the corresponding numbers - 
on the card and mail it today. If payment is 


an envelope with your payment and mail it 
to the address on the card. 


required, please put the completed cardin 


http://www.oldhousejournal.com/lit/ 


| Circle no. 

| Cinder Whit & Company, Inc. 
See our ad on page 110 

| Porch posts, newel posts, balusters, spin- 

| dles, finials, and handrails in stock or repli- 

ca designs. Free literature. 800-527-9064; 

www.cinderwhit.com. 


| Classic Accents 

See our ad on page 103 

| Manufacturers of push button light switch- 
| es and an exteasive line of cover plates. 
| Call for a free catalog. 734-284-7661; 
classicaccents.net. 

| Classic Gutter Systems 
See our ad on page 106 

| Gutter Projects. Free literature. 
| 616-382-2700 


135 


| Connor Homes 394 


| See our ad on page 78 
Coppa Woodworking 137 

| See our ad on page 107 

| Wood screen doors. 160 styles in pine, 
douglas fir, oak, mahogany, redwood, 

| cedar. Free catalog. 310-548-4142; 

| WwW.coppawoodworking.com. 


— — = — 


Circle no. 
Copper Craft Inc. 387 
See our ad on page 89 

Architectural sheetmetal products including 
dormers, cupolas, spires, conductor heads, 
and custom designed products. Free litera- 
ture. 800-486-2723; www.coppercraft.com. 
Country Road Associates 139 
See our ad on page 110 

I9th-century reclaimed wood for flooring 
in pine, chestnut, oak, heartpine, hemlock 
and more. Barnsiding and hand-hewn 
beams. Free color literature. 845-677-6041; 
www.countryroadassociates.com. 


Craftsmandoors.com 366 
See our ad on page 97 
Crown City Hardware 88 


See our ad on page 18 
Hard-to-find hardware brass, iron, pewter, 
and crystal. Free catalog. 626-794-1188 


Crown Point Cabinetry 
See our ads on page 21 

Furniture quality, period style, custom cab- 
inetry for kitchens, baths, and beyond. 
800-999-4994; www.crown-point.com. 


Circle no. 


Custom Home Accessories 561 
See our ad on page 86 

800-265-0041 

Dahlhaus Lighting 539 


See our ad on page 97 
All our products are crafted as they were 
almost 100 years ago, and offer impressive 
lighting solutions that are unmatched in 
quality and craftsmanship. Free literature. 
877-92-LIGHT 

Decorators Supply Corp. 110 
See our ad on page 104 

Manufacturers of 16,000 different orna- 
ments in plaster, wood, and composition. 
Established in 1893. Free literature. 
773-847-6300. 

Decra Roofing 83 
See our ad on page 39 

Stone coated steel tile, shake, shingle, and 
shingle plus has been proven around the 
world for over 40 years. Free literature. 
877-GO-DECRA; www.decra.com. 
Devenco Louver Products 85 
See our ad on page 82 


m 


check or money order made out to Old-House Journal, 
or American Express card. The information comes directl 


lease circle the appropriate number below, put this card in an envelope with your 
and mail it to the address below. Or charge the amount to your Visa, MasterCard 
y from the companies, and Old-House Journal 
ancies in catalog prices. To order product literature online, go to www.oldhousejournal.com/lit. 
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| 5 Free 22 Free 39 Free 56 Free 73 Free 125 $12.00 209 Free 308 Free 386 Free 587 $3.00 1| 
! 6 Free 23 Free 40 Free 57 Free 74 Free 126 Free 217 Free 313 Free 387 Free 589 Free i 
17 Free 24 Free 41 Free 58 Free 76 Free 127 Free 222 Free 323 Free 393 Free 596 Free H 
' 8 Free 25 Free 42 Free 59 Free 78 $2.25 128 Free 227 Free 329 Free 394 Free 606 Free f 
19 Free 26 Free 43 Free 60 Free 85 Free 135 Free 228 Free 336 Free 395 Free l 
1 10 Free 27 Free 44 Free — 61 Free 88 Free 137 Free 243 $700 337 Free 400 Free T 
1 11 Free 28 Free 45 Free 62 Free 91 $10.00 139 Free 253 Free 340 Free 444 Free H 
| 12 Free 29 Free 46 Free 63 Free 98 Free 147 Free 255 $1.00 341 Free 484 Free H 
1 13 Free 30 Free 47 Free 64 Free 108 Free 159 Free 259 Free 342 Free 495 Free i 
i 14 Free 31 Free 48 Free 65 Free 109 Free 167 Free 261 Free 343 $5.00 503 Free i 
! 15 Free 32 Free 49 Free 66 Free 110 Free 172 $6.00 266 $10.00 347 Free 510 Free i 
! 16 Free 33 Free 50 Free 67 Free 114 Free 183 Free 268 $2.00 354 Free 538 Free | 
117 Free 34 Free 51 Free 68 Free 117 Free 185 Free 270 Free 361 Free 539 Free ! 
—— — — — — l—— - — P e$ ————À — — - o — — = — -— M 
! NAME TOTAL ENCLOSED ! 
1 I 
1 
| ADDRESS . a Mlle si 
I 1 
I I 
! CITY T 7 m STATE Pu ZIP. DOE DAY TEL É — H 0 i 
1 
1 1 
i CREDIT CARD # Heo na RE EU UNE e «EXP. DATE eS B | 
i i 
I 1 
I I 
LI I 
! 


www.oldhousejournal.com 


EMAIL (To receive special offers from OHJ and other selected products or services.) 


Please mail payment and card to Old-House Journal, PO Box 413050 Naples FL 34101-6776. This coupon expires February 2008. OHJ0507C 


OLD-HOUSE JOURNAL MAY/JUNE 2007 99 


Ve from Old-House Journal's Advertisers 


Product Literatu 


INE SERVICE! [ 


- For S ch advertisers 
'ebsite & 


hure online, - 


.oldhousejournal.com/lit 


Circle no. 
Donald Durham Company 147 
See our ad on page 106 
| Rock-hard putty. Free literature. 
515-243-0491 
| Eco-strip 313 


See our ad on page 96 

The speedheater system from Sweden 
offers unique safety, environmental, and 
| wood preservation benefits for cost-effec- 
tively removing layers of paint. 
703-476-6222. Free literature. 

| Endless Pools 253 
See our ad on page 95 

8' x 15' pool with adjustable current. Free 
| video. 800-233-0741 


Erie Landmark 364 
See our ad on page 110 
|Custom-made plaques. Free brochure. 


800-874-7848 


ORDER BY MAIL : 

Please circle the corresponding numbers on 
the card and mail it today. If payment is 
required, please put the completed card in 


the address on the card. 


an envelope with your payment and mail it to 


-. Fax your completed 
card to 888-847-8035. 


http://www.oldhousejournal.com/lit/ 


Circle no. 
Faucet.com 
See our ad on page 97 
Complete kitchen and bath solutions with 
superior selection, prices, and service. 877- 
613-8147, www.faucet.com/OHJ. 
Fein Power Tools 151 
See our ad on page 102 
Makers of the world's first power tools, 
1895. Free literature. 800-441-9878 


Fischer & Jirouch 

See our ad on page 105 
Plaster ornament restoration and reproduc- 
tion with fiber-reinforced plaster. $10 com- 
plete catalog. 216-361-3840 


91 


Franmar Chemical 444 


See our ad on page 108 


Circle no. 
Goddard Mfg. Co. Inc. 227 
See our ad on page 110 

Custom built spiral stairs using materials | 
ranging between all steel & all wood or 
combinations of both starting at $485. Free 
literature. 800-536-4341 | 


Golden Flue 159 
See our ad on page 95 

Chimney liners. Free information. 
800-446-5354 

Goodwin Heart Pine 386 


See our ad on page 90 | 
Antique heart pine, cypress, and wild black 
cherry flooring, stair parts, millwork, and 
lumber. Free literature. 800-336-3118 
Hahn's Woodworking 572 
See our ad on page 88 

Manufacturer of traditional wooded garage | 
doors, carriage house barn doors, and cus- | 
tom entry doors. 908-793-1415 


Original 
best 


An OLD HOUSE is being restored. A New 


House is being built in a Traditional Style. 


You need OLD-HOUSE JOURNALS 


Restoration Directory 


Your search is over. You don't need to spend 
days tracking down the right product source 
— and you don't have to settle for ordinary 
solutions. The editors of OLD-HOUSE 
JOURNAL have taken the pain out of find- 
ing unique restoration products and services. 
Wall to wall, ceiling to floor. Thousands of 
products, right at your fingertips. 


RESTORE 


MEDIA, LLC 


OLD-HOUSE JOURNAL'S Restoration Directory is a comprehensive directory of suppliers who make everything from 
wide plank flooring and hand-forged copper sinks to Victorian sofas and Craftsman lighting. You'll find nearly 2,000 suppliers of bath- 
room fixtures and faucets, building materials, lighting, decorative accessories, furnishings of all types and styles, and a whole lot more. 


Where To Find Hard-To-Find Stuff 


Novv On Sale 


$9.95 at major bookstores, 
newsstands, and specialty 
retailers nationwide. 

To order by phone ($9.95 plus $5 shipping 

and handling), call (202) 339-0744 ext. 
O1, 9 a.m. to 5 p.m., EDT, Mon-Fri. 


Old:House 


JOURNAL 
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Product Literature from Old-House Journal's Advertisers 


— | FAST ON-LINE SERVICE! 
For Direct Access to each advertisers 
website & to order brochure online, 
log on to: 
http//www.oldhousejournal.com/lit 


Circle no. 
| Headhouse Square 
Custom Shutters 288 
| See our ad on page 85 
Historic HouseParts 266 


| See our ad on page 88 

| Salvaged & reproduction hardware. 
$10 literature. 585-325-2329 

| 


House of Antique Hardware 495 
See our ad on page 88 

Antique and vintage reproduction house 
| hardware. Online catalog. 888-233-2545; 
www.houseofantiquehardware.com. 
Hyde Tools, Inc. 606 
See our ad on page 96 

Paint, drywall and wallcovering finishing 
tools. Free literature. 800-USA-HYDE; 
| www.hydetools.com. 


| 


ORDER BY MAIL 


the card and mail it today. If payment is 


the address on the card. 


Please circle the corresponding numbers on 


required, please put the completed card in - 
an envelope with your payment and mail it to 


ORDER BY FAX — 
Faxyourcompleted — — 
Card to 888-047-0035 |. . 


http://www.oldhousejournal.com/lit/ 


Circle no. 
Innerglass Window Systems 589 
See our ad on page 95 
A glass interior storm window that outper- 
forms almost any replacement, yet main- 
tains the integrity and beauty of your his- 
toric windows. Free literature. 
800-743-6207; www.stormwindows.com. 


IntriG Raised Panel 
Wainscoting 

See our ad on page 86 
Between value, ease of installation, and 
quality of product, we offer an exceptional 
waiscoting solution. Free literature. 
800-797-8757 


The Iron Shop 

See our ad on page 82 
The leading manufacturer of spiral stair kits 
since 1931. Free color catalog. 800-523-7427, 
ext. OHJ; www.ThelronShop.com. 


361 


340 


Circle no. 
Jeld-Wen 

See our ads on the inside front cover, 3, 90 
www.jeld-wen.com/1169 


Kayne and Son 
Custom Hardware 
See our ad on page 95 
Custom forged strap hinges, bolts, fire- 
place tools & accessories, and latch sets. 
$5 literature. 828-667-8868 


343 


Kimberly Clark Corp. 

See our ad on page 25 
King’s Chandelier Company 172 
See our ad on page 91 

Chandeliers & sconces. Original designs 
and period reproductions including tradi- 
tional, all crystal fixtures, and gas-light 
Victorian styles. $6 catalog. 
336-623-6188; www.chandelier.com. 


OOKI 


www.oldhousejournal.com 


à 


Historic 
Property Owners 
Renovation Contractors 
Commercial Buildings 


You will see the energy savings 
Not the Storm Windows 
Match Any Color 
Match Any Shape 
Inside or Outside Mounted 
Inside or Outside Removable 
Screen and Glass 
Fixed- Magnetic- Sliding- Lift Out 
Unlimited Possibilities 


ALLIED WINDOW, INC. 
11111 Canal Road 
Cincinnati, Ohio 45241 
(800) 445-5411 (TOLL FREE) 
(513) 559-1883 (FAX) 
www.invisiblestorms.com 
"Where custom work is standard" 


Circle no. 78 


BS S ue 
OWS? HERE 


aT mi 
- = = "i t 


THEY ARE! 
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FAST ON-LINE SERVICE! 
For Direct Access to each advertisers 
website & to order brochure online, 
log on to: De 
http//www.oldhousejournal.com/lit 


Circle no. 
Lee Valley Tools, Ltd. 369 
See our ad on page 24 
Your resource for top-quality woodworkin 
and gardening tools and cabinet hardware. 
Free literature. 800-683-8170; 


www.leevalley.com. 


Lighting by Hammerworks 
See our ad on page 94 


M-Boss, Inc. 342 
See our ads on the inside back cover, 87 
Period-inspired pressed metal panels, cornice 
and moldings. Easy installation. Free litera- 
ture. 888-MBOSSINC; www.mbossinc.com. 
Marvin Windows & Doors 323 
See our ads on page 33 

Offers the industry's best selection of 
sizes, options and custom capabilities to 
exceed your building and remodeling 
needs. Free literature. 888-537-8268; 
www.marvin.com. 


Product Literature from Old-House Journal's Advertisers 


— 


ORDER BY MAIL 

Please circle the corresponding numbers on 
the card and mail it today. If payment is 
required, please put the completed card in 


the address on the card. 


an envelope with your payment and mailitto | 


ORDER BY FAX 
Fax your completed _ 
card to 888-847-6035 


http://www.oldhousejournal.com/lit/ 


Circle no. 
Mason & Wolf Wallpaper 
See our ad on page 90 
Reproduction wallpaper in period colors 
for walls and ceilings. 
www.mason-wolf.com. 


Materials Unlimited 
See our ad on page 78 
Period architectural and antiques with a 
large selection of fully restored antique lig- 
iting. Free literature. 800-299-9462; 
www.materialsunlimited.com. 


98 


MiddleOak 

See our ad on page 22 
Restorationist is the only home insurance 
designed exclusively for antique homes. 


337 


Minwax Company 126 
See our ads on pages 76, 77, 88 
Inspirational magazine filled with home 
improvement projects, decorating ideas, 
and expert wood finishing techniques. 


Circle no. 
Monarch Products Co. 255 
See our ad on page 106 

Stock and custom radiator covers. $1.00 
literature. 201-507-5551; 


www.monarchcovers.com. 


Old California Lantern 

See our ad on page 93 

Manufacturer of historically accurate Arts 
& Crafts lighting fixtures. Call or order our 
catalogs online at www.oldcalifornia.com, 
$6 each or $12 for the set. 800-577-6679 


Osborne Wood Products. 
See our ad on page 107 
Corbels, kitchen island legs, table legs, 
appliques, and more. Items stocked in ten 
wood types. Custom work available upon 
request. Free literature. 800-849-8876 


329 


Pacific Columns 354 


See our ad on page 37 


FEIN D 
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for every applicz 


= 


actors 


At 60 decibels, FEIN dust extractors are the quietest, 
most powerful vacs on the market. All have greater suction 
than other vacs, and are made for heavy, continuous use. 
At 6, 9 and 14.5 gallon capacity, they are durable and 

reliable, feature auto start for dust extraction, and can be 
used wet or dry. Many accessories are available. 
For more information, to see a full range of accessories, a 
free brochure and a dealer near you call 1-800-441-9878 
or visit us on the web at www.feinus.com. 
MADE IN GERMANY 


Circle no. 151 


www.oldhousejournal.com 


CTURAL GRILLE 


ARCHITECTURAL GRILLE 


LL ——————)OÀí 


Circle no. 76 


TA] TG... oe 
Nood Screen Doors 


Circle no. 137 


www.oldhousejournal.com 


— 


www.buybunfeet9.com 


1.800.849.8876 


SBORNE & : 


Wood Products, Inc. 


1.800.746.3233 


4620 GA Highway 123 * Toccoa, GA 30577 - E-mail: info@osbornewood.com 
Circle no. 329 


Brad Bartholomew - Denver, Colo. 
SCAD e-Learning student 


Savannah College 
of Art and Design” 


ATLANTA - LACOSTE - SAVANNAH - E-LEARNING 


Circle no. 503 
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Green Product: 


x d YI 
i€9Tadaute 


SOY cer 


S O Professional Paint & Urethane Remover 
Voc ww Lead-based Paint, Varnishes & Urethanes 


Franmar Chemical 


100% Biodegradable * Non-Caustic & Non-Hazardous 


Virtually No Odor * Made With 100% American Grown Soybeans 


earns Scrape With Ease 

aa? “SoyGel™ is the best stripper I have ever used! 
ov It made restoring my Grandmother's cabinet a 
breeze - I’m actually looking forward to my next project!” 
- Nanci M. 


6 Hours Later! - 


No More sending! Works on Horizontal and Vertical Surfaces Re iek P and Mantel , 


"Sue and easy ae ES - RAN MAR. 


Prevents air born lead particles 
Cleans up easily with water Mir. md BOUE AR eons 
10096 Guaranteed Shop Online! www.franmar.com 


Circle no. 444 


Advertisement 


New Products 


To } ai 


Guacamole 


Night Slate 


Glacier 


Abatron, Inc. 

Abokote Fluid Applied Flooring System. A giant 
step forward in water-based epoxy coatings. 
This versatile system offers high durability, 
easy maintenance and custom design options. 
800-445-1754; www.abatron.com 


Circle no. 228 | 


| Southern Wood Floors 


Southern Wood Floors introduces 200-year- | 
old antique heart pine in new precision- 
engineered, prefinished flooring. A rich, noble | 
wood becomes a perfectly renewed resource | 
for any old house. 


| 888-488-7463; www.southernwoodfloors.com | 


Circle no. 541 


| AZEK® Trimboards 
AZEK® Trimboards is a line of cellular pvc trim 
| products perfect for trim and detail on “new” 
old houses. Available in traditional trim pro- 
| files, AZEK Beadboard, AZEK Frontier texture 
and AZEK Cornerboards. 
| 877-ASK-AZEK; www.azek.com 
Circle no. 308 | 


Marvin | 


| The Wood Ultimate Double Hung is everything 
you remember from the stately homes of yes- 
teryear—only better. This window is perfect 
for a home that wishes to be classically | 
designed, or for unique renovations. 
888-537-8266; www.marvin.com 

Circle no. 323. 


Lee Valley Tools | 
Best-Ever Picture Screws, pkg. of 10 00F14.55 

$3.40 — just one of over 6000 distinctive items | 
in our free 252-page hardware catalog. For 
more details on these screws or to request a 


| catalog, call or visit us online. 


1-800-683-8170; www.leevalley.com 
Circle no. 369 


| M-Boss Inc. Tin Ceilings 
Our period-inspired pressed metal panels, 

| cornice and moldings are versatile, timeless 
and manufactured for easy installation. We 

| specialize in custom and replication, perfect 
for historic renovations. | 

| 888-MBOSSINC; www.mbossinc.com 

Circle no. 342 


Al Bar - Wilmette Platers 
Al Bar - Wilmette Platers has completed work 
in 30 states and nearly every major metropoli- | 
tan area. We would love to have the opportu- | 
nity to restore your home's hardware. 


Circle no. 114 


Rejuvenation | 
Mixing Art Deco, Art Moderne, and Streamline 
elements, The Vernonia wall bracket was | 
found in many stylish bathrooms of the 1930s 
and 1940s. Available in 12 different finishes, | 


| including Polished Nickel as shown. 


888-401-1900; www.rejuvenation.com 


Artifex Custom Shutters 
Artifex Custom Shutters - purveyors of functional | 
mahogany shutters, has been beautifying 
homes for more than 30 years. We offer old 
| world mortise and tenon construction and 
custom hand-forged hardware. 
| 877-618-3587; www.artifexshutter.com 
Circle no. 286 
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Classified 


Paint dece 
EVERYONE DREAMS IN COLOR— 


Screen & Storm Doors 
ERR IQ E a 


* Mahogany 

* Custom sizes 

* Tempered glass 
+ 55 styles 


iip For twenty years, our exterior color schemes 
à " : Send $3 for our catalog | have made dreams come true. The Color 
: E e — oma... | People 2231 Larimer Street, Denver, CO 
5s d ; Touchstone 80205. 800-541-7174; www.colorpeople.com 

: | Woodworks _ 

s PO Box 112 = tana Lha 
Joe Rizzo. Proprietor Country Road Associates Ltd Dept OHJ Structural Repairs 
Ravenna OH 44266 


STRUCTURAL RESTORATION 
SPECIALIST—37 years experience in 
jacking, squaring, sill & timber replacement 
of Early American homes, barns and log 


“AUTHENTIC 19th C. BARNWOOD 
IS MY BUSINESS" 


(330) 297-1313 
www.touchstonewoodworks.com 
* FLOORING: Chestnut, White 


; Circle no. 587 cabins. Consulting services by appointment. 

Pine, Oak, Heart Pine, Walnut, We will travel anywhere. George Yonnone 
ae c& y Restorations. www.gyrestorations.com 
ee SPIRAL STAIRCASES CUSTOM BUILT | (413) 232-7060 

* Random widths from 3"-20" TO YOUR ORDER 

* BARNSIDING: faded red, silver- 
gray & brown Complete with wooden railing. 

* HAND-HEWN BEAMS: up to The most attractive and priced 


far below the rest. 


13" wide. Random Lengths 
Both all-wood and 


Large quantities available steel models available. 


Deliveries throughout the USA 


PLAQUES 


SEND FOR FULL-COLOR 
" BROCHURE 
COUNTRY ROAD ASSOCIATES, LTD. "m ii 
63 Front Street, P.O. Box 885, Millbrook, NY 12545 OR CALL 800-536-43 
Open Tues.-Sat. 10AM-4PM Goddard Manufacturing 
Sun. & Mon. by appointment 845-677-6041 Box 502, Dept. OHJ © Logan, KS 67646 H O ME 
Fax 845-677-6532 
www.countryroadassociates.com WWW.SPIRAL-STAIRCASES.COM - R 
5 J PRES ON cov 
Circle no. 139 Circle no. 227 ERV ATION eg 


Custom Lettered Bronze Markers 
National Register Plaques 
Custom Worded Plaques 
Sizes: Medallions to Roadside Markers 
Graphics and Logos Reproduced 
Metal Photo Images 
Time Capsules 
Discounts to Historical Societies 


An Inviting Past, Subscribe and discover: 
An Enduring Future. e Expert “how-to's” 


Cost-saving tips 
Resources for authentic & 
reproduction architecture 


ERIE LANDMARK COMPANY 
637 Hempfield Hill Road 
Columbia, PA 17512 


FREE BROCHURE 
Call: 800-874-7848 / Fax: 717-285-9060 
See our on-line catalog 
at www.erielandmark.com 
E-Mail: info@erielandmark.com 


Subscribe to 
OLp-HousE JOURNAL 
800.234.3797 or www.oldhousejournal.com 


Old-House 


JOURNAL 


Rush Service Available 
Satisfaction Guaranteed 


Circle no. 364 


“From our paintable Classic White to our Metallic Finishes of - 
silver, copper, bronze, gold, chrome, stainless steel, and more 
to our new Faux Finishes! 


EASY INSTALL with suspended grid system or 
simply adhere, staple, nail to any solid surface! Ender Whit de Company N 
MAINTANENCE FREE. No rust or mildew Demie an f 
- Lightweight / high impact /No dear coating needed Ji Bosnie ae lications « Prompt Quality s E 
—— y (lass l-A fire-rated polymer plastic available | pach Balser New Spins Fi «andra 
‘/ HISTORICAL REPLICATION Our unique E Lengths To 12 Feet «Fre Brochures 
ThermoVac Process for identical duplication eet 
PO Box 210 5 Blanchard, IA P 71003 TIT Website: www.cinderwhit.com 
OFFICE (318)-929-7398 FAX ( 318)-929-3923 — 
A 0) WwW.ceilingsmagnifique.com 
Circle no. 196 
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Swaps 


Sales—Historic Properties — 


| Historic Properties Specialists 


DISTRICT OF COLUMBIA 
Best Address? Real Estate, LLC 
Joseph Himali, CRS, GRI, 
Principal Broker 
Specially trained in historic real estate by 
The National Trust for 
Historic Preservation 
Telephone: 202-669-4656 
Website: www.BestAddress.com 


MARYLAND, 
VIRGINIA, & 
PENNSYLVANIA 
Long and Foster Real Estate, Inc. 
Historic Home Team 
Gary & Natalie Gestson, Realtors 
Specializing in Extraordinary Homes and 
Historic Properties 
Telephone: 866-437-8766 
Website: www.HistoricHomeTeam.com 


NEW HAMPSHIRE & 
MASSACHUSETTS 
Historic & Distinctive Properties 
David Deysher, Owner/Broker 
Exclusive Purveyors of New England's 
Fine, Antique, Historic & 
Distinctive Properties 
Telephone: 603-485-8300 
Website: www.historicprop.com 


TEXAS 
The Kinney Company 
Lin Team, ABR 
Old Austin Realtor®... Helping people save 
old Austin, one house at a time. 
Telephone: 512-472-1930 
Website: www.thekinneycompany.com 


VIRGINIA 
Davenport Realty, United Country 
John Davenport, Broker/Owner 
“I show and sell old homes with love and 
enthusiasm. Please see floor plans and 
photos of current offerings at our website." 
Telephone: 888-333-3972 
Website: www.davenport-realty.com 


fIISTORIC PROPERTIES 


Your Source for Buying and Selling Historic Properties | 


wa fag a. E 


WWW.HISTORICPROPERTIES.COM 
The internet site for buying and selling his- 
toric properties—residential or commercial, 
all styles, all prices, all sizes—from rehab 
projects to completed mansions, anything 50 
years or older. For over seven years on the 
web with more than 1000 property listings. 
On the web at: www.HistoricProperties.com 
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SPOTLIGHT HOUSE 


UPPER MARLBORO, MD — Content, circa 1787, is lovingly restored to its orig- 
inal splendor melding the amenities of the 21st century with the beauty of the 
18th. On the National Registry of Historic Places. This four level center-hall incor- - 
| porates craftsmanship and attention to detail and features 3 bedrooms, two-and- 

| one-half baths, period detailing, 5 fireplaces, pine flooring, and library. One bed- 
room apartment with private entrance. Four-bay garage with loft and carport. 
$925,000. Martha Brown, Long & Foster Real Estate, 800-735-5122 ext. 5011 or 
410-440-7839 cell, www.14518churchst.com 


Tm UN Nu W 


UNION SPRINGS, AL — Antebellum 
Treasure - Circa 1840 home retains 95% of 
original features! 4,200 sq. ft., 5 bedrooms, 4 
bathrooms, parlors, floor to ceiling windows, 
14-ft ceilings, porches and more. On 7 acre. 
$48,000. United Country, 800-999-1020, Ext 
108. www.unitedcountry.com/old 


American Treasures — a Full Color magazine of 
older and historic properties for sale. Just $3.95. 


TYBEE ISLAND, GA — Beachfront on 
Tybee Creek - Back River. Rare opportunity 
to own one of the original Chatham Avenue, 
beachfront homes. Built in 1904, this home 
has been well maintained as a seasonal home 
by the owners. 5 bedrooms, 4 baths. Over 
5,200 sq. ft. including large screened porches. 
Property is sub dividable. $2,760,000. Call 
Bonnie Gaster, Prudential Southeast Coastal 
Properties, 912-786-5759. 


TYBEE ISLAND, GA — Unbelievable 
restoration on charming Fort Screven 
Cottage! Moved in the 40's to present loca- 
tion. 3 bedrooms, 2 baths. Original hard- 
wood floors. Top quality finishes. Outdoor 
shower. Large screen porch. Deck off master 
bedroom. Sold furnished with beautiful 
accents. $624,500. Approximately 15 other 
beach properties available from $467,000- 
$2,700,000. Call Bonnie Gaster at 912-786- 
5759 for more details. 


TYBEE ISLAND, GA — The C.R. 
Boardley Cottage, Circa 1910. Originally 
built as a summer cottage, property was 
converted into a small hotel during the 1930's 
and later used as a boarding house. One of 
a dozen historic boarding houses remaining 
from Tybee's golden age. One block from beach. 
Operating as one of Tybee's finest restaurants 
with 4 guest suites. Bonnie Gaster, Prudential 
Southeast Coastal Properties, 912-786-5759. 
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Historic Properties 


. SPOTLIGHT HOUSE 


_MALVERN, PA — The Bodine Manor House. Meticulously restored stone farmhouse 
circa 1780 with 1912 additions on 10.4 stunning acres with stone carriage house. 
Historic features include beamed ceilings, 4 fireplaces including walk-in w/cooking 
crane and inglenook, chestnut floors, original Bodine hardware, cabinetry, and more. 
Painstaking restoration has preserved the original architectural details. New state of 
the art chef's kitchen and 3 full new marble baths. A perfect blend of historic charm 
and 21st century comfort. $1,550,000. Christine Suhadolnik, Long & Foster Realtors, 
484-883-0610, HistoricHomesInPa.com. Christine@HistoricHomesInPa.com. 


GARDNER, MA — 2nd Empire Victorian. 
Stunning home has had extensive renova- 
tions. 5 bedrooms, 3 bathrooms, 72 doors, 
57 windows, 4 Italian marble fireplaces, beau- 
tifully carved original interior moldings & 
more! Featured in many newspaper articles 
and TV shows! $499,900. United Country, 
800-999-1020, Ext. 108. 
www.unitedcountry.com/old 


American Treasures — a Full Color magazine of 
older and historic properties for sale. Just $3.95. 


VICKSBURG, MS — Absolutely GOR- 
GEOUS and unique property! Early 1900’s 
magnificent home with history situated in 
country setting on 9.3 acres. 5 bedrooms, 4.5 
baths, 3750 sq. ft. main house and 1031 sq. ft. 
guesthouse. Relax by the pool and enjoy nature 
with a fabulous landscape that resembles an 
English country garden. It will take your breath 
away!! $625,000 Pam Beard, BrokerSouth 
Properties, 601-638-4505. LiveInTheSouth.com 


JAFFREY, NH — This gracious 18th centu- 
ry colonial on 8 acres has been tastefully 
restored to take advantage of the numerous 
original features intact. 7 functional fire- 
places, beautiful paneling and wide plank 
floors. 4000-- sq.ft. of living space with room 
for in-home studio or office. Extremely pas- 
toral setting. Small barn, large in-ground 
pool. David Deysher, Historic & Distinctive 
Properties of New England, 603-485-8300, 
www.historicprop.com 


ALBANY, NY — The Pruyn Carriage 
House (1883) on 1.27 acres in historic 
Washington Park. 7,700 + sq. ft, 6 bedrooms, 
5.5 baths, formal living and dining rooms, 
library, epicurean kitchen, heated glass con- 
servatory, billiard room, 2 car garage. 
Gardens designed by John Brooks. Exquisite 
original wood floors, moldings and marble/ 
sandstone fireplaces. $1,498,000. See listing 
at www.rvillerealty.com Contact: Neil S. 
Charles, Rensselaerville Realty, 845-266-8374 
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RHINEBECK, NY — In the village center, 
this unspoiled historic Georgian, a former 
B&B, features 5 bedrooms, 2.5 baths, wide 
board flooring, wainscoting, crown moldings, 
formal parlor, dining room, and music room 
with bay, 2 working fireplaces, 2 stairways, 
and many built-ins. The 2 bedroom guest- 
house/rental has a fireplace. $698,900. See 
virtual tour at www.hallenbeckrealestate.com. 
Paul Hallenbeck RE, 845-876-1660. 


STOCKTON, NJ — On over 14 acres with 
350 feet fronting the Delaware River, this 
1830s property offers rarely found privacy 
and views. Residence totally updated with 
exquisite addition. Riverside sun deck, gar- 
den, patio & lawns with in-ground pool. 
Beamed ceilings, wide-board floors, 4 fire- 
places, 4 bedrooms, 4.5 baths, and gourmet 
kitchen. $1,595,000. Kim Leicester, N.T. 
Callaway Real Estate, 609-397-1974 or 
www.ntcallaway.com 


CHESTER SPRINGS, PA — Lewis Home. 
The cornerstone states 1883, indicative of the 
elegant architectural detail including wood 
floors, high ceilings and mahogany banister. 
Surrounded by 2 private acres, every room 
offers fantastic views. Recently updated, the 
character remains and is enhanced by large 
eat-in kitchen, living and dini rooms, study 
& 6 bedrooms. Much more. $799,900. 
Christine Suhadolnik, Long & Foster Realtors, 
484-883-0610 or 610-431-8854. 
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Historic Properties 


FURLONG, PA — Two Maples Farm, circa 
1750 4-bedroom farmhouse surrounded by 
135 acres of preserved land. Period details with 
tasteful updating. Living and dining rooms 
with fireplace and pine floors, sunroom open- 
ing to family room, spacious kitchen 
with adjoining breakfast area. Set on 5+ acres 
with in-ground pool, 2 reconstructed barns 
and silo. $1,695,000. Amy Rutkowski, 
N.T. Callaway Real Estate, 215-862-6565, 
www.ntcallaway.com 


MILTON, PA — 1817 Brick, 2-story 
Church. 6100 sq. ft. building, currently in 
use. Full basement. First floor: kitchen, 
nursery, Sunday school rooms, offices, half- 
baths, two ornate staircases. Second floor: 
sanctuary, vaulted hand-decorated wood 
ceilings, 15-rank pipe organ. Back stairway. 
Zoned gas steam heat. Mechanicals good. 
Abundant stained glass throughout. New roof 
09/06. Lot size- 100’x75’. $184,900. Phone: 
570-742-2185 or email: lisegue@uplink.net 


SPOTLIGHT HOUSE. 


| LYNCHBURG, VA — Norvell-Otey House, 1815-1817. Lynchburg’s finest Federal 
| mansion. Built by Captain William Norvell. The Norvell-Otey families were lifelong 
friends of Thomas Jefferson. Authentically restored. Gourmet kitchen. Classical 
Federal (4/4). Magnificent center hall and 3 floors plus English basement w/restored 
winter kitchen, cooking fireplace, 2 baking ovens, colonial wet bar. Ballroom third 
floor. Extraordinary Adams-style fireplace mantles. 5 bedrooms, 5.5 Baths. 8,225 
sq.ft. B&B business option. $975,000. For brochure and details: Monument Real 
|. Estate, Bruce Johnson 434-444-4995 or Jim Reardon, 434-845-5333. 


EDGEFIELD, SC — Historic Edgefield, 
SC, Home of 10 governors! Stately residence 
on Main Street with breathtaking grand 
foyer, intricately carved woodwork through- 
out, and 6 fireplaces. 3600 sq.ft. with 5 
bedrooms and 3.5 baths. New windows and 
central heat and air. Private backyard 
w/matching workshop. Motivated Seller! 
Kathie Bleile, Keller Williams Realty Augusta 
Partners, 706-868-3772 ext 316 or cell: 
706-840-1693 or kbleile@kw.com 


AUSTIN, TX — Built in 1911, the Adams 
House was later elevated to two stories and 
restyled. Completely renovated; Heritage 
Society award recipient. Long-leaf pine 
floors, 2 master suites with a total of 6 bed- 
rooms, 6.5 baths and 3 living rooms. 
Currently a B&B, but ideal for family w/ 
cottage guesthouse or office. $999,000. Lin 
Team, Old Austin Realtor, The Kinney 
Company, 512-472-1930, lteam@austin.rr.com 


BUMPASS, VA — “Ellis House” circa 1870. 
Whimsical farmhouse on 4 acres. 2 fireplaces 
with period mantels. Large country kitchen 
adjoining family room with cathedral ceiling 
that opens to both a screened porch and 
deck. 3 bedrooms. 2 full baths. Mature 
plantings. One car garage with workshop. 
Large garden shed. $349,900. Dave Johnston 
“The Old House Man” AntiqueProperties.com 
804-343-7123 
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BURKEVILLE, VA — Millers Hill 
Plantation. Very private, 5000 sq. ft Greek 
Revival brick & frame home on 77.8 open 
acres. Double parlors and stairs with original 
heart of pine floors, mantels and moldings. 
Gourmet kitchen and many other upgrades. 
4 bedrooms and baths. English Basement. 
Large pole barn and other out buildings. Price 
Reduced - $599,900 firm. Max Sempowski, 
Realtor, Antique Properties. 434-391-4855. 
www.oldhouseproperties.com 


STRASBURG, VA — Shenandoah Valley. 
Circa 1870 brick Italianate on 2/3-acre in 
historic district. Tranquility, mountain views, 
in-town conveniences. 3,000+ sq. ft. four 
bedrooms; two newly updated full baths; two 
parlors; four fireplaces; walnut staircase; 
expansive halls; country kitchen with new 
appliances; walk-in attic, walk-out basement; 
new metal roof. Work at home or commute 
to DC area. $439,500. masmax@shentel.net 
or 540-465-4566. 
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Opinion 


Off with Her 


At their crowns, these Queen Anne houses retain the regal, upright bearing 
befitting royalty, with their steeply pitched, irregular roofs that tower over 
commoners. Their thrones are a different matter. While Her Majesty on the left 
sits on an ornate, asymmetric pedestal, Her Majesty on the right appears 
perched on a stark corrugated box. We know that Queen Annes are a bit eccen- 
tric, often draped in bold multicolored siding made from different textures 
and materials. But the wide clapboards, double glass doors, and waffle- 
patterned grilles over square windows seem to stray a bit into the realm of 
madness. Perhaps they account for this sovereign's pallor and stiff upper lip. 2 


Win $100 If you spot a classic example of remuddling, send us clear color prints. We'll award you $100 when your photos are published. The message 
is more dramatic if you send along a picture of a similar unremuddled building. (Original photography only; please, no clippings. Also, we reserve the 
right to republish the photos online and in other publications we own.) Remuddling Editor, Oto-House JounNAt, 1000 Potomac Street, NW, Suite 102, 
Washington, DC 20007. 


Oip-House JouRNAL (ISSN 0094-0178) is published bimonthly for $27 per year by Restore Media, LLC, 1000 Potomac St., NW, Suite 102, 
Washington, DC 20007. Telephone (202) 339-0744. Subscriptions in Canada $35 per year, payable in US funds. Periodicals postage paid at Washington, 
| DC, and additional entries. Postmaster: Send address changes to Otp-House JourNAL, PO Box 420235, Palm Coast, FL 32142-0235. 
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